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TEST DRIVE: Label printers 










AppleCentre 


Ve've got it all! 



11 _ _ \ \ 


The only place to go 
for your Mac. 



At your AppleCentre, 
knowledgable sales staff will 
always be on-hand to talk you 
through your options, offer 
technical advice and answer your 
Mac related questions 


At your AppleCentre we cater 
equally to the needs of all Apple 
customers — from the first-time 
buyer to the professional user 



At your AppleCentre we offer 
genuine Apple Gold Service to all 
our customers - so repairs and 
upgrades are always performed by 
skilled technicians 



At your AppleCentre we know 
Macs. We don't just sell Apple 
products, we use them daily for 
both work and play 



Images for illustrative purposes only. E&OE 
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H Holiday Pictures 
B Timmy’s Pix 
B Vosemite Hike 
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B Sarah’s Wedding 
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t# Surfing Lessons 
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ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5,350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Hurstville , Shop 4,124 Forest Road , 02 9570 5411 

AppleCentre Lismore , 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle , 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney , 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St , Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pymble , 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD , 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11 -21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Taree , Shop 1 -3,11 Manning Street, 02 6551 8877 

AppleCentre Wagga Wagga , 46 Fitzmaurice Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 

AppleCentre Wollongong , Cnr Crown and Kembla Streets, 02 4228 4999 

NT 

AppleCentre Ishop NT, 22 Mander Road , 08 8939 0585 

QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre Mackay , Shop 2,29 Gregory Street, 07 4953 0711 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton , 90 Musgrave Street, 07 4927 0847 
AppleCentre Sunshine Coast , 2/93 Aerodrome Road , 07 5451 0544 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 


SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, Shop G7a Rundle Mall Plaza, Cnr Rundle Mall & Gawler Place, 08 8410 8585 
AppleCentre Glenunga , Shop 1,315 Glen Osmond Road , 08 8338 7444 
AppleCentre Norwood , Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart , 99 Liverpool Street, 03 6238 1000 
AppleCentre Launceston , 99 George Street, 03 6334 6116 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone , Chadstone Shopping Centre. Lower Level., 03 9568 8655 

AppleCentre Chapel Street , 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street , 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong , 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe , 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern , 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds , 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond , 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse , 546 Whitehorse Road, Mont Albert, 03 9898 9344 

WA 

AppleCentre Albany, Shop 6, 69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands , 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup , 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn , Shop 5,148 Scarborough Beach Rd , 08 9444 9988 

AppleCentre Perth , Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 

% AppleCentre 



















































the Pro difference 


Application Training Workshops - Take advantage 
of our expert application training facilities. 

Exclusive ProCard Discounts - Receive ProCard 
discounts on Apple and third-party products. 

SupportBar Specialist - No talking over the phone, 
get access to our face-to-face SupportBar facilities. 

SupportBar Refreshments - Sit back and enjoy 
a cool drink at the Academy SupportBar - on us! 

Rapid Member Repairs - Get ProCard priority with 
24 hour diagnosis on ProCard member Apple repairs. 

Monthly Member Prize Draw - Monthly ProCard 
members prize draw - win an iPod Shuffle! 



0 0 0 0 2010 2000 0 0 01 


MR BENJAMIN MORGAN 


To apply, or for further information, visit: 
www.applecentretaylorsquare.com.au 
Sales 02 9332 8600 Service 02 9332 8500 







truly amazing 

new Formac 19" Platinum Xtreme-3 Display. 


Gallery™ Platinum™ TFT Displays. 

The Platinum TFT display range, a digital TFT range which 
utilises state-of-the-art 24-bit MVA Active Matrix technology, 
giving the fastest pixel response times around (ideal for videos 
and gaming), coupled with accurate colour reproduction, 
fantastic colour depth and long after-sales policies. 

With an amazing contrast ratio of up to 800:1 these stylish 
TFT displays could be the perfect canvas for your work. 

RRP $995 Inc GST 


* Indu. rranty 

* New State-of-the-art 24-bit MVA Active Matrix Technology delivers 
SMs pixel response time the fastest in the industry 

(perfect for video and gaming) 

• Amazing Contrast Ratio of up to 800:1 

• Native resolution of 1280 x 1024 with 16.7 Million Colours 

• 19.0” Viewable Screen Size 

• Built in Two USB Port Hub 

* Truly digital interface guarantees crystal-cl ear picture and vivid colours 

* Mac & PC Compatible 


Formac 























look out for the lizard. 

Gecko - Australian designed connection and protection gear for iPod! 





Available now from leading iPod resellers. 

Reseller enquiries contact Powermove Distribution T: (03) 9464 4999 e:sales@powermove.com.au 















Introducing the 



EPSON Stylus Pro 

Welcome to the next level. Every now and then, a breakthrough 
comes along changing the way we express ourselves. 

Not simple improvements upon existing technology, but radical 
changes giving us new options to express our creative visions. 


4800 


EPSON 


Designed to meet the needs of the most demanding 
professionals, the Epson Stylus Pro 4800 
incorporates a unique 17-inch (432mm) wide printer 
design with a breakthrough new 8-color ink 
technology, forcing us to reconsider what's possible 
from photographic ink jet printing. 

Imagine producing archival prints with amazing 
color fidelity, gloss-level, and scratch resistance, 
while providing consistently stable colors that 
significantly outperform lesser ink technologies. 

Imagine producing professional neutral and toned 
black and white prints with higher density levels 
and virtually no metamerism or bronzing. 

Epson’s new high-performance 1-inch wide print 
head produces an astonishing resolution of 2880 x 
1440 dpi.. 

Handling virtually any media type in roll or cut- 
sheet up to 17-inch wide, the Epson Stylus Pro 4800 
incorporates a 

high-capacity paper tray capable of handling cut- 
sheet media up to 17" x 22". 


Normal Price. $329'! 

Special Offer .$2995 


A2+ 




TWo more great 
large format 
options from Epson: 

Epson Stylus Photo R2400 

A3+ inkjet printer designed for fine art 
reproductions, commercial quality 
photographs and digital proof printing. 

RRP . Special Offer $1750 

Epson Stylus Pro 7800 

The perfect printer and proofer for print 
widths of up to 24-inches (610mm) with 
quality, speed and economy. 

RRP . Special Offer $5495 

All prices include GST. E&OE. 

♦Visit www.epson.com.au for information about lightfastness. Colour RIP should be added for accurate colour proofing. 


NSW 

QLD 

VIC 

A. 

* •- ^ creative systems 

Rochester 

Ph: (02) 8752 6900 

| Graphics Plus | 

Ph:(07) 3367 1944 

Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 





















































Freshen up your studio 

With these rental bundles from Designwyse. All the tools 
a creative professional needs to start producing now! 


\pple PowerMac 
5 bundle 



Dual 2GHz 
PowerMac G5 CPU 

1.5GB RAM TOTAL 

160GB HD Storage 
Apple 20" LCD Display 
16 X Dual Layer SuperDrive 
ATI Radeon 9600 128MB Video 
3xF/Wire, 3xUSB, Keyboard, Mouse, OSX 
20GB iPod Photo (for backups etc) 

Logitech Speaker System 
Onsite Installation & 3 year warranty 
Adobe Creative Suite 2 Premium 
RENT FOR ONLY $68/wk # 
all us for pricing on dual 2.5GHz and 2.7GHz options 


Adobe Creative Suite 2 


DUAL 2GHz Processors 


Premium contains... 



•Adobe Photoshop 9 
•Adobe Illustrator 12 
•Adobe InDesign 4 
•Adobe GoLive 8 Adobe 

•Adobe Acrobat Pro 7 
•Version Cue 
•Adobe Stock Photos 
•Adobe Bridge 

Your design tools in one package 




Apple iMac G5 design bundle 

Boosted RAM, built-in AirPort Extreme and 
Bluetooth: bundled for performance ... 

• Apple 20" G5 iMac 2GHz 

• 1GB RAM TOTAL 

• 2xF/Wire, 3xUSB, Keyboard, Mouse, OSX 

• 20GB iPod Photo (for backups etc) 

• Logitech Speaker System 

• Onsite Installation & 3 year warranty 

• Adobe Creative Suite 2 Premium 

RENT FOR ONLY $56/wk # 


Apple PowerBook G4 bundle 

Boosted RAM, built-in AirPort Extreme, 
Bluetooth: work-ready bundle ... 

• Apple PowerBook 15” 1.67GHz G4 

• 1GB RAM TOTAL, SuperDrive 

• Wireless Keyboard and Mouse, OSX 

• 20GB iPod Photo (for backups etc) 

• Carry Case & iCurve desk stand 

• AppleCare 3 year warranty 

• Adobe Creative Suite 2 Premium 

RENT FOR ONLY $55/wk* 


Rental Plans based on a 3 year term with an upgrade option after 18 months. 

he Apple Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

lease call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 

Weekly figures are for 36 month rental agreement (monthly payments) conditions apply, TAP. Onsite installation Melbourne only. 


Visit us now at www.designwyse.com.au 

rocvVV'Air 9706 8858 NoVlLVRGE 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 Email: sales@designwyse.com.au 


Call us for pricing on 17” PowerBook options 



Designwyse 

Professional Computer Solutions 



















































CLEARANCE SALE 

Save on ex-demo and late model 
computers, peripherals and iPods. 
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Colour Laser Printer 

Prints at 24ppm only $1695 

The Xerox Phaser 8400 N is the perfect networkable 
colour laser printer, with output at 600x600dpi and 
first page in only 6 seconds, followed by an impressive 
24ppm. This is backed up by its rich colour output 
when printed on most media types. m 

Hurry - offer only while stocks last. 

Xerox Phaser 8400 N - only $1695 



BONUS Airport Express OR 
iPod Shuffle with selected 
iBook and Mac Mini models*' 

Until November 4th, 2005 when you purchase selected 
iBook or Mac Mini models from Next Byte you will receive | 
a BONUS Airport Express or iPod Shuffle** 




r 
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BONUS Double RAM 
and $100 off with 
every PowerMac G5 

Members of the creative class need 
superior tools to help produce design, 
music, high-definition video or even the 
next scientific breakthrough. The new 
PowerMac G5 range extends as far as 
you will require. 

And for a limited time Next Byte are 
offering a FREE extra 512MB of RAM^and 
$100 off every G5 sale! So now you can 
really enjoy the benefits of the fastest 
Mac on the planet. 


Dual 2GHz 

1024MB/160GB 
ATI Radeon 9600 
SUPERDRIVE 

$3099 or from $33 pw* 

Dual 2.7GHz 
1024MB/250GB 
ATI Radeon 9650 
SUPERDRIVE 

$4799 or from $46 pw f 


Dual 2.3GHz 

1024MB/250GB 
ATI Radeon 9600 
SUPERDRIVE 

$3899 or from $36 pw f 








BONUS Mighty Mouse 
with every PowerBook ■■ 

Hurry this offer is limited 

Whether you prefer the 12”, 15” or 17” 

G4 PowerBooks all come with dual display 
capability, built in AirPort Extreme, expandable 
RAM and BONUS Mighty Mouse” 

12" from $2399 or from $18 pw+ 



Real peace of mind! 
AppleCare for you and 
your Macintosh 

• Extends your complimentary warranty 

• Apple-certified repairs 

• Expert telephone assistance 

• Comprehensive service and support 

• Investment protection 


• Web resources 

Mac mini 

$229 

eMac 

$269 

iMac 

$269 

iBook 

$419 

PowerBook 

$579 

PowerMac 

$419 


next byte 


SA Adelaide - Glenunga 08 8338 7444 Adelaide CBD 08 8410 8585 

VIC Elizabeth St. CBD 03 9329 3911 Bourfce St. CBD 03 9639 9444 Richmond 03 9429 5002 

NSW Sydney CBD 02 9367 8585 Baulkham Hills 02 9688 6066 Pymble 02 9144 4866 Balmain 02 9555 5200 

QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361119 nextbyte.com.au ^ AppleCentre nextbytenews-subscribe@nextbyte.com.au 

* Ail graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 

**0ffer ends 04/11/05. Applies to iBook models: M9623X/A, M9628X/A. Mac MINI models: M9687X/A. BONUS = Airport Express: M 9470X/A, iPod Shuffle : M97252P/A. 
tConditions Apply. Finance provided to approved applicants on 36 month contract. 

K The 512mb of RAM comprised of 2x256mb PC3200 DIMMs. 

“Does not apply to education purchases. 





































Focus. 

Spinning a 
better web 

By Dan Frakes, Joe 
Kissell, Rob Griffiths, 
Dori Smith and David 
Sawyer McFarland 

Expert tips for getting the 
most out of Safari and 
Firefox, building better 
blogs and creating 
professional-looking web 
pages 


The Hub. 

Photo. 

051 

Print photos online 

Music. 

057 

Sibelius 4, at a glance 

Mobile. 

061 

Buyers’ guide to PDAs 

Video. 

064 

Pro File: Paul Tuersley, 
visual effects whizz 


Howto. 

Kid-proof your Mac 

068 

Surf between the flags 

Design like the 
professionals 

070 

Newsletter first-aid 


Help folder. 

Sean McNamara is on 
leave 
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Buzz. 

One more thing ... 

021 

Apple looked like a major 
player in October, posting 
its biggest quarterly rev¬ 
enue and profits — ever — 
while an intriguing invita¬ 
tion to the press kept ana¬ 
lysts and observers on the 
edge of their seats for 
weeks, guessing what new 
revolutionary product was 
about to be unleashed. 
What was it? You'll have to 
read Buzz to find out. 

Interface. 

Commentary. 

014 

Mailbox. 

017 

Off the net. 

029 

Re:Seller. 

030 

NetWorth. 

048 


Test drive. 

Safari 2.0 

m 

Camino 0.8.4 

W 

Firefox 1.0.6 
OmniWeb 5.1.1 

m 

Opera 8.0.2 

Web browsers 

075 

Firefox and OmniWeb 
help you navigate better 

FileMaker Pro 8 
Advanced 

080 

Easy to use program 
morphs into a 
powerhouse 


Education. 

067 

ReadMe. 

072 

Soapbox. 

090 
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Myst V 

Beta 

081 

The end of an era 

Brother QL-550 

Dymo LabelWriter 
400 Turbo 

m 

Seiko Smart Label 
Printer 430 

W'/z 

Label printers 

082 

Mini printers for 
specialised tasks 

Toast 7 Titanium 

084 

Impressive new data, 
audio, and video 
capabilities 






















Buy a Lifestyle® System from Bose® 

and we will extend your entertainment for FREE* 


Your Lifestyle® System will then be part of a multi-room expansion solution complimentary of Bose. 




Add more adventure in your home; while the kids are watching a movie in the living 
room, you can listen to your favourite music or sport in a location 
i> ■— of your choice—indoors or outdoors.. .it's up to you. 

Bonus valued at $ 1400 


* Offer valid during the period 1 st November, 2005-31 st January, 2006-receive a free second-zone valued at up to $1400. Offer 
applies to Lifestyle® 18 series II, Lifestyle® 28 series II, Lifestyle® 38, Lifestyle® 48. See in-store for complete terms & conditions. 


For more information call 1800 023 367 or visit www.bose.com.au 
For your nearest Bose® store call 13 BOSE 
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Hot Links 

www.niche.com.au/mw 

Read my first look at the iPod video 


Video in store 

Q UICK quiz: what’s the shortest-lived product in Apple’s 
history? Not counting things that didn’t actually get 
released, I’m thinking iTunes 5 has to be a strong 
contender for the crown. 35 days from release to replacement by 
iTunes 6 has to be some kind of record. For one brief, shining 
moment, all the iApps had the same version number (Garageband 
doesn’t count because it’s not got an i in it). Then in just over a 
month, we’re out of sync again. 

If anyone can beat it, matthew.powell@niche.com.au is the 
address to tell me on. 

The big question one must ask is, why did iTunes 5 exist at all? 
Or, more accurately, why not just hang on to it for a few weeks 
and then call the version we now know as 6 version 5? Who’d 
have known? 

iTunes 5 added a new interface, new search tools and new video 
capabilities, as well as support for the iPod nano, which was 
released at roughly the same time. iTunes 6 adds more video 
capabilities. There’s a couple of other bits and pieces to do with 
the iTunes Music Store, but let’s not dwell. 

Actually, I’m going to dwell. The gift facility built into iTunes 
6 means that people who live in countries that have access to the 
Music Store (ie the major markets like Liechtenstein, just not 
tinpot backwaters like Australia) can send actual content to 
anyone with an e-mail address, anywhere in the world. 
Previously, all they could do was buy gift certificates and set up 
allowances, and the recipient had to live in an iTunes-capable 
country in order to use them. This development could lead to 
greater ties of friendship and co-operation between Australians 
and their American pen-pals, methinks. 

On the downside, video complicates things for an Australian 
iTMS. In the US, for example, users will be able to download 
episodes of Lost and Desperate Housewives the day after they are 
broadcast on the American Broadcasting Corporation (ABC) 
network, which produces both shows. It’s effectively an official 
endorsement of time-shifting — don’t woriy about watching it in 
its regular timeslot, just wait a day and watch it whenever and 
wherever you want, without ads. Nifty system, and I’ll be inter¬ 
ested to see what it does to advertising revenue and the syndi¬ 
cation value of the shows, to say nothing of later DVD sales. 

Whether $US1.99 is cheap enough to dissuade people down¬ 
loading the shows via peer-to-peer networks such as BitTorrent 
is another interesting question, for which a clear answer will 


be hard to obtain. Personally I’d happily pay a few bucks for a 
quick, reliable, high-quality download that didn’t require all 
the searching and futzing and waiting that BitTorrent requires, 
but then I don’t do a lot of that stuff anyway (really). Your 
mileage may vary. 

Anyway, out here not all of the American ABC’s shows are 
shown on the one network, so making a deal with the US studio 
helps not a jot in satisfying the local networks that hold rights. 
See above concerns re: ad revenue. It’s not an insurmountable 
problem, but given the glacial progress towards a deal on music 
I’m less than optimistic. 

Of course, the local iTunes Music Store could launch with only 
locally-made TV in its video selections. I’d like that: a clear way 
to gauge how much people value local productions. It’s one thing 
to leave the box going with Blue Heelers just because there’s 
nothing better on, but would you pay money per episode? If 
successful it might just persuade the powers that be to invest in 
local drama again. Maybe a deal with our very own ABC could 
be in the offing? 

Then again, the Store might launch with episode after episode 
of My DIY Backyard Renovation Auction Blitz Rules , or the “too 
hot for TV” bits of Australian Idle. Shudder. 

Of course, even such fantastic content will be for naught if the 
viewing experience isn’t as it should be. Not long ago, Steve 
Jobs said he didn’t think people wanted to watch video on an 
iPod-sized screen. Even as recently as the Apple Expo in Paris (a 
mere month ago) he was downplaying the likelihood of a 
portable video player being successful. The video iPod doesn’t 
have a bigger screen or longer-lasting batteries or any other 
enhancements that might make it more suitable as a video 
player. All that’s changed is Steve Jobs’s mind - an unusual 
thing in and of itself. 

All of this is, of course, somewhat in the abstract because I 
haven’t yet seen a video iPod up close. That will happen within 
days of writing this, but well after we go to press, so I suggest 
you have a look at our nascent web site (such as it is — see “Hot 
links”) where I will post my first impressions of the device by the 
time this reaches the stands. 


(J 



Australian Macworld November 05 















018 


Mailbox. 


Fine tuning 1 

I hope Mailbox is right about 
the imminent opening of the 
Australian iTunes Music Store 
and it’s not just another red 
herring! If not it may be time for 
us “second class” Mac users to 
stage a little iProtest and refuse 
to purchase the next OS 
upgrade until we get all the 
features we are paying for. 

Better yet, a boycott of Sony 
and Warner products until they 
get themselves out of the dark 
ages and realise the future for 
them is also digital. While they 
may lose the odd album sale, if 
the price is right I’d wager the 
majority of people will take the 
convenience of an on-line store 
and do the right thing by 
purchasing the songs they want 
rather than break copyright. I am 
one of the very small minority 
that refuses to succumb to the 
temptation of “borrowing” songs 
from others, but I certainly no 
longer buy albums for one or 
two songs — maybe that’s just 
an age thing! It would be nice to 
have a few songs in my 
collection that weren’t from the 
’80s or ’90s (sad but true). 

Craig Saward 
via internet 

Fine tuning 2 

I write in response to Don 
Hayes' letter about Mac-friendly 
legitimate mp3 sites accessible 
to Australians. There ain't many, 
but, if independent music is 
your thing emusic (see “Hot 
links”) is a great site. 


They provide a wide range of 
music signed to independent 
music labels. It is subscriber 
based, starting at $US10 per 
month — that gets you 40 
downloads. You can cancel at 
any time. A bargain in anyone's 
language. 

I've been a subscriber for 
almost a year and it's great 
value. They've also got an 
expanding range of Aussie acts. 

I won't be holding my breath 
waiting for an Australian iTunes 
store. 

Tony Jones 
Pagewood NSW 

Don’t tread on me 

I’m not sure I see the point of 
Alex Rieneck’s Soapbox in the 
October issue of AMW. It 
exposes his icon issues (fair 
enough) but turns into a 
gratuitous and unwarranted 
bashing of the military. I laud 
the right to free speech — Mr 
Rieneck can hold whatever 
opinion he wants — but I can’t 
see the point of this article. Why 
use this forum simply for a 
slanging session? 

I found it personally offensive. 

I am an ex-serviceman who is 
also a long-time Mac user and 
am now a lecturer in graphic 
design and multimedia. I am 
responsible for retaining Macs 
at my educational institution 
against the PC-ifying forces of 
Central IT. Mr Rieneck might not 
like me, but Apple sure does! 

Mr Rieneck also asserts that 
there is “a definite connection 


between wanting to kill people, 
and Windows”. While I would 
freely agree that using Windows 
might result in homicidal 
tendencies (it does with me), 
who does he think is buying Call 
of Duty, Medal of Honour, 

Unreal Tournament, Halo or 
Doom? These all sell well on the 
Mac platform, too. I can see all 
my copies from here. 

While it is also true that some 
aspects of the institutionalised 
military are pretty down on 
initiative, it is generally people 
who think different who win 
when push comes to shove. 
Alexander against the Persians, 
ULTRA and other instances 
come to mind. Out-thinking is 
always better than out-fighting. 

If Mr Rieneck thinks the 
military deserves Windows, ask 
yourself this: Do you want a 
half-a-billion dollar warship that 
“blue-screens”? 

I know there is a fine line 
between “thought provoking” 
and “offensive”, but I think we 
crossed it here. If Mr Rieneck 
was making a point, I must have 
missed it. Maybe I can’t “think 
different” enough. 

Harry M Leith 
Bayswater WA 

Just as a wide range of 
viewpoints are held by Mac 
users, so too AMW’s writers. If 
ever Alex (or any of the team) 
makes your blood boil, we 
always welcome hearing the 
other side of the story here in 
Mailbox. — M.JC.R 


Coming to Australian Macworld 

AMW lab. LCDs: 17-inch screens for under $400 — 
why would you buy a CRT? 

The Hub. Video. Camcorders: Latest, greatest, 
coolest gear for budding Spielbergs. 

Tech buying guide: Seasonal gifts for the tech geek in 
your life. 

To advertise. Call Dominic Miller on 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 


Coming to Desktop 

Profile: Desktop visits Sydney studio Collider. 

Techstasy: Seamus Byrne looks at the latest developments 
in the still and video camera markets. 

Type: Jack Yan looks at The Guardian’s new typeface and 
how the British newspaper market is shaping up. 

Foreign Policy: Marcus Robertson of www.passenger.co.nz. 


To advertise. Call Dominic Miller 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 
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JBL OnStage letter 
of the month. 


Mailbox. 


Your magazine, your forum. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the OnStage prize, you 
must include your full name and address, including state or territory. 


Each issue Conexus (02 9975 
2799) gives a JBL OnStage to 
the Australian Macworld reader 
who sends in the most 
interesting or provocative letter. 

OnStage is a revolution in 
personal sound for all iPods. 

The OnStage is a compact high 
performance sound system. 
Connected to your iPod, iPod 
mini, MP3 player or other music 
source, the OnStage will provide 
clean, powerful sound. 

The JBL OnStage is 
compatible with all versions of 
the iPod, including the iPod mini. 
A stereo mini jack connection 
also allows you to enjoy high 
quality audio from a variety of 
other devices such as MP3 and 
CD players, desktop computers 
(all platforms) and laptops. 

Bring your JBL OnStage on the 
road for great sound where ever 
you go. The lightweight, compact 
sound station can provide full 
rich sound in any location. 

The OnePoint iPod connectors 
provide the connection to your 
computer. Connect the standard 
iPod cable to the rear of the JBL 
OnStage and every time you 
dock your iPod, you will have a 
connection for synchronising 
and charging. 

Adaptors for all iPod types are 
provided for easy use of any 
generation. An auxiliary audio 
input cable is also included, 


Do not disturb 

A recent experience highlights 
a privacy issue for all computer 
users. I had a hard drive die on 
me (a more common 
experience than I would have 
thought). It was under warranty, 
and the dealer and distributor 
were quite happy to replace it. 
What became an issue was my 
concern over the contents of the 
defunct disk. 

Consider what data is on your 
hard drive: passwords, financial 
information, most of your ID 
details, e-mails, etc. Not 
information you would want 
available to others. If the platter 
of the defunct hard drive could 
be accessed, all this data may 
have been vulnerable. Yet both 
the dealer and distributor had to 
be convinced that there was a 
problem with them keeping my 
old disk. Eventually, we 
compromised, with them giving 
me back the platter of the hard 
drive, which was the only bit of 
concern to me. 

There is privacy legislation 
now available to us that 
appears to cover this situation. I 
believe that we as IT users need 
to be more ready to access 
those provisions. 

Peter Mitchell 
Kings Park, SA 


You make a good and important 
point, Peter. However, the legal 
position isn’t as clear-cut as you 
seem to think. If you look on the 
government’s privacy web site 
(see “Hot links”) you’ll see that, 
for example, small businesses 
like most computer repair shops 
are not even covered by the Act. 
Of course, there may be state- 
based legislation that does 
cover such stores, but that 
would obviously differ around 
the country. 

We’ll do a follow-up on this in a 
future issue. — M.JC.R 

Ease the squeeze 

I find it frustrating the attitude 
that some software makers 
have to supporting their 
product. Most users, I think, 
simply want their applications to 
be stable and do the job the 
software was designed for. Yet 
some software companies, 
because of their business 
model, continue to bloat their 
software with new features that 
most users never use. Some, I 
suspect, do this so that they 
can charge huge sums for what 
otherwise should have been a 
maintenance update. Software 
bells and whistles may entice 
you to buy the program in the 
first instance, but it is a stable 
program together with good 


customer support that will keep 
you as a loyal user. 

Quark says it is still testing 
QuarkXPress compatibility with 
OS 10.4. From my experience 
the program is not at all stable 
under Tiger. Postings to the 
Quark forums web site, however, 
raise concerns that Quark may 
not release a maintenance 
update for the program, but 
instead wait until the release of 
Quark 7 sometime next year. If 
this is the case I suspect more 
users will be making the switch 
to InDesign. 

Gary Collins 
Sydney NSW 

I asked Quark about this, Gary, 
and was told that QuarkXPress 
6.x is fully supported under 
Tiger, and if customers have 
stability problems the support 
staff will work with them — even 
escalating the query back to 
Quark’s developers — to resolve 
the issues. It’s impossible to test 
a product with every 
conceivable combination of 
hardware, software and 
peripherals, so I agree with you 
that good after-sales support is 
essential. 

As for a Tiger-specific update to 
QuarkXPress 6.x, I have no news 
for you. That is not to say it won’t 
happen, just that the company 
hasn’t announced anything. — 
M.JC.P 


HotUnks 

www.privacy.gov.au 

Learn about the Federal Privacy Act 

www.emusic.com 

Download MP3s until the Store comes 
home 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges’ decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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FileMaker 

Pro 8 Advanced 



Manage people, projects, assets and more - the easy way! 

Announcing FileMaker Pro 8 and FileMaker Pro 8 Advanced 


FileMaker Pro 8-Work Faster. Share More. 

FileMaker® Pro is the #1 -selling easy-to-use database. 
Whether you need to manage clients and companies, 
inventories and invoices, or students and statistics, 
FileMaker Pro 8 gives you the tools you need to 

manage, customise 
and share all your 
information on a 
network or over the 
web with Windows 
and Mac users. 

New features 
include the ability 
to create Adobe® 
PDF files and Microsoft® Excel files directly from your 
FileMaker information for easy sharing with others, 
loads of time saving features, and much more! 



FileMaker Pro 8 Advanced-More Powerful. 

More Customised. More Advanced. 

New! FileMaker Pro 8 
Advanced has all the 
features of FileMaker 
Pro 8 plus advanced 
development and 
customisation tools 
so you can efficiently 
build more powerful, 
more customised 
databases! 

FileMaker Pro 8 Advanced lets you customise menus 
just the way you want, and create more informative 
and intuitive databases by adding Tooltips to fields 
and layout objects. You even get robust debugging 
tools and much more! 




For a limited time, FileMaker Pro 6 through 8 customers are eligible to upgrade to FileMaker Pro 8 
Advanced until June 30, 2006. For more information, call 1 800 028 316 or visit www.filemaker.com.au. 


South Australia 
Victoria 

New South Wales 


Queensland 
Western Australia 


Glenunga: Ph 08 8338 7444 Adelaide CBD: Ph 08 8410 8585 Glenelg: Ph 08 8376 4777 
Elizabeth St: Ph 03 9329 3911 Bridge Rd: Ph 03 9429 5002 

Sydney CBD: Ph 02 9367 8585 Baulkham Hills: Ph 02 9688 6066 Pymble: Ph 02 9144 4866 
Penrith: Ph 02 4722 8311 Dee Why: Ph 02 9971 5000 Balmain: Ph 02 9555 5200 
Sydney Service Centre: Ph 02 9418 9011 

Brisbane CBD: Ph 07 3220 0400 Surfers Paradise: Ph 07 5504 1000 
Nedlands: Ph 08 9389 0400 




% FileMaker. 

tm 


© 2005 FileMaker, Inc. All Rights Reserved. FileMaker and the file folder logo are registered trademarks or trademarks of FileMaker, Inc. in the United 
States and other countries. Microsoft is registered trademark of Microsoft Corporation. Adobe is a registered trademark or trademark of Adobe Systems 
Incorporated in the U.S. and/or other countries. 









































WEB-CURIOUS GRAPHIC ARTIST 

seeks an Integrated Software Suite 
to expand my horizons and add the 
spice of online to my print existence. 
Must be approachable, uncomplicated, 
and open to other applications. Ask 
me to give up my layers, filters or 
blend modes, and it's bye-bye, baby. 


Different people. Different needs. One suite solution. 

With the latest versions of Macromedia Dreamweaver®, Flash® Professional, 
Fireworks®, Contribute™, and FlashPaper™, the new Studio 8 is quite a catch. 
To meet Studio 8 and find all the tools you need to bring your creativity to the 
web, visit macromedia.com/go/cr__studio8 


macromedia® 

STUDIO 8 


Copyright 0 200§;Macromedia, Inc, All rights reserved. Macromedia, the.Macrdmedia logo, Dreamweaver, Flash, Fireworks, Cohtributetand FjashRaper are trademarks or registered trademarks 
of Macromedia, Inc. in the United States and/or other countries. Other marks are the properties of their respective owners. 

















EPS0860 


EPSON 

EXCEED YOUR VISION 




CX11NF Print, Scan, Copy, Fax 
CX11N Print, Scan, Copy 


EPSON, COLOUR MULTI FUNCTION PRINTER. 

THE FAST, QUALITY BUSINESS LASER. 

The Epson CX11NF colour laser multi function with fax is the fastest printer 
in its price class. And with Epson’s AcuBrite™ Toner and Wrap Transfer System, 
the quality is second to none. Log on to epson.com.au or call 1300 361 054. 

















EURflSS® 


eyeCatchers 

" Five great new ways to catch more attention... 
catch more profits... from KH Distribution Pty Ltd. 


EasyWatch MobilSet 


Your customers can now catch TV on the run, 
anywhere, anytime with the new PC Card and 
Antenna for enhanced DTT mobile reception 
on their PowerBook. 


ota whole lot more 
profitable. 

Because now TV goes places and does things 
we've only dreamt about. Till now. 

Are you ready for a share of the apple pie? 

Stock up on the products that catch 
and deliver now. 

Talk to Keith Rice at KH Distribution Pty Ltd, 

Australia's largest and longest-established 
Apple distributor, today. 

And enjoy your slice of the apple pie. 




Four more great money-making ideas 
that take your customers beyond just watching TV on the Mac. 


eyetv 200 


Watch, pause, record, rewind 
digital free to air-live. 
Replaces the old VCR 


The pocket rocket version. 

A revolutionary TV experience 
on a Mac laptop. 

Goes anywhere. 


Stores hours of favourite TV 
shows directly on the hard drive. 
Replaces the old VCR. 

Never miss a show again. 


Also gives intergrated online TV 
Guide. The easiest way to watch 
TV on a Mac. 



Enjoy the cream! 

www.khdist.com.au 


V Authorised Distributor 


KHD05 3553 









News, views 
ft chatter 
from the world 
of Macs. 
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HotUnks 

www.apple.com/au 

iPods and iMacs and iTunes, oh my 


Three more things 

J UST over a month after rolling out the super-slim iPod 
nano, Apple unveiled two new video iPods at a special 
media-only event in San Jose, California. Apple sold more 
than one million iPod nanos in the 17 days following its intro¬ 
duction in September, according to CEO Steve Jobs. ”We could 
not meet demand,” he told attendees of the special event. 

’’What about the white iPod?” he asked. ”It’s been a huge 
success, and therefore it’s time to replace it. Today we are 
announcing the new white iPod, and it’s a stunner. And yes, it 
does video.” 

Video iPod. The long-rumored and highly anticipated new 
iPods play video on a 2.5-inch, 320x240, 260,000 colour TFT 
display. The new iPod features realtime decoding of MPEG 4 and 
H.264 video at 30 frames per second (FPS). The video iPods come 
in two configurations: a 30GB model with a $449 price tag, and 
a 60GB for $598. The new iPod holds up to 15,000 songs, 25,000 
photos or over 150 hours of video and is available in either white 
or black designs. Users can connect the new iPods to a televi¬ 
sion via the Apple iPod AV cable. 

The 30GB model is 31 percent thinner than the 20GB model it 
replaces, according to Jobs. And the 60GB model is 12 percent 
thinner than the 20GB model, he added. ’’And we make them in 
black, too,” said Jobs. 


“Because millions of people around the world will buy this new 
iPod to play music, it will quickly become the most popular 
portable video player in history.” 

Apple said that both models would be shipping within a week 
of the announcement. 

iTunes 6 adds video. Just 35 days after releasing iTunes 
5, Apple announced iTunes 6, with several dramatic new 
features including downloadable TV shows and music videos, 
and the ability to send music and videos as gifts. “We’re doing 
for video what we’ve done for music — we’re making it easy 
and affordable to purchase and download, play on your 
computer, and take with you on your iPod,” said Apple CEO 
Steve Jobs. 

Jobs explained that videos purchased and downloaded from 
the iTunes Music Store employ Apple’s FairPlay Digital Rights 
Management (DRM) scheme, so they can be downloaded and 
played on multiple computers authorised to listen to and watch 
protected iTunes content, or transferred to video-capable iPods. 
There’s one caveat, however — videos you purchase from iTunes 
can’t be burned to other media such as CD-R or DVD-R discs. 
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iTunes 6, available for download immediately, will allow users 
to purchase TV shows, short films, and music videos online for 
$US1.99 from the iTunes Music Store (iTMS). Some of the 
American Broadcasting Corporation’s most popular television 
shows, “Desperate Housewives,” and “Lost,” and the new drama 
series “Night Stalker” will be available for $US1.99 per episode, 
as will two titles from the Disney Channel, “That’s so Raven” and 
“The Suite Life of Zack and Cody.” The 
ABC is owned by the Walt Disney Co. 

“For the first time ever, hit primetime 
shows can be purchased online the day 
after they air on TV,” said Robert Iger, 

CEO of Disney. “We’re delighted to be 
working with Apple to offer fans a new 
and innovative way to experience our 
wildly popular shows like ‘Desperate 
Housewives’ ‘Lost’ and ‘That’s So Raven’.” 

Over 2000 music videos from 
hundreds of artists are also available, 


including works by Coldplay and Kanye West, and exclusive 
videos from the Beastie Boys and U2. In addition, the first ever 
video iTunes Originals is being released with an exclusive perfor¬ 
mance and interview from Death Cab for Cutie as well as an 
exclusive video album from Brazilian Girls. The store will also 
include six short films from Academy Award-winning Pixar 
Animation Studios. 

Other major new features in iTunes 6 
include expanded online gift options 
which now allow customers to give 
specific songs, albums, music videos or 
their own iTunes playlists as gifts. 
Previously, users were limited to 
sending gift certificates or setting up 
allowances. This new feature will allow 
iTMS customers to purchase and send 
specific content to anyone with an e- 
mail address, whether or not that person 
has an iTMS account. • Matthew Honan 



iMac digital entertainment hub 

Apple unveiled its new iMac G5 at the special press event at 
which it also unveiled video-capable iPods and iTunes. The 
new iMac G5 starts at $1999, and includes new software and 
new functionality — including a remote control and built-in 
iSight webcam. 

“We introduced the third-generation iMac about a year ago,” 
Jobs said to attendees of the event. “I’m pleased to report 
we’ve sold more than one million of them.” 

The new iMac ships with a remote control that allows users to 
view video content, listen to music and view videos without 
needing to be right in front of the computer. It also ships with a 
built-in version of Apple’s iSight, which up to now has been 
available only as an add-on peripheral. 

The updated iMac G5 has a more slender 
profile than its predecessor — up to 1cm 
thinner and 15 percent lighter. It also 
features new software as standard issue: 

Front Row and Photo Booth. 

New software. Front Row is what inter¬ 
acts with the simple remote control Apple 
now includes with the iMac. Front Row can 
control DVD and iMovie playback, and 
gives users a way of watching QuickTime 
movie trailers, as well as music videos and 
television shows purchased from the 
iTunes Music Store using iTunes 6. 

Jobs called Front Row “one of the most amazing 
things [Apple has] done in a while.” 

Jobs compared the simple six-button remote control that 
ships with the new iMac G5 to the ones available with Windows 
Media Center-based PCs, littered with dozens of buttons, and 
said, “I don’t know if there’s ever been a slide that shows what 
Apple’s all about like this one.” 


Photo Booth lets users take snapshots using the iSight 
camera, then add visual effects such as sepia tint, x-ray, bulge 
and squeeze. Once you’re done playing with your pictures you 
can share them using Apple’s Mail application, iPhoto, or save 
them as icons iChat and Address Book. 

Improved performance and better hardware. As with its 
predecessor, the iMac G5 is available in 17-inch and 20-inch 
widescreen configurations, but the systems use faster proces¬ 
sors; the 17-inch model has been bumped from 1.8GHz to 
1.9GHz, and the 20-inch from 2.0GHz to 2.1GHz. Frontside bus 
speed has been bumped from 600MHz to 633MHz on the 17- 
inch and from 667MHz to 700MHz on the 20-inch. 

The 17-inch model features a 160GB hard disk drive, while the 
20-inch gets a 250GB hard disk drive. Apple 
previously offered a low-end 17-inch iMac 
with a CD-RW/DVD-ROM “Combo” optical 
drive; now all units get an 8x “SuperDrive” 
capable of burning DVD-R media. 

The iMac G5 is also the first Macintosh 
model to feature PCI Express graphics. PCI 
Express is a growing standard on PCs, and 
provides faster performance for graphics 
systems than what the AGP interface on 
previous models is capable of doing. 

ATI’s Radeon X600 Pro is featured on 
the 17-inch iMac G5, while the 20-inch 
model gets the Radeon X600 XT. Both systems are 
coupled with 128MB VRAM. They ship standard with 
512MB of 533MHz DDR2 SDRAM, expandable to 2.5GB, and 
also feature built-in AirPort Extreme wireless networking and 
Bluetooth 2.0+EDR (Enhanced Data Rate). 

“We think this is one of the best computers we’ve ever 
made,” said Jobs. • Peter Cohen 
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■ APPLE NEWS 

0 

Hot Links 

www.apple.com/au 

Big piles of money 

Apple's biggest 
quarter 

A T the start of October Apple Computer reported a profit 
of $US430 million or 50 cents per diluted share for its 
2005 fiscal fourth quarter. The company posted revenue 
of $US3.68 billion, the highest revenue and earnings in the 
company’s histoiy. These results compare to revenue of $US2.35 
billion and a net profit of $US106 million, or 13 cents per diluted 
share, in the year-ago quarter. 

Apple said it shipped 1,236,000 Macs and 6,451,000 iPods 
during the quarter, representing 48 percent growth in Macs and 
220 percent growth in iPods over the year-ago quarter. One 
million of those iPods were the nano model, introduced only 17 
days prior to the end of the quarter. Despite such phenomenal 
sales, iPod sales fell somewhat short of the 7.5 million units some 
analysts had predicted, causing Apple’s stock price to drop slightly 
following the news. International sales accounted for 40 percent 
of the quarter’s revenue, the company said in a statement. 

For fiscal 2005, Apple generated revenue of $US 13.93 billion 
and a net profit of $US 1.335 billion, reflecting annual growth of 
68 percent and 384 percent, respectively, and representing the 
highest annual revenue and net profit in the company’s history. 

Looking ahead to the next quarter, Apple chief financial 
officer Peter Oppenheimer said he expects revenue of about 
$US4.7 billion. • Jim Dalrymple 
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Hot Unks 

www.autodesk.com 

New home of Maya 

www.adobe.com.au 

Photoshop Elements 4 ... someday 

www.mac.com 

Bigger and better 

www.lacie.com.au 

Carte Orange 

Autodesk acquires Alias 

C AD specialist Autodesk announced in October that it has 
signed an agreement to acquire Alias, the Canadian devel¬ 
oper of Maya, MotionBuilder and other software. The deal 
is valued at $US182 million in cash. Autodesk is the company 
behind AutoCAD, the standard in CAD software. The company 
also owns discreet, developer of Combustion, the compositing 
application used in cinema and video. 

Carl Bass, Autodesk shief operating officer, describes the two 
companies as having complementary solutions for design and 
media customers. “By combining the technology and talents of 
our two companies, we will be better able to continue delivering 
solutions that address our customers’ complex needs,” said Bass 
in a statement. 

Alias was, up until 2004, a subsidiary of Silicon Graphics. In 
April, 2004, it was announced that Alias was to be acquired by 
Accel-KKR, a private equity firm, assisted by Alias’ own manage¬ 
ment. The deal was valued at $SU57.5 million. Alias then went 
on to acquire Kaydara, developers of MotionBuilder and creators 
of the FBX 3D authoring and interchange format. 

The acquisition is subject to closing conditions and regulatory 
approval. • Peter Cohen 

LaCie plays the big card 


Photoshop Elements 4 for 
Mac in development 

A DOBE Systems released Photoshop Elements 4 at the end 
of September, but the new version was for Windows 
only. With no mention of a new Mac version, some spec¬ 
ulated that the company may be phasing out the Mac product, 
but Adobe said later that is definitely not happening. 

Adobe explained that with its professional products, a simul¬ 
taneous release is important to its customers and they adjust their 
product teams’ efforts and resources according. By doing this, 
Photoshop or Creative Suite users are able to count on being able 
to work collaboratively with their counterparts. 

“For our professional applications like Photoshop and the entire 
Creative Suite, simultaneous, cross-platform releases continue to 
be critical,” an Adobe representative said. “Graphics professionals 
often share working files across heterogeneous networks, and 
cross-platform releases allow them to make a smooth transition 
to the new version.” 

Unlike professionals, consumers who typically purchase prod¬ 
ucts like Photoshop Elements don’t work collaboratively, so 
simultaneous releases are not as important. “This reality gives 
Adobe the opportunity to balance our resources differently for 
our consumer products, while still delivering the right products 
at the right time,” said Adobe’s spokesperson. 

While Adobe said that its Windows version of Elements did have 
more sales than the Mac version, the company said it is still 
committed to the Macintosh community. “We’ve seen an over¬ 
whelmingly positive response to Photoshop Elements 3.0 for the 
Mac and have also seen an increase in sales within this commu¬ 
nity. Our Mac customers are still very important to us,” said the 
Adobe spokesperson. 

Adobe would not say when the Mac version would ship or what 
new features the product will have. • Jim Dalrymple 


J UST when you thought 1GB USB thumb drives were huge, 
LaCie has upped the ante massively by announcing both 
4GB and 8GB USB-based drives the size of credit cards. 
What’s more, the company has pushed the price per gigabyte 
down to under $40, thanks to the fact the device is actually a 
hard drive rather than a flash key. 

Measuring 55mm by 85mm, only 6mm thick and weighing about 
60g, the Carte Orange should fit comfortably in most wallets. It is 
encased in a sturdy metal and plastic enclosure and draws its power 
entirely from the USB bus. It’s compatible with USB 1.1 ports, but 
obviously you’ll need USB 2.0 to get the full 9MB/sec transfer speed. 

The 4GB version costs $219 and the 8GB is $299, and both are 
available now. • Matthew JC. Powell 



Apple increases .Mac storage 
to 1GB, adds Groups 

A PPLE made several changes to its .Mac service in 
September, providing members with increased storage 
and adding a new feature called Groups. The increased 
storage and Groups feature are available immediately. 

Configuration of the increased storage is available in users’ 
account settings on the .Mac web site. Once you login, you can 
choose the amount of your 1GB of .Mac storage to use for e-mail 
and what portion you would like to use for iDisk. 

Apple has also increased the .Mac Family Pack to a total of 2GB 
of storage. 

Apple also launched a new feature to the service, Groups. This 
service allows .Mac users to setup a group web site and invite 
members to join. By setting up a group, you can invite people 
that share specific interests to gather in one place and post infor¬ 
mation to your group web site. 

Groups are immediately available once you login to your .Mac 
account. • Jim Dalrymple 
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Does your Mac do TV? 
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Hot Links 

flawedmusicplayer.com 

Matthew Peterson’s major complaint 

iPod nano screen 
concerns 


S INCE being introduced in September 
the iPod nano has taken the MP3 
market by storm, earning accolades 
from reviewers and industry analysts alike, 
but not everyone is completely satisfied. 

Some customers have complained about 
scratched and/or broken screens on their iPod 
nano, leading one user to even set up a web 
site to outline his problems. 

Apple’s Senior Vice President of Worldwide 
Product Marketing Phil Schiller said there are 
two completely separate issues going on here. 

One is the broken screen and the other is the 
complaint about the iPod screen scratches. 

iPod nano owner Matthew Peterson set up 
his web site, (formerly known as ipod- 
nanoflaw.com - see “Hot links”), to share his 
grievances about his broken iPod nano 
screen. Peterson invited others to send in 
pictures of their iPod nano screens, which he 
posted to the web site. 

In addressing the broken screens, the first 
of the two issues, Apple said that it has 
tracked down the problem. “This is a real but 
minor issue involving a vendor quality 
problem in a small number of units,” Schiller 
said. “In fact, this issue has affected less than 
one tenth of one percent of the total iPod 
nano units that we’ve shipped. It is not a 
design issue.” 

Schiller said that if customers find they have 
this problem, all they have to do is contact 
AppleCare and their iPod will be replaced. 

The second issue deals with complaints 
posted on web sites that say the iPod nano 
screen scratches too easy, perhaps even being 
more susceptible to scratching than previous 
iPod models. 

Apple said that the screens on the iPod nano are made with the 
same material that is found in the company’s fourth-generation 
iPod, which, to date, is complaint free. “We have received very 
few calls from customers reporting this problem - we do not 
think this is a widespread issue,” said Schiller. “If customers are 
concerned about scratching we suggest they use one of the many 
iPod nano cases to protect their iPod.” • Jim Dalrymple 




eye tv® 

watch record edit enjoy 

Watch full screen, high-quality TV directly on your Mac and 
record your favourite shows. Edit unwanted content, and 
then burn your recording to DVD* EyeTV® - Sit back and 
enjoy. Watch what you want, when you want it. 
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■ MUSIC 


Hot Links 

www.digidesign.com 

Home of Pro Tools — click on “Worldwide sites” and select Australia 

Digidesign announces 
Pro Tools 7 

D IGIDESIGN announced Pro Tools 7 at the Audio 
Engineering Society (AES) conference in October. The new 
version of the company’s digital audio workstation soft¬ 
ware delivers significantly expanded MIDI and audio recording and 
editing capabilities, greater mixing power and flexibility, enhanced 
efficiency and improved ease of use, according to Digidesign. 

Compatible with Mac OS X Tiger, Pro Tools 7 adds new music 
creation tools such as Instrument Tracks for simple and straight¬ 
forward integration of virtual instruments, non-destructive real¬ 
time MIDI processing, and the ability to work with 
industry-standard REX and ACID files, according to Digidesign 
General Manager, Dave Lebolt. 

Lebolt said the new version also includes optimisations for the 
host processing engine that boosts RTAS plug-in counts by as 
much as 150 percent on multi-processor computers. 


“In many cases, that means we can now run more than twice as 
many RTAS virtual instruments or signal processing plug-ins as 
in previous releases on a given CPU,” said Lebolt. “Pro Tools 7 
software is power-packed to give our users more flexibility to 
create completely within the Pro Tools environment.” 

The new software will be available for Pro Tools|HD, Pro Tools 
LE, and Pro Tools M-Powered systems. Pricing was not available 
at press time, but anyone who purchased a new Pro Tools | HD, 
Pro Tools LE, or an upgrade to Pro Tools TDM 6.9.x or Pro Tools 
LE 6.9x software, from an authorised dealer on or after September 
1, 2005, is automatically eligible for a free upgrade to the corre¬ 
sponding version of Pro Tools 7 software. Current Pro Tools M- 
Powered customers are eligible for a free update to Pro Tools 
M-Powered 7 software. Complete upgrade information will be 
available when Pro Tools 7 software ships. •J/'m Dalrymple 
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pinning 

a better 


Expert tips for getting the most out of Safari a 
Firefox, building better blogs, and creating profes¬ 
sional-looking web pages 


You’d think that, 15 years after the web 
was invented, we’d know everything we 
need to know about browsing and 
building the web. But we don’t. 

For one thing, browsers keep getting 
better. The latest version of Apple’s Safari 
has plenty of new features. Though 
Mozilla’s Firefox has only a fraction of 
Safari’s market share, it’s rapidly gaining 
converts, thanks to its seemingly endless 
customisability. 

Meanwhile, a new weblog is born every 
second — blogging has clearly gone 


mainstream. And each month brings a 
slew of new tools that can help you make 
your web pages more beautiful, more 
interesting, and easier to use. 

In the pages that follow are tips for using 
the latest versions of Safari and Firefox, 
advice on picking the Mac-compatible 
blogging tool that’s right for you, and a 
guide to the best low-cost and free web¬ 
building tools out there. Add all that to this 
issue’s review of the latest browsers, and 
it’s everything you need to know about the 
web today. 
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What you see is what you get! 

It's a question designers have been asking since they first started using 
computers for design. And until now there's been a lot of blood, sweat, and 
tears expended trying to achieve it. 

But, no more! 

With QuarkXPress 6.5 you can spend much more time on design 
and less on: 


QuarkXPress lets us spend 
80 % of our time on design 
- the production almost 
takes care of itself ... 


• Changing the same piece of copy in seven different executions of the 
same ad - QuarkXPress allows you to update once and fix everywhere. 

• Going back to the original image to make simple changes - now you 
can work with multiple variations of the same image from within 
QuarkXPress itself without having to change the original. 

• Checking image quality - QuarkXPress lets you display high-res 
previews without compromising performance. 

• Struggling with output - with QuarkXPress's comprehensive printing 
controls you can output almost any type of document, including PDF 
files directly from QuarkXPress itself. 

With all that extra time on your hands,you'll have much more time to Xpress 

yourself! Take QuarkXPress 6.5 for a test run today. 

Contact Scholastic Customer Service on 1800 665 774, or 

customer_service@scholastic.com.au to receive your FREE QuarkXPress 6.5 demo disk. 


Pricing*: 

QuarkXPress 6.x IE - $450. 

(upgrade from version 5.x) 

QuarkXPress 6.x IE-$595. 

(upgrade from version 4.x) 

QuarkXPress6.5 IE- $1,795. 

*RRP, GST inclusive 
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BONUS QuarkXPress 6.5 training book 
Upgrading from Version 4 valued at 
$69.95 with purchase of any QuarkXPress 
Upgrade to v6.5. 


FREE unlimited technical support to registered Quark v6.x customers 
-call!800 670 973. 


Quark 


The freedom to create 
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The view from the other side of the counter. 



Hot Links 


Buzzle word for the day 


www.macintouch.com/newsrecent.shtml 

MacInTouch news, commentary and forum 

www.asx.com.au 

Australian Stock Exchange website 


N O matter how much one might be tempted to complain about 
Apple, things aren't as bad for resellers as they were in the 
days of Buzzle. Or are they? 

Buzzle was a retail chain thought up around the turn of the century 
by six prominent Australian resellers: Manning Computers, Choice 
Connections, DesignWyse, StatusGraph, GM Computer and Mac’s 
Place. Independent Apple retailer Next Byte was originally also in the 
consortium, but pulled out early as a result of dissent in the ranks of 
the members about relative power and profitability. 

At the time, Buzzle owned 24 of 68 AppleCentres in Australia, report¬ 
edly accounting for around 35 percent of Apple's revenue in this 
country. Apple's reseller community had long been troubled by poor 
margins and marketing issues and wanted to gain economies of scale 
and a better national reach from 
single-brand advertising. 

Buzzle — initially intended to raise 
capital through a float on the 
Australian Stock Exchange — sank 
with nary a trace in less than a year. 

Apple sales at the time had plum¬ 
meted locally. 

Analysts blamed inequitable 
Australian pricing — Apple presumably has to make more profit from 
each computer sold to meet Australian overheads than in the US — a 
poor market or even broad repercussions from the dot-com bubble 
burst for the failure, but the resellers involved saw things otherwise. 

Two directors of Buzzle — Donald Hartono and Wing Nen Liu — 
filed suit against Apple, claiming the vendor had forced the consor¬ 
tium to buy obsolete inventory — a practice known in the trade as 
“channel stuffing”. The complainants alleged that Apple had not 
offered the credit promised and had forced Buzzle to stock unpop¬ 
ular items such as PowerMac G4 Cubes and “snow” iMacs. They lost. 

These directors had signed personal guarantees for $257,000 and 
$5.4 million. The other four settled with Apple, but allegedly lost their 
houses. The consortium, which on the face of things had seemed such 
a good idea, went into receivership in March 2001, owing $20 million 
of some $30 million in debt to Apple. 

Then, in September this year, Buzzle liquidator Armstrong Wily 
announced it was suing Apple for $57 million. Andrew Wily of Armstrong 
Wily told the Australian daily broadsheet that the liquidator believed 
Apple was effectively a shadow director of the reseller consortium. 

Wily claimed Apple was itself thus at least partly to blame for the 
failure of Buzzle. Wily alleged in the news report that a $15 million debt 
to Apple had been transferred to Buzzle's books. Then Buzzle ran up 
another debt — for some $22 million — for stock from Apple. 

Apple had at the time of writing not commented on the looming 
resurrection of its Buzzle problems. The Australian said in its 


September report that Armstrong Wily would allege at court that Apple 
knew Buzzle was broke and, being a shadow director of sorts, should 
not have allowed it to run up further debts. “As such there is a legal 
argument that Apple may be held liable for debts incurred by Buzzle. 
Further, we are claiming that the charge over Buzzle is void,” Wily was 
quoted as saying. 

Originally, Apple alleged Buzzle directors Hartono and Wing, and 
the investigation they instigated, were biased against it. The giant 
vendor also reportedly tried to have liquidator Armstrong Wily removed 
from the investigation, claiming bias. Those claims failed in the 
Supreme Court of New South Wales on 12 August 2003. 

Buzzle also alleged Apple had been supplying defective products. 
Some commentators scoffed, saying the resellers were greedy and 

had timed their foray into the 
market very poorly. Buzzle was also 
mismanaged, some said. 

Adam Steinhardt, boss of Next 
Byte, told this writer in a 2003 inter¬ 
view that the reseller had seen the 
failure of Buzzle coming. Next Byte 
got in and then got out again, in 
August 2000, before the ill-fated 
consortium went down in flames several months later. Steinhardt said 
he could see the writing on the wall. “We could see what was going to 
happen. We could see a couple of businesses going in to use it as a 
lifeline. They didn't have their basics in order. There was deceit — a 
cover-up — so there wasn't a stable financial situation for the Buzzle 
launch,” Steinhardt said. 

Buzzle accused Apple of having an approach that has gradually 
destroyed numbers of resellers. Others said Buzzle was always going 
to have a hard time succeeding when its directors had been competi¬ 
tors for essentially the same customer dollars for so long. Still others 
said distributors must get tougher on non-viable Apple resellers when 
it came to lending credit. 

Who is right? Only the courts can figure that out, but it looks like the 
Buzzle resellers have come back fighting. Watch this space. 

Meanwhile, here's some good feedback, as posted to the MacInTouch 
web site in September. One Apple user wrote in to say that he had 
forwarded to Apple's head office some marketing ideas that he believed 
could significantly lift Apple profits. Expecting no reply or at best a form 
letter from an Apple staffer, he had e-mailed his plan to Steve Jobs. 
“Within 30 minutes of sending the letter my phone rang," the user was 
quoted as saying, “and it was Steve Jobs! He was intrigued by some of 
my suggestions and wanted to talk to me about them.” 

We like to end on an optimistic note. No, really. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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By Dan Warne. 


Hot Unks 

www.ausmac.net 

Where you’ll find all the software described herein 

Off the net 

Latest shareware and 
free downloads 
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■ WorldView for iPod 1.0 $US19.95 Shareware X (iPod) 

Put basic info about every country in the world on your iPod, 
including timezones, dialling codes, emergency numbers, and 
general background info about the country. 

■ WinShortcutter 1.3 Freeware X (10.3 or later) 

If you work in a mainly Windows-based environment, this program 
allows you to follow Windows shortcuts on file servers that wouldn't 
otherwise work. 

■ Microsoft Office 11.2 Free update X (10.2.8 or later) 

"Service Pack 2" for Microsoft Office Mac:2004 which improves 
Entourage compatibility with Exchange servers and stability under 
OS X 10.4. 


■ JiWire WiFi Hotspot Finder Widget 2.0 Freeware X 
(10.4 or later) 

An incredibly useful Dashboard widget that shows all wireless 
networks within range of your Mac, and their signal strengths. You 
just click the network name to connect. Once you're connected to 
the net you can also search JiWire's worldwide database of 
hotspot locations. 

■ Aion 1.6 Freeware X (10.3 or later) 

Keep track of the time in different time zones via a drop-down 
menu extra. Time zones shown are configurable. 

■ Transmission 0.2 Freeware X (10.3.9 or later) 

Fast new BitTorrent P2P file sharing client that's written directly in C 
for maximum speed. 

■ Milestone Reminder 2.0.0 EA2 $US6 Shareware X 
(10.2.3 or later) 

Shows a list of birthdays and anniversaries for contacts in your 
Address Book, ordered by the next event that will occur. Can also 
add birthday alarms into iCal. 

■ Upcoming Birthdays Widget 1.0 Freeware X (10.4 or later) 

A birthday reminder Dashboard widget that extracts birthdays from 
your Address Book. 

■ DropDMG 2.7.2 $US15 Shareware X (10.3 or later) 

Create OS X disk images (including compression if you want) 
simply dragging and dropping files. Good for backing up your 
home folder across several DVDs or CDs, as DMGs can be split 
across multiple discs. 


■ iPSP 2.5.5 $US19.99 Sharware X (10.4 or later) 

Convert DVDs and other videos to be played on your Playstation 
Portable. You can also sync iPhoto albums and iTunes playlists, as 
well as other things, with your PSP automatically. 

■ MacResponder 1.5.1 From $US9.95 Shareware X 
(10.2 or later) 

Set up an "out of office" message or other automatic response on 
your Mac. Flexible rules, including the ability to provide different 
responses for different mailboxes and more. 

■ Scale to Mail 0.8.1 Freeware X (10.3 or later) 

Drop any image(s) onto this droplet and they will be automatically 
rescaled to an e-mailable size and then attached to a new e-mail in 
Apple Mail. 

■ Dot-tunes 1 .Ip $29.95 Shareware X (10.2 or later) 

Australian-made software that lets you share your iTunes music 
library with friends over the internet (or play your home music 
library at work, for example.) 

■ Opera 8.5 Freeware X (10.2 or later) 

The Opera web browser is now completely free of charge, with no 
banner ads etc. Very fast and some unique features like an in-built 
mail client and tabbed browsing that shows thumbnails of your 
open web pages. 

■ Skype Widget 1.02 Freeware X (10.4 or later) 

Place calls with Skype using this Dashboard widget, regardless of 
whether Skype is open or not. Also has handy info like world 
dialling codes in a slide-down pane. 

■ eBay Watcher Widget 1.3 Freeware X (10.4 or later) 

Monitor an auction item on eBay using this constantly updating widget. 


Your Online Store for all things Fun.. 

Great range of iPod and MP3 accessories 


Griffin Technology 


iTrfp .Tnp 


iTrip FM Transmitter 
for 3, 4G iPod and iPod Mini 


Monster Cable 



Harman Kardon 



SoundSticks II 
for iPods, MP3 Players 
and Computers 


Alchemy TV-DVR 



Watch and record TV on 
your PowerMac G4 or G5 
with AlchemyTV DVR! 


Altec Lansing 



The ultimate portable audio 
system for the iPod! 


DVDirect 

The hottest products at the coolest prices 


DVDirect is open for shopping when it’s convenient for you 24/7 

www.dvdirect.com.au email: sales@dvdirect.com.au Ph: 02 9452 6001 Fx: 02 9453 3085 
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■ INTEL NEWS 



Hot Unks 

www.intel.com 

Apple’s new chip buddy 

The Intel way 

I N late August 2005, I attended the Intel 
Developer Forum at San Francisco’s Moscone 
West Convention Center — which is, coinci¬ 
dentally, where Apple holds its Worldwide 
Developers Conference (WWDC). Although both 
conferences are venues where a big company can 
connect with and help the people who develop the 
hardware and software that make the company’s 
products better, there was one big difference. Before 
the keynote by Intel CEO Paul Otellini, an 
announcement came over the PA system. It warned 
that future predictions are just that - predictions 
— and that such statements always involve risk and 
uncertainty. 

Why was that such a big deal? Because Apple 
almost never talks about the future. It’s a very 
secretive company — in fact, everything but the 


keynote at Apple’s WWDC is off-limits to the press, and the 
contents of those sessions are protected by non-disclosure agree¬ 
ments. Apple typically announces products and partnerships only 
after they are signed, sealed, and ready to deliver (one exception: 
OS releases, which Apple likes to parade around like the giant 
cats whose names they bear). 

Contrast Otellini’s keynote to Apple’s approach: the Intel CEO 
talked about new chips scheduled for release in the second and 
third quarters of 2006, while Apple won’t even confirm that Steve 
Jobs likes to wear black. 

Otellini showed off Merom, Conroe, and 
Woodcrest - new processors for mobile, desktop, 
and server computers, respectively. (Borrowing a 
page from Steve Jobs, Otellini revealed that he was 
running the presentation from a laptop with a 
Merom processor.) All three processors are dual¬ 
core, use 65-nanometer production technology, and 
are 64-bit — which will be welcome news to people 
who feared that the switch to Intel’s chip lineup 
meant sliding back to 32-bit computing on the Mac. 

Intel will continue to share its roadmap, and 
Apple will continue to deny the existence of 
anything it hasn’t announced - be it animal, 
vegetable, or mineral. If nothing else, Intel’s 
candour could increase the odds of Mac rumour 
sites getting things right. • Jonathan Seff 



m COMPETITION 

0 

Hot Unks 

www.dm-holdings.com 

Farewell, Rio 

MP3 pioneer gone 
upriver 

B EFORE the iPod or the iTunes Music Store, there was the 
Rio - the first handheld MP3 player to hit the market, in 
1998. In another demonstration of how popular Apple’s 
music players have become, the makers of the Rio line announced 
in late August that they would stop selling the portable digital 
audio players by the end of September. 

D8tM Holdings (see “Hot links”), the Tokyo-based company that 
owns the Rio brand, said in a financial report that the competi¬ 
tion was intense, and that the “market was not a strong enough 
strategic fit with the company’s core and profitable premium 
consumer electronics brands to warrant additional investment in 
the category.” 

Apple’s players — which range from the flash-memory-based 
iPod shuffle to the 60GB colour-screen iPod — dominate the 
market. During a recent conference call with financial analysts, 
Apple CFO Peter Oppenheimer cited a report, from the market- 


research company NPD Techworld, that indicates that Apple’s 
share of the digital music-player market is more than 70 percent. 

At the same time, Creative Technology, whose CEO declared a 
marketing war against the iPod last year, has seen its profits 
shrink considerably. The Singapore-based maker of digital audio 
players and PC audio components said that total sales in its 
financial reporting year ending June 30, 2005, had doubled to 
$US1.2 billion, while net profit had crashed from $US134.2 
million in the previous year to $US600,000. 

Creative’s average selling price was hit by fiercer-than- 
expected price competition in the market - the popular Zen 
Micro player’s price fell by about $US40 during the April-June 
quarter, for example. In a conference call with analysts, Craig 
McHugh, the president of Creative Labs, identified price cuts by 
market leader Apple Computer as the main reason that Creative 
had to lower its 

Slower-than-hoped-for sales of players also meant 
the company was left with 
more unsold products 
and components than it 
had anticipated. With 
prices of components 
falling, particularly 
those of flash memory 
and hard-disk drives, the 
company had to write off about $US20 
million in inventory. 

• Peter Cohen and Martyn Williams 
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Hot Links 

www.apple.com/itunes/mobile/ 

iTunes on your phone 


Apple smart phone "a 
matter of time" 



M OTOROLA’S CEO Ed Zander has fueled industry specu¬ 
lation that Apple would release its own smart phone. 
Motorola also said that disparaging comments made in 
early October about Apple’s iPod nano were “taken out of context.” 

Many industry analysts have said that Apple should develop its 
own smart phone. Speculation within the Macintosh community 
about an Apple branded phone have persisted for several years, 
but in its first foray into the mobile market, Apple instead chose 
to partner with Motorola. “And we know that they are going to 
build a smart phone - it’s only a matter of time,” said Zander. 

The iTunes compatible Motorola ROKR was announced at a 
special event hosted by Apple in San Francisco on 7 September. 
However, since its introduction reviews of the device throughout 
the press have been mixed. 

Shortly after the lauinch, Zander was reported to have made 
disparaging comments about Apple’s iPod nano — comments 
some believed to be in response to frustration that the iPod nano 
upstaged the introduction of the ROKR. 

“Screw the nano,” said Zander. “What the hell does the nano 
do? Who listens to 1000 songs? People are going to want devices 
that do more than just play music, something that can be seen 
in many other countries with more advanced mobile phone 
networks and savvy users,” he said. The ROKR has the capacity 
to play only 50 songs, though a larger-capacity version capable 
of holding 100 songs is promised. 

However, while not denying the comments were made, 
Motorola has said they were taken out of context. 
“Motorola has a great partnership with Apple,” 
said Motorola in a statement. 

“Unfortunately, Ed Zander’s comments 
made at a conference in San Diego were 
taken out of context. During the Q8tA 
session, one questioner repeatedly 
asked what Zander thought of the 
Nano. Jokingly, Zander said he 
wasn’t there to talk about the 
Nano, but to talk about the 
next big thing happening in 
the industry — the fusion 
of the phone and music. 
ROKR with iTunes was 
a good beginning, he 
said, and there’s more 
to come.” 

• Jim Dalrymple 
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Dan Frakes and Rob Griffiths 




Hot Links 

www.stclairsoft.com/HistoryHound/index.html 

HistoryHound 

www.pozytron.com/acidsearch 

AcidSearch 

www.schubert-it.com/pluginpdf/ 

PDF Browser Plugin 

culater.net/software/PithHelmet/PithHelmet.php 

PithHelmet 

www.plan8.org/safaributtons.php 

Safari Buttons 


www.lordofthecows.com/safari_enhancer.php 

Safari Enhancer 

www.tildesoft.com/Misc.html 

SafariSource 

haoli.dnsalias.com/Saft/index.html 

Saft 

www.atamadison.com/w/kitzkikz.php?page=Sogudi 

Safari, Sogudi — gotta love the wit 

www.ocdev.com 

Taboo 



The secrets 

j* Safarl 20 


W HILE Mac users now have several high-quality 
browsers to choose from, Safari is still their clear 
favourite. However, even Safari 2.0 - the version 
recently released as part of OS X 10.4 - isn’t quite perfect. Here 
are a few ways to make the most of Safari 2.0, as well as some 
tips on taking advantage of its lesser-known new features. 



Safari is a great browser all by itself, but third-party add-ons 
can help it do even more. Here are a few of our favourites. (You 
should find instructions for installing each add-on either on its 
developer’s web site (see “Hot links”) or in the disk image that 
accompanies the download.) 

Improving on Safari’s search box, 
AcidSearch lets you choose from a number of 
search engines, instead of limiting you to Google. 
It even lets you add sites to the list of 
P options. After you install AcidSearch, 



The 

AcidSearch add-on 
lets you choose from 
a number of search 
sites in Safari. 


whenever you click on the magnifying-glass icon 
in Safari’s search box, the drop-down menu lets 
you specify which search engine you want to 
use. (It’ll stick with that one until you switch 
again.) There’s even a handy Google This Site 
option, which runs a Google search on just the 
site you’re currently browsing (free). 

Safari 2.0 offers 

basic PDF-viewing features, and the 
latest version of Adobe Reader includes a 
PDF plug-in for most web browsers. If 


Send web pages. Before Tiger, Safari offered no simple way 
to send someone a link to a web page. You had to copy the URL, 
switch to your e-mail program, create a new message, and paste 
the URL into it. (Sure, there were workarounds involving 
JavaScript bookmarklets - but for many users, these tricks were 
more hassle than they were worth.) 


you view a lot of PDFs online, you’ll want to install PDF Browser 
Plugin. It provides multiple layout options; lets you view different 
parts of a PDF simultaneously; supports annotation, forms, tables 
of contents, and links; and offers additional PDF printing options 
(home, education, or non-commercial use, free; commercial site 
license, $US69). 

Using PithHelmet, you can limit the number of ads you 
see, set a privacy level on cookies, and control how many times 
animated GIF images play. You can even customise PithHelmet’s 
ad-blocking rules to provide more or less protection ($US10). 

Wish Safari had a New Tab button in its toolbar? 
Now it can. First, add the Bug button to Safari’s toolbar (via the 
View menu in Safari 1 .x or via the Customize Address Bar dialog 
box in Safari 2.0) and then quit Safari. Then run the Safari Buttons 
installer. The next time you start Safari, that seldom-used Bug 
button will have become a useful New Tab button. You’ll also be 
rewarded with new keyboard shortcuts that enable and disable 
image-free browsing. (Web surfing is much faster when you don’t 
have to load pictures.) Just be sure to download the version of 
Safari Buttons that’s right for Safari 2.0 (free) 

With Safari Enhancer installed, you’ll be able to 
remove underlines from hyperlinks (or change the colour of 
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Keys to the search. After you assign a 
keyword to a search box on nearly any web site, 
you can type that keyword and your search term 
in Firefox’s Location bar to find what you’re 
looking for. 

resulting dialog box, enter a name in the 
Name field and a short keyword in the 
Keyword field, and click on Add. Then, to 
search that site, type the keyword followed by 
your search term in Firefox’s Location bar (not 
the search box). For example, if I assigned it 
to my own Interesting Thing of the Day site, 

I could then type it cheese in the Location bar to search for 
cheese-related articles on that site. By the way, Firefox has a 
built-in smart keyword for looking up definitions at 
Dictionaiy.com: just go to the Location bar, enter diet followed by 
a space and the word you want to look up, and press return. 

Change your theme. While extensions change Firefox’s 
capabilities (see the sidebar “Extending Firefox”), themes change 
its look-and-feel — its icons, fonts, colours, button shapes, and 


If you type about:config into the Firefox Location bar and press 
return, you’ll see a list of hundreds of options that you can 
modify right from the browser window (see the screenshot 
“About this browser”) — and most of them can’t be adjusted in 
Firefox’s Preferences menu. They range from the way your 
mouse works to obscure network settings. (A full list of these 
options is on the Mozilla web site — see “Hot links”.) 

The aboutxonfig window displays the name, status, type 
(Boolean, integer, or string), and value for each option. To 
change a Boolean (true or false) value, double-click on it; for 
other options, double-click on the row and then enter a new 
setting. You can control-click (or right-click) on a value to reset 
it; from the resulting contextual menu, you can also add, copy, 
or modify values. 

For example, you can use the aboutxonfig page to activate a 
feature called pipelining, which sends multiple HTTP requests 
at once. With fast internet connections, this can dramatically 
speed up page loading, as different page 
elements can load at the same time. To 
turn on pipelining, double-click on 
network.http.pipelining to set its value to 
true; do the same for 
network.http.proxy.pipelining. Next, 
double-click on 

network.http.pipelining.maxrequests and 
enter the number of simultaneous requests 
you’d like to send (try entering 8 as a 
starting point). 

You can also add new options if they 
aren’t already on the list. For example, to 
block Flash-based sites from opening pop¬ 


Search 


Undo 

Cut 

Copy 

Paste 

Delete 

Select All 


Add a Keyword for this Search... 


'^illS5^TTopic ,^ 


other interface elements (but not the web 
pages themselves). To add a theme, choose 
Tools: Themes and click on the Get More 
Themes link at the bottom of the window. 
You install themes the same way you add 
extensions. To activate a theme, click on the 
third icon from the left at the bottom of the 
Themes window (its name and appearance 
change, depending on the theme you’re 
using), and then restart Firefox. 



Master the keyboard. If you like to keep your fingers on the 
keyboard, you’ll like Firefox’s extensive keyboard shortcuts - many 
of which do not appear in its menus. (An extensive list can be 
found on Mozilla’s web site - see “Hot links”.) My favourites: 

> Turn caret browsing on/off: press F7. This feature puts an inser¬ 
tion point on screen, letting you select web text using the keyboard. 

> Select the next or previous search engine: press control-up 

arrow or control-down arrow when the insertion point is in the 
search box. ^ , 


up windows, control-click (or right-click) anywhere on the page 
and choose New: Integer from the contextual menu. Enter 
privacy .popups . disable_from_plugins as the prefer¬ 
ence name. For the value, enter 2 . 

Here’s another option you can add: By default, Firefox waits 
250 milliseconds before beginning to display a page (allowing 
more of the page to load into memory first). You may be able to 
speed up page rendering by removing this delay. Control-click 
(or right-click) anywhere on the aboutxonfig page and choose 
New: Integer from the contextual menu. Enter 
nglayout. initialpaint . delay as the preference name 
and o as its value. The amount of improvement (if any) will 
depend on the speed of your machine and Internet connection; 
try it out and see if it helps. 

Heed two warnings before you dive in: First, some of the 
aboutxonfig settings have no effect in OS X. Second, the 
aboutxonfig window gives you a lot of power, with which you 
can cause a lot of damage (including utterly disabling Firefox). 

- So be careful. Before you do anything 

else, back up the Firefox folder in /your 
user folder/Library/Application Support. 

Changes you make will take effect when 
you restart Firefox. To undo a change you 
made, control-click (or right-click) on the 
setting and choose Reset from the contex¬ 
tual menu. Firefox will return the setting to 
its default value; if it was a setting you 
added, it will be given a blank value and 
will disappear when you quit Firefox. 


To see hundreds of 

hidden Firefox preferences that you can 
modify, enter aboutxonfig in the Location bar. 
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Hot Links 

www.mozilla.org/support/firefox/keyboard 

Firefox keyboard shortcuts 

kb.mozillazine.org/Firefox_:_FAQs_:_About:config_Entries 

Firefox configuration 

www.mozilla.org/support/firefox/profile 

Managing Firefox profiles 

www.beatnikpad.com/archives/2005/07/20/firefoxl 06 

G5-optimised Firefox builds 

www. a m a ke. u s/sof t wa r e/f i r ef oxy / 

Firefoxy 


The power user’s 
guide to Firefox 



M OZILLA FIREFOX is rapidly catching on with Mac 
users, and for good reason: It’s free, fast, and flexible, 
and it does an outstanding job of displaying most web 
pages. (This cross-platform browser is also increasingly popular 
among Windows users, largely because of its excellent pop¬ 
up-blocking features). Beneath Firefox’s simple interface are some 
surprisingly powerful features. The following tips will help you 
maximise this up-and-comer’s potential. (All these tips were 
tested in Firefox 1.0.6 but should also work in newer versions.) 

Tak© advantage of tabs. Tike most modern browsers, 
Firefox lets you open multiple web pages as tabs within a single 
window. It also sports some handy tab-navigation tools you may 
not know about: 

> To move to the next tab, press control-page down or control- 
tab. To move to the previous tab, press control-page up or 
control-shift-tab. 

> To save the addresses of all open tabs at once (so you can 
easily return to the same set), choose Bookmarks: Bookmark This 
Page (or press 3€-D). Select the Bookmark All Tabs In A Folder 
option, enter a name, and click on Add. Firefox will create a book¬ 
mark folder with the name you selected. To reopen that set of tabs, 
navigate to that folder in your Bookmarks 
menu and choose Open In Tabs. 

> You can set up Firefox so it opens 
multiple web sites (each in its own tab) 
when you click on the Home button. Just 
go to the sites you want it to open, choose 
Firefox: Preferences, click on the General 
icon, and click on Use Current Pages (under 
Home Page). 

Fast finds. After a simple preference change, 
you can type any text into Firefox’s search bar to 
see matching text highlighted instantly. 


Find as you type. To find text within the current web page, 
press 3€-F (as in most Mac apps) or the / (slash) key. Instead of 
opening up a separate Find window, Firefox opens a search bar 
at the bottom of the window (see the screenshot “Fast finds”). 
As soon as it finds a match, it highlights the found text. To 
make searching even faster and easier, turn on Firefox’s Find 
As You Type feature. To do so, choose Firefox: Preferences, click 
on the Advanced icon, and select the Begin Finding When You 
Begin Typing option (it’s located in the Accessibility section). 
Now the search bar will appear and Firefox will start searching 
as soon as you type any character - no £§-F or / required. 

Assign keywords to bookmarks, if you have a lot of 

bookmarks, finding the one you want can be tedious - especially 
if you’ve organised them into a bunch of nested folders. You can 
avoid this tedium by assigning keywords to bookmarks that you 
use often. That way, you can zip to that site with just a few 
keystrokes. For example, to assign a keyword to www.apple.com, 
choose Bookmarks: Manage Bookmarks, select the bookmark for 
that site, and click on the Properties button in the toolbar. (Or 
you can control-click [or right-click] on the bookmark and select 
Properties from the contextual menu.) Enter a short text string 
(such as ap) in the Keyword field and click 
on OK. The next time you want to visit 
Apple’s web site, type ap in the Address 
field and press return. 

Assign keywords to searches. You 

can also use keywords to make searching 
easier. Go to a web page that has a search 
box. Control-click (or right-click) on that 
box and choose Add A Keyword For This 
Search from the pop-up menu (see the 
screenshot “Keys to the search”). In the 
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Import bookmarks from other browsers, want to 

import a bunch of bookmarks from The Omni Group’s OmniWeb, 
Mozilla Firefox, or Microsoft Internet Explorer into Safari 2.0? 
Just choose File: Import Bookmarks, navigate to the other 
browser’s bookmark file, and click on Import. When the import is 
finished, Safari will switch to its Bookmarks view, and you’ll see 
a new bookmark collection - named Imported Data - that 
contains the imported bookmarks. You can then move those book¬ 
marks into folders and/or Safari’s Bookmarks bar, as you see fit. 

The challenge is finding the bookmark file to import. If you use 
Internet Explorer, it’s a file called Favorites.html, which is in 
/your user folder/Libraiy/PreferencesExplorer. For Firefox, look 
for the bookmarks.html file in /your user folder/Library/ 
ApplicationSupport/Firefox/ Profiles/string. default (where string 
is a random string of characters that differs for every user). 
OmniWeb’s bookmark file, Bookmarks.html, is in /your user 
folder/Library/Application Support/OmniWeb. 


Bookmarks bar and choose View All RSS Articles from the resulting 
menu (see the screenshot “All the news”). All the articles from all the 
feeds in the folder will be displayed in a single window; the name 
of the source feed will be displayed next to each article’s title. 

Create a personalised clipping service. If you view 

an RSS feed (or group of feeds), you can use the Search Articles 
command to find articles that contain a particular word or 
phrase. Even better, you can bookmark the search results to 
create a live search feed. Safari will then keep an eye on the 
included feeds, watching for new articles containing your search 
terms, and it’ll notify you when it finds something - voila: a 
customised RSS feed. 

Disable PDF viewing. If you click on a link to a PDF docu¬ 
ment in Safari 2.0, the browser automatically loads the PDF in 
its current window. If you’d rather view the PDF in Preview or 
Acrobat, or download it, you have to wait for it to load and then 
manually save it to your hard drive. 

You can make Safari 2.0 treat PDFs the way Safari 1.x did (that 
is, save them to your default download folder). Here’s how: Quit 
Safari, launch Terminal, and type: defaults write 
com.apple.Safari WebKitOmitPDFSupport -bool 
YES Press return and then relaunch Safari. It will then down¬ 
load PDF documents to your hard drive. You can revert to Safari 
2.0’s default PDF behaviour by entering this command with NO 
instead of YES. ^ 


Combine RSS feeds. Safari’s RSS-viewing features are a 
handy way to track your favourite sites. What you may not realise 
is that you can view multiple RSS feeds in one window. To do so, 
first create a folder in your Bookmarks bar (open the Bookmarks 
view, click on Bookmarks Bar in the Collections column, and then 
click on the plus-sign button [+] at the bottom of the Bookmark 
column; you can name the new folder anything you like). Then, 
one at a time, open the RSS feeds you want to add to the view. For 
each feed, add a bookmark to your new bookmark folder. 

After this one-time setup, simply click on the folder in the 

All the news. To view multiple RSS feeds in one window, collect them all 
in a single folder and then choose View All RSS Articles. 


Safari Actions ▼ My Sites ▼ Pubs ▼ Mac I 

□ ESPN.com - NBA 

□ ESPN.com - Men's College Basketball 

□ ESPN.com - MLB 

ESPN.com - Bill Simmons Columns 

□ Idiots Write About Sports 
13 Sl.com 

View All RSS Articles 
Open in Tabs 


Most Safari users never see the Debug menu. Designed to 
help programmers and web coders, it has several features 
that regular users can use too. 

To enable the Debug menu, quit Safari, launch Terminal, 
enter defaults write com.apple.Safari 
IncludeDebugMenu 1, and press return. When you 
relaunch Safari, you should see the Debug menu to the right 
of the Help menu (see the screenshot “Hidden menu”). 

Some of its interesting 
options are Show Caches 
Window (which lets you view and/or 
clear Safari’s various cache files), 

Show Page Load Test Window (for 
timing the loading of web pages), 

Keyboard And Mouse Shortcuts (a 
huge list of Safari keyboard short¬ 
cuts), and User Agent (by setting this 
option to Windows MSIE 6.0 or 
Netscape 7.0, you may be able to 
gain access to sites that don’t 
normally work in Safari). 

If you ever tire of this new menu, 
quit Safari and repeat the Terminal 
command but replace the numeral 1 with o (zero). 



Start Promts With Sample OKS 


Safari’s 

Debug menu is hidden by 
default. Once you enable it, 
you’ll find all kinds of 
interesting tools. 


Australian Macworld November 05 
















035 


Where are you from? Wonder where a 
downloaded file originally came from? The 
Info window’s Spotlight Comments field will 
tell you. 


0 © @Synergy2.1.dmg Info 


Synergy2.1.dmg 

Modified: Today at 9:05 AM 


1.1 MB 


▼ Spotlight Comments: 


http://wincent.prairieocean.ca/ 

Synergy2.1.dmg 


► General: 

► More Info: 

► Name & Extension: 

► Open with: 

► Preview: 

► Ownership & Permissions: 


Safari 2.0 makes the process as simple 
as a keyboard shortcut: When you’re 
viewing a web page you want to send, 
just press 3£-shift-I (or choose File: Mail 
Link To This Page). Your default e-mail 
app will open and create a new message 
that contains the URL and has the web 
page’s title in its subject field. Just fill 
in the recipient’s address, add a note if 
you want, and click on Send. 

If you use Apple’s Mail, Safari also lets 
you send the contents of a web page - to 

do so, you could use the 3€-I keyboard shortcut (or File: Mail 
Contents Of This Page). But keep in mind that most people would 
rather receive just a URL than a huge e-mail message full of links 
and images. Practice restraint with the 3€-I shortcut — stick to 3€- 
shift-I instead. 

Add web images to iPhoto. Spot a nifty image while 
you’re browsing your favourite blog and want to keep a copy of it 
in iPhoto? Control-click (or right-click) on it and choose Add Image 
To iPhoto Library. The image will be instantly imported into iPhoto. 

Save it for later. In older versions of Safari, “saving” a web 
page saved only its HTML source code; images and other 
embedded content were lost. Fortunately, Apple fixed this in 
Safari 2.0: the Save As command includes a Web Archive 


links), disable caches, change the search 
engine used by Safari’s toolbar search box, 
and even switch Safari’s interface from 
brushed metal to Aqua. Be sure to download 
the version for Tiger; the developer also offers 
versions of Safari Enhancer for older versions 
of OS X and Safari (free). 

If you frequently view the 
source code of web pages, SafariSource is a 
must-have: it adds syntax colouring to Safari’s 
source view, making it much easier to read. 

This is a little thing that makes a world of Fn 

durance <fr ae ). SSSTSSi 

The big kahuna of Safari add-ons, Saft has navigation and tat 
more than 25 features: It lets you scroll pages by holding down the 
control key and moving the mouse, automatically save opened tabs 
when you quit Safari so they’re open when you relaunch, create a 
bookmark folder from a set of tabs, rearrange tabs via drag and 
drop, and more. You can even specify an external editor, such as 
TextEdit, to use when entering text in web forms ($US12). 

Instead of beefing up the Google search box, Sogudi 
improves on Safari’s search abilities with search shortcuts. In the 



From this tabbed 

preference pane, Saft lets you customise 
more than 25 features, including mouse 
navigation and tab arrangement. 


option, which saves nearly everything 
on the page, including images. 

Search through history. Searching 
in Safari’s Bookmarks view used to return 
results from both your bookmarks and 
your history. In Safari 2.0, you can search 
more selectively, choosing which of these 
collections you want to look through. 

To search only your history, choose 
Bookmarks: Show All Bookmarks (or just 
click on the bookmark icon on the 
Bookmarks bar); then, in the Collections 
pane (on the left), click on History. Click 
on the magnifying-glass icon next to the 
search box at the bottom of the window, set the pop-up menu to 
In History, enter your search term, and press return. You can follow 
the same procedure to search only a specific bookmark collection. 

Unfortunately, Safari can’t search the actual content of the sites 
in your history; it looks for only the information in the two 
displayed columns - Bookmark and Address. If you want to 
search the contents of web pages you’ve visited, check out St. 
Clair Software’s $US20 HistoryHound (see “Hot links”). 

Discover a download’s origins. To find out where you 

got a file you downloaded with Safari, select the file in the 
Finder and then choose File: Get Info (or press 3€-I). The Info 
window’s Spotlight Comments field will display the URL of the 
page you downloaded the file from (see the screenshot “Where 
are you from?”). 


address box, you enter a special site abbre¬ 
viation and the terms you want to search for, 
and then press return. For example, typing 
hint safari download will return 
macosxhints.com tips about downloading 
with Safari. Sogudi includes 14 predefined 
shortcuts, and you can easily add your own. 
It also does more than just make searching 
faster: Want a shortcut for the Crazy Apple 
Rumors Site? Use Sogudi’s preference pane 
to create a new shortcut (CAR, for instance) 
s tabbed for www.crazyapplerumors.com. Then, 

icluding mouse lnstead of enterin 9 that lon 9 URL, you can 
igement. just type car. You can even view Unix man 

pages, with the useful man: shortcut (free). 

Ever accidentally lose a bunch of web sites you were 
browsing because you closed a Safari window with multiple 
open tabs? Never again: Install Taboo, and whenever you close 
a Safari window, it will display a dialog box that asks whether 
you really want to close all the tabs. Such frustration prevention 
should really be built into Safari. For now, at least, you can rely 
on Taboo (free). 
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Hot Links 

www.typepad.com 
www.blogspot.com 
www.blogger.com 
www.movabletype.org 
www.wordpress.org 
Blogging tools 
www.shoebox.com.au 
The Shoebox 

www.lifli.com/Products/iBlog/main.htm 

Put a blog on your .Mac site 

sixapart.com/pronet 

Six Apart Professional Network 



The best bloggiri 
ools for the Mac 



A CCORDING to one recent estimate, a new weblog is 
created every second. Everyone from your geeky IT 
co-worker to your Uncle Marvin has one already. So 
why don’t you? If you’ve got something - anything - you 
want to share with the rest of the world, a blog is the place to 
do it. And it’s never been easier to jump on the blogging band¬ 
wagon. The tools and services required are inex¬ 
pensive (and often free) and as simple (or as 
powerful) as you want. 

Right now, the blogging tools most popular with 
Mac users are TypePad and Movable Type, both 
from Six Apart; Blogspot and Blogger, from 
Blogger (now part of Google); and WordPress, an 
open-source tool. 

These five tools range in power and complexity 
from simple-but-limited (TypePad, Blogger, and 
Blogspot) to do-pretty-much-anything-but-may- 
require-coding (WordPress). Movable Type is some¬ 
where between these two extremes. 

Two of them - TypePad and Blogspot — also 
provide the hosting services you need in order to 
put your blog on the web. The other three require 
that you arrange the hosting yourself (though that’s 
not especially hard to do). 

Here are the tools I’d recommend for different sorts 
of bloggers (see “Hot links” for download URLs). 


services, TypePad or Blogspot. Simply put, this means that your 
blog will have the address example.typepad.com or 
example.blogspot.com. 

TypePad. Of the two, TypePad is more straightforward: with it, 
you can have a new blog online within a few minutes. Click on 
a few buttons in your browser, enter your credit card number, 


Blogger: Pixel the Cat:: Publishing Settings 

| Q http://www.blogger.com/blog-publishing.g7blogl * Or Google 


Hosts With the most. If you’ve never set up 
and maintained a web page, you may want to start 
your blogging career with one of the two hosted 

Blogger upgrade. To move from Blogspot to Blogger, 
you just click on the Switch To FTP link and fill out a form. 
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B Pixel the Cat 


Posting j Settings [ Template VjgwBiSg 


- Back to Dashboard T Help x Sign Out 


Basic Publishing j Formattine Comments Archiving Site Feed Email Members 


You’re publishing on blogspot.com 

Switch to: FTP {publishing on your ISP server) Or SFTP (secure publishing 01 



You’re publishing via FTP 

Switch to: SFTP (secure publishing on your I 5 P server) Or btogsoot.com (Bloggers free hosting service) 


pixel.mu 

Example: yourw»b: 


Blog URL 


http://www.pixel.mu 

The web address where this blog is viewable. This should include hvep if. 
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and choose a design, and your site is live. Even with all that 
simplicity, TypePad offers some decent extras. It allows readers to 
comment on your posts, and it lets you categorise your posts by 
topic (or whatever) for easier navigation. Like all the services 
mentioned here, it supports XML syndication (so readers can keep 
track of your blog in their RSS news readers). 

TypePad does have drawbacks. For one, it’s the only blogging 
service described here that doesn’t offer a free version. You can 
try it out for 30 days; after that, you’ll have to pay $US5 to 
$US15 per month (or $US50 to $US150 a year), depending on 
the service level you choose (Basic, Plus, or Pro), to keep adding 
to your site. At the Basic level, TypePad is pretty limited unless 
you know some HTML. For example, its Mixed Media Layout 
designs look like promising ways to share photos and even 
video - but you can’t use them without learning some HTML 
tags. The Plus and Pro accounts offer more flexibility and 
power, letting multiple authors contribute or letting you run 
multiple blogs yourself. Again, you have to pay for the 
increased level of service. 

Blogspot. For a simple solution that doesn’t cost money, check 
out Blogspot. If you just want to enter plain text and upload 
images, it’s got everything you need and doesn’t require any 
HTML knowledge. Just start an account, name your blog, choose 
a template, and start posting. You can adjust your blog’s 
settings, and you can even tweak its layout (a bit), without 
digging into any code. To go further, even to do something as 
simple as change the links in your sidebar from the default ones 
(links to “Edit Me” are sure signs of a blogging newbie), you’ll 
need to learn some code. 


Serving yourself. The other three tools (Blogger, Movable 
Type, and WordPress) let you put your blog on whatever web 
host you want. The most immediate advantage of this is that 
you get to use your own domain name, instead of a lengthy URL 
that includes the name of your service. Beyond that cosmetic 
effect, using your own host with Movable Type or WordPress 
means that you’re running the blogging software on your own 
server, not someone else’s, so you have complete control over 
your blog. However, it also means that you’ll have to fix prob¬ 
lems yourself if any occur. (For more on hosting, see the sidebar 
“Blogging tips and tricks.”) 

Blogger. Of the three tools that come without hosting, Blogger is 
by far the simplest. In fact, the only difference between Blogger 
and Blogspot is Blogspot’s hosting service. Otherwise, they supply 
the same tools for building a blog and posting to it. If you’re 
using Blogspot and want to move to a host of your own, the tran¬ 
sition is easy: just click on the Switch To FTP link and fill out a 
form, and your existing blog will be moved (see the screenshot 
“Blogger upgrade”). With other blogging tools, you’ll need to 
export and import your posts. Because it’s basically identical to 
Blogspot, without the convenience of the hosting service, Blogger 
has been waning in popularity lately. 

Movable Type. Like TypePad, Movable Type costs money. Unlike 
TypePad, it has a free version that lets you (and only you — no 
multiple authors) run as many as three blogs; however, the draw¬ 
back to the free service is that it does not include customer 
support. The $US70 Basic version supports as many as five 
authors and unlimited blogs; the $US100 package supports 
unlimited authors and blogs. Note, also, that Movable Type is 


Blogging tools compared 


Which Mac blogging tool is right for you? While they’ll all get you online without 
too much trouble, some small (but important) differences set them apart. 


HOSTED 

NOT HOSTED 


Blogspot 

TypePad Basic 

TypePad Plus 

TypePad Pro 

Blogger 

Movable Type 

Movable Type 
Basic 

Movable Type 
Unlimited 

WordPress 

Comments 

■ 

■ 

■ ■ 

■ 

■ 

■ ■ ■ 

Categories 

□ 

■ 

■ ■ 

□ 

■ 

■ ■ ■ 

Full HTML Editing 

■ 1 □ 

□ ■ 

■ ■ 

■ ■ ■ 

RSS/Atom Support 

■ ■ 

■ ■ 

■ ■ 

■ ■ ■ 

Multiple Blogs 

■ □ 

■ ■ 

■ ■ 

■ ■ □ 

Multiple Authors 

■ □ 

□ ■ 

■ v □ 

■ ■ ■ 

image Uploading 

■ ■ 

■ ■ 

■ ■ 

■ ■ ■ 

Automatic Thumb¬ 
nail Creation 

□ 

■ 

■ ■ 

□ 

■ 

■ ■ ■ 

Cost 

free 

$US5/month 
or $ US/year 

$US9/month 
or $US90/year 

$US15/month 
or $US150/year 

free 

free 

$US70 A 

$US100 A 

free 

Drive Space 
Provided 

■ 

■ 

■ 

■ 

□ 

□ 

□ 

□ 

□ 

Custom Domain 
Names 

□ 

□ 

■ 

■ 

■ 

■ 

■ 

■ 

■ 


■ = yes □ = no. A Personal licenses terms vary for commercial, educational, and nonprofit licensees. 
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Pixel, the World's Best Cat 


If all you want to do is share snapshots, you can use a photo¬ 
sharing site such as The Shoebox (see “Hot links”). If you want 
to supplement those snaps with text, you’ll be better off with a 
photo-friendly blogging tool. 

All the major blogging tools will let you show off your photos 
in a small blog. TypePad delivers a lot for minimal effort (see 
the screenshot “Online album made easy”). Its album¬ 
publishing tool lets you upload a zipped folder of images. The 
tool then opens the zipped file and puts the images into a 
folder that you name. It creates thumbnails of each image; you 
can then go in and add a caption to each photo. Unfortunately, 
even though Movable Type is related to TypePad, many of 
these features haven’t yet migrated to Movable Type (as of 
version 3.2, which was just released at press time). 

Blogspot and Blogger aren’t there yet either. They let you 
upload a maximum of five images at a time (see the screen- 
shot “Five at a time”), and neither creates thumbnails. 
WordPress handles photos the same way it handles so much 
else: with a plug-in. There’s a wide variety of choices, so you’ll 
have to experiment and see which one works best for you. 


j <5 j fljT) w htt P : // pixelthecat.tyfxpad.co 


Pixel, the World’s Best Cat 

The adventures of a gentleman cat 


Books that feature me 


Tom Negrino; 
Creating a 
Presentationin 
PowerPoint: V isual 
Quids Project Guid e 
(Vfeual Quick oroigct 


August 04, 2005 

Sadly Misunderstood Gifts 

For some strange reason, my people 


feK Eli zabeth Castro: 
ffij HTML for the Wprld 
tig Wide Wefe With XHTML 
„ and C$5; Visual 
Li QuickStart Guide. 

Fifth Edition 

■ P&sLDomfe^MesJQS X 

■ PantherHacks 


MB T om N e grino: 

>rrn to th* 

Worid Wide Web: 
fj j Visual Quick$tart 


pixelthecat.typepad.com > Pixel Pix 


Pori Smith; Java 2 for 
the World Wide Web: 
Visual QuickStart Guide 


m 2jo r Mac OS X: Vis ual 

H QuickStart Guide 
J (Visual QuickS ta rt 
fat Guides) 

■ TamMe&fine: 

H Qpg radin glo^MacjSiX 

■ lMTigKj.Vsa«| 

—• QuickPrpiectOvide 



Oil 


Blogger: Upload Images 




Add an image from your computer 

Add another Image 


^Choose File N § 200203051340167JPG 
fChoose File) f 200203051340168.JPG 
^Choose File ) J» 200203051340172.JPG 
- f Choose File ) 200203051340199.JPG 

f Choose File 1 ) f 200203051340301.JPG 


Choose a layout. 


Or add an image from the web 

Add another image 

URL — 

Learn more about using web images 


All the major blogging tools 
make it easy to post photos, 
but TypePad makes it the 
easiest. 

If you want 
to run a photo-centric blog, 
Blogger and Blogspot don’t 
make it easy: They let you 
upload only five images at a 
time. 



C None @ Left 


Image size: 

O Small 
0 Medium 
O Large 

M Use this layout every time? 


Upload image ■ Cancel 


now offering blog hosting through partners: Pair.com (a well- 
known hosting company), for example, sells Movable Type blog 
hosting for $US6 a month on top of its standard fees. In the long 
run, it’s the most expensive option of them all, but it’s by far the 
simplest if you need a high-end tool. 

Whichever license you choose, Movable Type is substantially 
more powerful than TypePad. While it lets you easily create 
multiple weblogs (by clicking on Create New Weblog and filling 
out an online form), it also supports advanced web technologies 
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such as dynamic publishing. Because it’s written in Perl and the 
source code is available to anyone who wants to play with it, 
there are many third-party plug-ins that can enhance your site. 
In part because of that sophistication, initial installation of 
Movable Type can be difficult, particularly for web newbies. 
WordPress. By contrast, WordPress is known for its easy setup. 
At the same time, it’s the most powerful of these blogging tools. 
While WordPress is accessible enough for intermediate bloggers, 
advanced web authors will really appreciate it. 
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Swiss army knife. Chris Pederick’s Web 
Developer extension gives you all sorts of tools 
for analysing your web pages. 

When you’re searching for and using free 
imagery, keep in mind that you get what 
you pay for, so you may have to wade 
through dozens of bland vacation snap¬ 
shots before you find a real gem. Most free 
photo sites let contributing photographers 
define a photo’s usage rights: in some 
cases, you must credit the photographer; 
in others, commercial use is limited. Make 
sure to read the fine print on each site and 
for each photo you want to use. 


This Firefox add-on (see “Hot links”) 
provides countless useful tools for 
analysing web pages. You can turn off 
JavaScript to see how a page works 
without it; add a graphic outline around all 
block-level elements to quickly identify 
layout elements on a page; display the size 
(in pixels) of any block or image on the 
page; view any cookies currently set for 
the current web site; make sure all the links 
on a current page work; validate HTML 
and CSS; and plenty more. Web Developer 
belongs in every web designer’s toolbox. 

How does it look in Windows? Mac web designers face 



ASCII-style. Anyone who remembers daisy-wheel printers 
knows what ASCII art is about: images created with chunky black 
letters on white paper. If you’re looking for that retro-tech look, 
check out ASCII Art Made Easy (see “Hot links”). Provide a photo, 
and this web page can quickly turn it into a series of symbols 
and letters that simulate the various shades of grey. Squint hard 
enough, and the results look like the real thing. You can even 
add a modern touch of colour. 

Building on a budget. Macromedia Dreamweaver and 
GoLive may be the reigning champs of web design, but not 
everyone can afford them. If money is tight, NVU (see “Hot links”) 
is worth a look (see the screenshot “Page design on the cheap”). 
This open-source program runs on Linux, Windows, and the Mac, 
and it provides many of the features of an expensive web design 
application - a WYSIWYG view, word-processor-like text tools, 
integrated FTP, template support, a CSS (Cascading Style Sheets) 
editor, and even a spelling checker. 

Online measuring tape. CSS gives web designers the power 
to control their page layouts accurately. With pixel-accurate 
placement, you can dictate where a banner, sidebar, or graphic 
should be placed on a page. 

Measurelt (see “Hot links”), a Firefox extension by Kevin 
Freitas, is a simple tool that can help refine your design process. 
While viewing a page in Firefox, you drag a rectangle across 
the page — over a graphic, for example. A shaded box appears 
giving you pixel values for the width and height. It’s a helpful 
diagnostic tool, perfect for making sure your designs add up. 

All-pUrpOSe tool. Web Designers spend 
a lot of time asking questions: Why doesn’t 
the design look exactly the way I planned it? 

How will my site look if visitors don’t have 
JavaScript turned on? Is my HTML and CSS 
code correct? There are many ways to get the 
answers, but for all-around usefulness, you 
won’t find anything better than the Web 
Developer extension, by Chris Pederick (see 
the screenshot “Swiss Army Knife”). 


the uncomfortable fact that most people browsing the web use 
Internet Explorer (IE) on Windows computers. Because IE is relatively 
old and doesn’t adhere to the same standards as Safari or Firefox, 
you’ll often find that a design that looks beautiful on your Mac will 
fall apart on IE for Windows. If you don’t have a Windows machine 
lying around, you can get a little help on the web. Browsershots (see 
“Hot links”) is a free web-based screen-capture tool that lets you see 
what your web site will look like on different web browsers and oper¬ 
ating systems. It can take screenshots of IE 5.5 and 6 for Windows, 
and it can even take them at different screen resolutions and with 
different colour depths. Since this is a volunteer effort, you may find 
that it takes a few hours and sometimes days for your screenshots to 
be completed. If you’ve got more money than time, BrowserCam (see 
“Hot links”) provides a commercial alternative. 

Net administrators rejoice. If you’re neck-deep in the web, 
you probably have to deal with a lot of hassles - registering 
domain names, making sure your web server is still up-and- 
running, and fighting spammers. There are plenty of tools avail¬ 
able in OS X’s Unix core that’ll help you with all that. If you want 
a one-stop shop for much of your web administrivia, check out 
DNS Stuff (see “Hot links”). There you can find out who owns 
any domain on the web, whether a mail server (including your 
own) is listed in a spam database, and many more ways to track 
down network problems. 

Desktop) reference. Keeping up with the web’s changing 
trends and technologies can be a full-time job. You shouldn’t have 
to waste your time looking for the best sources of information. The 
Web Developer’s Handbook (see “Hot links”) 
is a compact web page loaded with 
hundreds of links to some of the most useful 
web-design resources on the web. From 
design inspiration to the latest technical tips 
and tricks, you’ll find plenty of sites that 
can make you a better designer. 

Page design on the cheap. NVU provides 
many of the features you’ll find in more- 
expensive web apps such as Macromedia 
Dreamweaver. 
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Hot Unks 


www.colorschemer.com/online.html 

Color Schemer Online 

www.wellstyled.com/tools/colorscheme2/index-en.html 

Color Scheme Generator 2 

www.degraeve.com/color-palette/ 

Colour palette generator 

www.morguefile.com 

www.sxc.hu 

www.istockphoto.com 

Free (or at least cheap) stock images 

yotophoto.com 

Find free images on the web 

www.degraeve.com/img2txt.php 

ASCII art 


www.nvu.com 

Low-cost web slinger 

addons, mozilla.org/extensions/moreinfo.php7id=539 

Measurelt 

macworld.com/0803 

Wed Developer extension for Firefox 

browsershots.org 

www.browsercam.com 

See how your site will look in Windows 

www.dnsstuff.com 

All your administrivia in one place 

www.alvit.de/handbook 

The Web Developer’s Handbook 


The 

pro* 



T HE open-source revolution has produced plenty of powerful 
programs for the Mac. It has also provided some of the 
fundamental - and free - tools that run the web, including 
Apache (the world’s most popular web server) and MySQL (the rela¬ 
tional database system that’s used by Yahoo, NASA, and a bunch 
of other huge organisations that could afford to pay for software). 

While professional web developers use such big-name open- 
source applications as Apache, they also freely sample from 
myriad smaller open-source projects - bulletin-board programs, 
blogging apps, content-management systems, and other tools 
available at sites like SourceForge.net. 

Professional web developers aren’t the only ones who can 
benefit from software produced (or at least inspired) by the open- 
source movement. The web is bursting with Mac resources that 
can help anyone who runs a web site. Here are a few of the best. 

In living colour. Selecting just the right colours - ones that 
will enhance your web site’s message rather 
than detract from it - can be a daunting 
task for any designer. Years of disciplined 
study and practical experience might make 
the process easier. For people who need a 
little push in the right direction, there are 
several free web tools that help you 
generate palettes of compatible colours, 
ranging from the bright and loud to the 
somber and subdued. 

Does magenta go with puce? If you’re trying to 
pick colours for your web site, Color Schemer Online 
can help. Give it one colour, and it’ll suggest 15 
others that go with it. 


Color Schemer Online (see “Hot links”) provides a simple interface 
that lets you select a colour and instantly see 15 other harmo¬ 
nious colours (see the screenshot “Does magenta go with puce?”). 
Color Scheme Generator 2 (see “Hot links”) takes a more scientific 
and complex approach; it includes tools for viewing monochro¬ 
matic, contrasting, and analogic colour schemes. 

If a photo is providing your inspiration, feed its URL to 
DeGraeve.com’s Color Palette Generator (see “Hot links”). The 
app will return two colour schemes - a “vibrant” one and a 
“dull” one - based on the image’s colours. 

Inexpensive images. A picture may be worth a thousand 
words, but to a designer, free photos may save a thousand bucks. 
Stock photography can be expensive - it’s not uncommon to have 
to pay a few hundred dollars per image, and that can quickly erode 
a design budget. 

Fortunately, there are plenty of online sources for low-cost 
or free imagery. MorgueFile (see “Hot links”), 
for example, organises its collection of free 
high-resolution photos into simple cate¬ 
gories such as Animal, Objects, People, and 
Still Life. Stock.Xchng (see “Hot links”) has 
a massive selection: more than 150,000 
photos. iStockPhoto (see “Hot links”) isn’t 
free, but each image costs just $US1 to 
$US3, and the quality of the photos is better 
than what you’ll find at most free sites. And 
you can search with YotoPhoto (see “Hot 
links”), a search engine that scours the web 
for free images. 
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MMMAIilllia^ Australia-Wide Delivery! 

Australia's Largest Range of Mac & iPod Products! 


Logitech 

Harmony 880 
Advanced 
Universal Remote 

The most powerful yet easy to use and ~ 
configure universal remote we've ever seen! 
Optimised for complicated ■;w;c 

home entertainment setups. 152* 


Macromedia Studio 8 


New 

Version 


Upgrade 


Altec Lansing 
inMotion iMmini Speakers 

Ultra-portable, battery-operated stereo speaker rj 
system for iPod nano and mini. p 


Academic 


MystV: 

End of Ages 

Decide the fate of 
a civilization in this 
triumphant final chapter 
to the Myst IrfsliBHfc 

sa 9 a - IS79.9: 


MYST 


Epson P-2000 Multimedia 
Storage Viewer 

Download your digital photos from your camera 
cards directly to this 40GB unit. High-quality 
display for viewing images and movies. Supports 
JPEG, RAW, MPEG4, Motion JPEG, MP3 & AAC. USB 
connectivity for Mac/PC or Direct 
Print to Epson printers. f$77Q| 


iCon Steve Jobs: 
The Greatest 
Second Act in 
the History of 
Business (Book) 


MacPower M9-DX Hard Drives 

Perfectly matched to the Mac mini. 

Built-in FireWire & USB2.0 hubs! g 


Does your Mac need 
more memory? A 

Top prices on quality Mac 
memory everyday! jS Hr 


120GB 


320GB 


160GB 


400GB 


200GB 


^ Streetwise 


com.au 


RRP$299 


IPod nano Armband 

The ultimate workout companion! 
Red, blue, green, pink or grey. 


STREETWISE 


RRP $1690 


RRP $249.95 


' * 

iMac G5 & Power Mac G5 

512MB 

1GB 

$89 

$199 

iBook G4 & PowerBook G4 

$109 

$275 

Use our online Mac Memory Selector! 
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WordPress is written in PHP and is an open-source app, 
so its code is freely accessible. An active developer 
community works constantly to improve and enhance it. 
If you want something unusual, there’s a good chance 
that somebody has already written it (see the screenshot 
“WordPress plus”); if not, you’re welcome to write it 
yourself. WordPress’s biggest drawback is that if you 
want to run more than one blog, you’ll need to install 
additional copies of the app. Like so many other open- 
source tools, WordPress’s documentation is in sore need 
of some volunteer help. 

Get blogging. In choosing the right blogging tool, it all 
comes down to what works best for you. Do you just want 
to dip your toes into the blogging waters? Try Blogspot. It’s 
the perfect (and a very common) place to start, it’s free, and, 
because it’s hosted, you don’t have to worry about main¬ 
taining it. Want more functionality without the hosting 
pains? Go for one of the paid TypePad accounts. Want to 
put several blogs on that unused domain name you’ve had 
all these years? Try Movable Type. Want to dive into the 
code and tweak your blog to your heart’s content (and help 
out the open-source community at the same time)? Then 
you’re a WordPress user. 


! *" B Ma&fi 1 m net/ 


WordPress Plugins Database 


- ST 


Plugins Available for Wordpress; 

PLUGIN MANAGEMENT (1) 

ADMIN TOOLS (32) 

COMMENT PLUGINS (36) 
EXPORT/OUTPUT (7) 

EXTERNAL TOOL INTEGRATION (47) 
FEATURES (96) 

MEDIA ( 28 ) 

Inline Images (9) 


FI vPlayer a ptugm that displays progressive streaming audio and video frits. 


T] 


* ($*D 


► 

Picture Glue: Automatically insert images in post 

► 

Flidkr Tag Slide Show : Links an fic/cr image to a pop fUckr shoe shoe/ 

► 

Image Headlines: Replaces entry titles with soft-shadowed, ano-ahased 
images 

► 

Pixel post Latest Photo: Shows the latest thumbnail of Rixefpcst photoblog 
on compress weblog 

► 

Image2Post: Rosts an image into the posts using custome fields 

► 

FlickrFeed fhtkrfeea - rebtog ♦ fbekrinyour Wordpress style 

► 

Simple Image Unking: A simple >mage/photos linking for your site. 

► 

Front Image Show pictures on your blog (with support of resOe and 
subfolders) 

► 

Avatar Popup : AAOO (CSS) pepups contairangs avatars next to marito links, as 
well as next to any worn. Gravatar compatible. 

Audto/MP3s (9) 

Graphic Files (3) 

► 

exit-filter: displays EXIF information from JPEG files 

► 

NN PoTD NN RoTO 

► 

Lazy Gallery: Lazy Gallery Plugin, easy-to-mstall Wordpress gallery plugin 

MyNetflix MyMetfhx 1.0 VforPreas Plugin 

iimag e-gallery: for extreme// easy creating of patients in your posts! 

iimage-browser "Must have* plugin for adding images to you posts. 

DB 

Files : Enables storage of files to a MySQL database 


> ««p-piucins.net is now lighter ami faster 


Sponsors:- 


Bob Ativan^ T<x>ttftr 

tearct- ecgires. popup blocker, adult finer, pc 


MvSQL GUI Admin Tool 

Import^port Backup, Data Sync. Query Builder. 
Report Download Now 

WWW. nysqSUade.oonr 

SyjH&rapfcM ygy r Pu t to* 


r 


-Legend:- 


I One-Click install Available'"'| 

| Only Manual 


No matter which blogging tool seems best for you, time’s 
a-wasting. In the time you spent reading this article, 600 new blogs 
were created. 


WordPress plus. You get more from WordPress when you use one of 
its dozens of plug-ins. You’ll find tools for administering your blog, 
adding photos and music, and integrating WordPress with other apps. 


So you’ve chosen and downloaded the weblog tool that’s right 
for you, and now you’re ready to start blogging. Here are a few 
pointers to get you started off on the right foot. 

Why can’t writing text for a weblog be like writing text in a 
word processor? If you’d rather just choose styles, such as 
bold and italic, than remember tags, such as <strong> and 
<em>, you can — if your browser will let you. In OS X, you’ll 
need Firefox (see the screenshot “Writing with Movable Type”). 
All the blogging apps mentioned here offer additional editing 
tools in Firefox that aren’t available in Safari (yet). 

TypePad puts some of its most useful functions in its side- 
bars, so be sure to check them out. You can create lists of sites, 
books, music, or photos and add them to your blog’s sidebar. 
You can also add a calendar of posts 
and other fun tidbits (such as your iChat 
status). And you do all this by filling in 
online forms — no HTML required. 

You don’t need your own domain 
name in order to host your own site with 
Movable Type or WordPress. You do, 
however, need an ISP or hosting 
company that gives you FTP access and 
the ability to run your own server-side 
applications. This leaves out .Mac users. 


If you want a blog on your .Mac account, check out iBIog, from Lifli 
Software (see “Hot links”). 

Want the convenience of hosting but also want to use your 
own domain name? TypePad’s two higher levels of service 
(Plus and Pro) let you do domain mapping — your site is on 
TypePad’s servers, but anyone can get to it by entering your 
domain name or surfing to your site. I know some very tech¬ 
nology-savvy people who have chosen TypePad because they 
don’t want to have to worry about regularly installing the latest 
software fixes — they’ve found that letting Six Apart deal with 
those headaches is worth the annual fee. If you modify the 
templates and use your own domain name, people might not 
even realise that you’re using TypePad. 

A personal license for two people to 
jointly author a single non-commercial 
Movable Type weblog starts at $US70. 
Instead of purchasing that license, 
consider the Six Apart Professional 
Network (see “Hot links”). It’s free to 
join, and it comes with a free commer¬ 
cial license. 

In Firefox 

(right), Movable Type provides text-style 
buttons. In Safari (left), it doesn’t. 

_ A 
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Maxon’s matchbox-sized modem gives you 
wireless internet and email across Australia 


Minimax lets you send and receive data, 
voice and SMS via a USB connection 


Super fast speeds via the CDMA network 


To find out more visit www.maxon.com.au 


rnaxon 

australia. 
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The ways of the web. 

By Dan Warne. 



Make Safari foxier 

F IREFOX, the open-source web browser from the Mozilla 
Foundation, has captured the imagination of tech enthusiasts 
everywhere. It runs on Mac, Linux and Windows (as well as 
other, lesser-known operating systems), which means you can have 
the same browser at home and at work, regardless of the computers 
you're forced to work on. 

The killer feature that has most people hooked on the ’fox is its ability 
to take on new functions through third-party extensions. This exten¬ 
sion architecture has done for Firefox’s popularity what the plethora 
of plug-in music transmitters, remote controls, external speakers and 
other gizmos did for cementing the iPod's pre-eminence. 

There are some incredibly useful extensions: 

Adblock allows you to nix banner ads (you can define your own 
rules by right clicking on banner ads and blocking URLs or parts of 
them, or simply download someone else's list of ad servers); 
FlashGot lets you integrate third party download managers with Firefox; 
PDFView lets you decide what to do when you click on a PDF file 
online — save it, print it, view it in the browser or open it in an 
external program. 

That's just three personal favourites out of hundreds available, which 
have blossomed into all sorts of areas such as iTunes controller tool¬ 
bars, weather forecasts in Firefox's status bar and even the ability to 
send SMSs through an installable toolbar. 

The problem with Firefox, though, is that it's a little sluggish on Mac. 
Because its code base has been designed to run on numerous oper¬ 
ating systems, it lacks some of the optimisations that Apple has been 
able to build into Safari. 

The Firefox development team is working on fixing that, with a new 
version of Firefox — 1.5, codenamed Deer Park — which promises to 
improve performance specifically on Mac. 

Foxing up Safari. The good news for Safari devotees is that 
although it isn't designed with quite the same extensible architecture 
as Firefox, it does have a plug-in system, and there are some fine add¬ 
ons out there. There's also a whole web site devoted to Safari add¬ 
ons, called Pimp My Safari (see “Hot links”), ironically by Jon Hicks, the 
brilliant designer who created the striking icon for Firefox. 

One of the best Safari add-ons is Saft. It includes an ad-blocker 
that works the same sort of way as the Firefox AdBlock extension — 
you right-click (or control-click if your Mighty Mouse hasn’t arrived 
yet) on an ad and define a blocking rule. For example, if the URL 
that comes up for the ad is http://mysite.com/bannerads/ad 


© 

Hot Unks 

pimpmysafari.com/ 

Pimp my Safari blog 

haoli.dnsalias.com/Saft 

Saft 

culater.net/software/PithHelmet/PithHelmet.php 

PithHelmet 

www.atamadison.com/w/kitzkikz.php?page = Sogudi 

Sogudi 

www.bti.net/concierge/index.php 

Concierge 

batista.org/extender.html 

Safari Extender 

www.lordofthecows.com/safari_enhancer.php 

Safari Enhancer 


720x200.gif, you could block */bannerads/*. 

SAFT also adds other helpful things like the ability to define short 
names for web sites (just type APL into the address bar to go to 
www.apple.com) reorderable tabs and crash protection, which 
reopens Safari with all the pages you had open if it crashes. 

The downside of SAFT's ad blocking protection is that you can't 
import other people's blocklists of adserver URLs at this stage. 

A dedicated ad-blocker called PithHelmet is another old favourite. 
It costs $US10 and can import Firefox Adblock lists. It doesn’t offer 
the additional functions of SAFT, though. 

You can extend Safari's search box with a number of add-ons. 
Sogudi lets you search a bunch of popular web sites like Amazon.com, 
IMDB, VersionTracker, Google Images and many more using a keyword 
prefix (rather than the considerably more time consuming method of 
pulling down the drop-down menu). 

Another search tool, AcidSearch, adds some helpful extra options 
to Safari's Google Search dropdown, like "Google this site". 

Concierge is an add-on bookmark drawer for Safari that lets you search 
through your bookmarks using instant Spotlight-like search technology. 

There's also a bunch of tweaking tools that can unlock some of the 
functionality of Safari that Apple created but decided not to expose to 
the public. 

Safari Extender allows you to save all open tabs as a tab set and 
temporarily turn images off for speedier browsing, among other features. 

Safari Enhancer gives you access to Safari's Debug menu, which 
allows you to fiddle with Apple's settings yourself — including modi¬ 
fying Safari's cache settings to remember your browsing history for 
more or fewer days. 

Danger, Will Robinson. Although Apple has included a rudi- 
mentary plug-in engine for Safari, it hasn't promoted its use to devel¬ 
opers. As a result, Safari's developers don't make any effort to ensure 
plug-ins keep working between Safari updates. 

Often, even a minor update to Safari will break all the plugins — and 
if the conflict between the plug-in and Safari is bad enough, it will 
prevent Safari from loading. You'll have to download new versions of 
your plug-ins frequently. 

Given the success of Dashboard and Firefox heavily on community 
add-ons — hopefully Apple will soon make "foxing up Safari" a more 
mainstream activity! 

Dan Warne is passionate about the state of broadband in Australia. 
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Why would you buy 
from anywhere else? 

www.everythingapple.com.au 

The #1 place for all your Apple needs. 



Australia Wide Delivery 

Purchase anytime day or night and we'll ship it to you 
anywhere in Australia. 



Great Prices 

Everything Apple aims to provide you with very 
competitive prices. 



LIVE Help 

Not sure about something? Ask a real person. We are 
here to make your experience great! 



Treasure Chest 

Keep an eye out for our Treasure Chest Specials. 



everythingapple 


www.everythingapple.com.au 


% Authorised Reseller 


Images for illustrative purposes only. E&OE 







New Kensington iPod Accessories 


Kensington Stereodock - $139.95 

Plays iPod tunes through your home stereo 
Simultaneously charges iPod in the cradle. • Infrared remote 
control operates from up to 30 feet away, without interfer¬ 
ence from other devices. ‘Five simple buttons control 
Play/Pause, Skip Forward, Skip Back, Volume Up and Volume 
Down.* Long-life battery gives remote control up to one 
year of uninterrupted use. • Sleek design compliments 
today's home stereo components. • Made for all iPods with 
dock connector, including 15GB, 20GB, 30GB, 40GB, 60GB, 
iPod mini, iPod photo, nano compatible 


Kensington Digital FM Transmitter/Auto 
Charger for iPod - $109.95 

All-in-one digital FM transmitter and charger plays iPod tunes 
through the car's FM radio. 

Simultaneously charges iPod using the car's DC power 
source (cigarette outlet). • Transmits iPod tunes through any 
available FM radio frequency. Simple up/down button 
speeds frequency selection and three programmable but¬ 
tons lock in station presets.* Patented Aerielle wireless tech¬ 
nology enhances noise reduction and stereo separation. 
Works with all dock connector iPods, nano compatible 


Bluetooth Headphones - $199 

Bluetooth Stereo Headphone Kit 
Bluetooth Stereo Audio Streaming Ready. 

| Works with iPods, desktop computers, lap¬ 
tops and most other audio devices using 
| an earphone jack. • Syncs with Bluetooth- 
| enabled mobile phones so you can easily 
! switch from listening to music to taking an 
incoming call. See our site for more info. 


COMING SOON • Preorder Now 

iSkin Duo for iPod nano 

* iSkin's unique form-fitting dual layers 
combine for 360° protection 

* Anti-slip grip with side "goose bumps" 
*Two tone color combinations 

* Available in a variety of colours includ¬ 
ing Ultra-Glo (glow in the dark) 

* Includes Ultra-Clear Screen Protector 

* Includes click wheel protector 

* Includes removable rotary belt clip 

See our site for more details 


Encyclopedia Britannica 2006 

Four new 2006 versions now shipping 
Ultimate Reference Suite 2006 DVD .. .$129.95 

Ultimate Reference Suite 2006 CD _ $129.95 

Deluxe Encyclopedia 2006 CD . $89.95 

Children's Encyclopedia 2006 CD . $29.95 


TurboCAD for Mac OS X 

Two new versions of TurboCAD now shipping 
TurboCAD 2D - $199 - Over 275 Design Tools & 
8000+ Symbols - Powerful yet simple to use. 
TurboCAD 2D - $790 - State-of-the-art 3D 
Modelling and 2D Drafting tools. 

Both titles AutoCAD & Illustrator compatible. 


SimCity 4 Deluxe Edition Zoo Tycoon Complete Coll. 1 RollerCoaster Tycoon 3 

Due October - $72.95 £ Now Shipping - $64.95 1 Due November - $64.95 


Tiger Woods 2005 

Now Shipping -$59.95 


Lego Star Wars 

Now Shipping -$44.95 


Shop 4/401 Pacific Highway, Artarmon NSW 2064 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


TRY BYTE 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 


www.t rya n d by t e.co m .a u 
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YOUR DIGITAL LIFESTYLE 



PRINT PICS 


ONLINE 


How to choose a PDA 
Up close with Sibelius 
Pro File: Paul Tuersley, 
effects guru 




FROG PRINTS^ 

I GR6AT DIGITAL PHOTOS MAO€ EASY ^ 


PeflO* nt S-b* T VF* 
Peoox tst }PEC Onfe 
Sony Cyber "flMC DSC - * 



To force all the pictures to one size and Quantity, sole 
desired size and Quantity here and press the ‘Set air t 
Otherwise select details for each image then dick on 

RECALCULATE 




Quick Print - Standard Upload 


Step l - 


Upload lONjj ftigs at once 


Choose the number of 
files to upload 

Step 2 - 

Choose the photographs 
you want to upload by 
pressing the Browse 
button 

Step 3 - 

Are you finished? Press 
the upload button 

Upload may take some time 
depending on your internet 
connection 

2 PLEASE BE PATIENT. 

Uploading I MegaByte of 
images wiH approximately 
take the time listed in the 
table an the rifiht 



Uptoading 1 MegaByte of images wik 
approximately take the time listed in the table 
below 


(mated Ti 


ADSL -1500/256 approx 35 seconds 
ADSL • 512/128 approx 43 seconds 


Helpful Hints 


Hint 1: 

Vsu may have a maximum 
of 48 images Image size 
must be less than 3 5Mb 
per tmage. 

Mint 2 

At present only photos in 
!P£G form* ( jpg) can Be 
uploaded. JPEG offers good 
ccmpatabiMy with most 
digital cameras, and good 
baiance of high quality 
photos and file 
compression. 
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By Philip Luces 






Agfa net 

Extrafilm 

Frog Prints 

Fujicolor 

Hot links 

www.agfaphoto.com 

www.extrafilm.com.au 

www.frogprints.com.au 

www.fujicolor.com.au 

Phone number 

1300 364 817 

07 5509 7979 

1800 190 052 

1800 226 355 

Ordering Options 

Web browser 

Web browser 

Web browser 

Web browser 

Payment Options 

Visa, Mastercard 

Bankcard, Visa, Mastercard 

Visa, Mastercard, 

American Express 

Bankcard, Visa, Mastercard, 

American Express 

4x6 print cost 

Varies ($0.40 - $0.49) 

$0.25 

$0.49 

$0.49 

5x7 print cost 

Varies ($0.95 - $3.95) 

$0.33 

$1.95 

$1.99 

6x8 print cost 

Varies ($1.25-$4.95) 

$1.50 

$4.95 1 

$3.45 

8x10 print cost 

Varies ($3.95 - $9.95) 

$3.00 

$9.95 1 

$6.25 

8x12 print cost 

Varies ($4.95-$10.95) 

$3.00 

$10.95 1 

$6.25 

Delivery Options 

Varies - Pick Up, Standard 
Mail, Express Mail, Courier 

Pick Up (from Southport, Qld) 
Standard Mail, Express Mail 

Standard Mail 

PickUp, Standard Mail 

Max upload 

None 

6MB per file/60MB total 

100 images per upload 

48 images/3.5MB per image 


discounts for orders of five or more, discounts for orders of ten or more 


Photo labs go online 

I N this section of The Hub, I like to put a lot of control into your hands 
with how you take and collect your pictures and how you end up 
printing them — printers, cameras and even scanners that’ll help 
you get the most out of your creativity, and on your own terms. 

However, there are times when you want to go to the professionals 
to get your images printed. There are several ways to get your own 
images (both digital or film) printed at a professional lab. There are 
many photo labs that enable you to just plug your memory cards into 
a standalone device and print your photos that way, without needing 
any lab assistance at all. 

What happens when you want to review all your images and pick 
out the ones you want so that they can be printed? You could sit there, 
pick them out, and then transfer them to a memory card — or you 
could just do it all online. Online photo printing service providers have 
massively advanced their technology in the last few years and the 
options available are wide and varied. 

One caveat before you start uploading images from your Mac to 
an online photo lab: make sure you have broadband. While JPEG 
compression can help you to get the size of your images down and 
you can upload images as small as 1024x768, you really are limited 
to the size of print you can get from that, usually 4x6 inches. If you 
want get larger prints of a reasonable quality, your images will have 
to be roughly 1MB each or more. When you start uploading more 
than a few, the bandwidth requirements start to add up. As anyone 
who’s tried to upload (or download) large files over dial-up will 
attest, there are reliability problems that could have you redialling 
a number of times. 

Before you Start. No matter how good your online print service 
actually is, if the source material is not good you will never get a 
great-looking image. Simple as that. You have to be your own 
harshest critic when it comes to assessing your photos, particularly 
when you’re looking to fork out cash for some of the larger sizes 
and special options you might like to take up. That said, there are 
some things you can do which will improve your chances of getting 
great prints. 



Value option. When it’s working, Extrafilm’s photo uploading is simple 
to use. And it’s cheap. 

First of all, optimise your pics as best you can, whether that means 
running through your photos through the quick-and-dirty tools in 
iPhoto or professional sprucing in Photoshop. Then, if needed, crop. 
Quite often a good photograph is marred by the main subject being 
off to the edge of the frame. There’s nothing worse than a photo that 
has loads of dead space around your subjects that doesn’t actually 
add anything to the final image. 

Finally, pick a compression level that maintains as much image 
quality as possible. Generally speaking, all these online photo labs 
only accept JPEGs, so when you’re saving your pics, try to keep the 
compression quality high, and be sure to compare your final pic with 
the original. If you’ve lost too much detail, start again. 

Getting them online. In terms of ease of use, you simply can’t 
go past the service provided by The Shoe Box. One of the main 
pluses to using Shoe Box’s service is that it provides a plug-in for 
iPhoto that allows you to simply order your prints using iPhoto’s inter¬ 
face. Simply click the Order Prints button and a menu drops down 
so you can choose what type and size of print you want. Shoe Box 
even provides a number of different media types, including a metallic 
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Kodak 

MyPrint 

Photobugs 

Shoe Box 

www.kodak.com.au 

www.myprint.com.au 

www.photobugs.com.au 

www.shoebox.com.au 

1800 267 588 

02 9493 9067 

1300 305 239 

07 5539 8653 

Web browser 

Web browser 

Web Browser 

Web Browser, iPhoto plug-in 

Visa or Mastercard 

Bankcard, Visa, Mastercard, 
American Express, Diners 

Visa, Mastercard 

Bankcard, Visa, Mastercard, 

American Express 

$0.59 

$0.75 

$0.80 (standard), $1.20 (premium) 2 

$0.40 

$4.95 

$3 

N/A 

$2.00 

N/A 

$4.00 

$5.00 (premium only) 

$3.50 

$7.95 

$7.00 

$8.00 (premium only) 

$7.00 

N/A 

$10.00 

N/A 

$8.00 

Pick Up, Standard Mail 

Standard Mail. Express Mail 

Standard 

Standard Mail, Express 

Mail, Courier, Pickup (Gold Coast) 

100 images 

12MB total 

None stated 

200MB as default 


surface print ($12 for an 8x12-inch print, larger available), canvas 
poster (all the way up to AO size) and matte posters (up to 20x30 
inch size). Click the Shipping Info button to add your address details, 
and you’re away to go. If all goes well, you can get your prints 
ordered without touching a web browser. 

I did encounter a problem using my credit card via the iPhoto 
ordering system. I then used another credit card and still got the same 
error message, so I had to end up using the browser option to get my 
prints ordered. Fortunately, because I’d already set up a username 
and password for Shoe Box, my photos were already uploaded — all 
I had to do was enter the pay details through Shoe Box’s secure 
payments system. 

As for the other online photo labs, the interfaces were quite similar. 
Most sites provide a simple web interface that allows you to upload 
your photos one at a time. There were some sites, including Shoe 
Box, Extrafilm and Kodak, that had a java-based multiple-upload 
capability, enabling you to simply browse the images on your Mac 
and select a number of them for upload. Other sites, such as Frog 
Prints, also had a multiple-upload feature, but only an ActiveX applet 
for PCs running Windows. 

Of all the multiple-upload sites, only Extrafilm caused me any prob¬ 
lems, though that was because it was sometimes difficult to figure 
out when it had finished downloading sometimes. Still, apart from 
that, most of the sites worked flawlessly. All the one-at-a-time upload 
sites — Agfanet, Fujicolor, MyPrint, Frog Prints and Photobugs — 
gave no problems at all. 

Of all the online print labs, I only have a little gripe with Kodak’s. 
While its service worked flawlessly first time, it took ages to find it. 
In fact, when I first saw Kodak’s site, I didn’t think it supported 
Macs. It wasn’t until I followed a link to the Windows-only 
Print(g) Kodak software page, and went to the very bottom of the 
page, that I found out it was possible to use a standard web 
browser if you’re using a Mac. This is particularly sad since, when 
I first looked at online photo printing services {AMW, 12.2003), 
Kodak indicated that it would shortly bring out a Mac version of its 
Print@Kodak software. 


Service with a smile. One of the interesting things about these 
online photo labs is the way in which the services are structured. For 
instance, services such as those through Agfanet, Fujicolor and Kodak 
are essentially centralised systems that enable users to pick where 
their photos are actually processed. One of the upsides to doing this, 
depending on which service you use, is you can try to pick the closest 
to your delivery address. This means you can even pop into those 
locations and pick them up yourself. Even some of the non-centralised 
services, including Extrafilm and The Shoe Box (both located in 
Queensland), allow you to pick up your prints from their premises. 

Still, if you want your prints delivered, Frog Prints, Fujicolor and 
Kodak offer only standard mail as an option. If you want your prints 
quicker, go with Extrafilm and MyPrint, which offer Express Post 
delivery, or perhaps even Shoe Box and Agfanet, which can provide 
courier services. Bear in mind, however, there are restrictions on where 
prints can be couriered. In particular, with Agfanet, where prints can 
get couriered is entirely dependent on where you end up getting your 

Wherever you are. Fujicolor offers a central interface for connecting to an 
extensive network of photo labs that you can pick prints up from, if you like. 


Quick Print - Standard Upload 


Choose the number of 
files to upload 

Step 2- 

Choose the photographs 
you want to upload by 
pressing the Browse 
button 


Upload 10^1 files at o 


Step 3 - 

Are you finished? Press 
the upload button 

Upload may take some time 
depending on your internet 
connection. 

2 PLEASE be patient. 

Uploading 1 MegaByte of 
images will approximately 
take the time listed in the 
tabie on the right 


(Choose File) HlMC.189S.JPC 
Choose File ' | img036.jpg 
Choose rile fl Img087.jpg 
- Choose File ' 4*1 imgl45.jpg 
Choose File | img239.jpg 
(choose File v 1 img35S.jpg 
(Choose File S ■ img860.jpg 
' Choose File x HHMCP0004.jpg 
Choose File ' fc IMGPOOOS.jpg 
(Choose PHe S MphMS.jpg 
(Upload) (CancaT) 

Uploading l MegaByte of images will 
approximately take the time listed in the table 
below 


ADSL - 256/64 


Helpful Hints 


Hint 1: 

You may have a maximum 
of 48 images. Image size 
must be less than 3.5Mb 
per image. 

Hint 2 

At present only photos in 
JPEG format (.jpg) can be 
uploaded. JPEG offers good 
com payability with most 
digital cameras, and good 
balance of high quality 
photos and file 
compression. 


ADSL - 1500/256 approx 35 seconds 

ADSL - 512/128 approx 43 seconds 

approx 2 minutes 20 
seconds 

Dialup - 56K 5 minutes 
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More than just printing. The friendly 
web-based interface for Shoe Box’s 
excellent photo processing service. 

prints done. Each location offers different 
options (and prices), so search through 
your selections carefully. 

Although I had no problems with most 
of the sites, I failed to get a confirmation 
e-mail from Shoe Box — I had got one 
from most of the other sites (except 
Kodak and Photobugs) — when I placed 
our order. When I put through a query 
about it, I didn’t get a response for a 
number of days — they were changing servers, apparently — but the 
order came through promptly anyway. The staff were apologetic, and 
clearly the system still works even when there are problems, so our 
experience with using Shoe Box was still very solid. 

Perhaps one of the more pleasant things to turn up among our 
prints was a free magnetic frame for pinning a photo to your fridge 
that came from Frog Prints. Also part of that package came a couple 
of extra fridge magnets (telling you what to do if you want to process 
your photos with them). While it was a very small gesture, it was much 
appreciated and better than anything everybody else sent. 

Unfortunately, not all the service we received was that good. 
Photobugs took a long time to get photos us, and sadly MyPrint’s 
prints got delayed when the Express Post envelope was placed in a 
standard post office box — Australia Post has a special sticker for 
this — so my prints did not arrive until well after standard mail 
would’ve gotten it to me. 

Tell ’em the price, son. One of the things that struck me about 
this comparison of online photo lab services was the enormous range 
of prices you might expect to pay for a set of prints. By way of compar¬ 
ison, I opted to get a number of 5x7-inch prints from each provider to 
see both how much they cost and the quality of the prints I’d receive. 
The most remarkable thing was how inexpensive Extrafilm was. Its 
service was so cheap that I was able to grab two 8x12-inch prints 
(only $5 each) as well as the 10 5x7 inch prints (at 33 cents each) for 
less than it cost to get just 10 5x7 prints from the other providers. 

A very weird consequence of Agfanet’s approach to using individual 
photo labs to provide its service is that each photo lab charges its own 
prices. For instance, when ordering from one lab in Melbourne, the cost 
of a 5x7 print was $3.95, while another 
Melbourne-based lab only charged 95 
cents for the same size of print. Clearly, 
your mileage may vary. Fujicolor, Frog 
Prints and Shoe Box all charged roughly 
the same for a 5x7 print (around $2), but 
differed when it came to larger prints, with 
Fujicolor and Shoe Box being the preferred 
options in terms of cost. That said, 
however, Frog Prints does offer discounts 
for prints larger than 5x7 if you get five or 
more prints of that size. Also, the more 
prints you order, the bigger the discount. 


Photobugs doesn’t offer a 5x7 print size. 
If you want something a bit larger than 
the normal 4x6 print, you have to go up 
to a 6x8 print (and pay $5 for each of 
them). That said, however, the 4x6 prints 
can be as cheap as 36 cents each if you 
order in quantities over ten. Also, 
Photobugs offers a Premium service, 
which does increase the price, but helps 
to optimise the quality of your final prints. 

MyPrint was a bit more costly, charging 
$3 for a 5x7 print, but the most expensive 
service provider, without a doubt, was 
Kodak, which charges $4.95 for a 5x7 print. With Kodak’s pick-up 
service, there are more options depending on where you get your 
prints processed, but if you want your prints delivered to your door, 
then there are only three print sizes to choose from (4x6, 5x7 and 
8x10) and they’re all processed out of the same location. 

What’S in a print? In terms of individual print quality, there 
wasn’t much separating this group of online photo labs. Generally 
speaking, any black and white images that you’re interested in 
getting printed are well handled. 

When it came to colour, the only provider we had any reservations 
about was Extrafilm. Considering how inexpensive these prints are, 
it’s not surprising that Extrafilm’s prints aren’t of the very best quality. 
We tended to find that there was a slight pixelation that would creep 
in with these photos that just wasn’t in any of the prints from the other 
providers and wasn’t apparent in the original digital files. Still, at 33 
cents for a 5x7 print, it’s not too bad. 

Prints from the Fujicolor print service were very good, and just a 
little above the rest, but it’s important to remember that the prints 
you’ll get are dependent on the processor you get it done with. 
Fujicolor was followed closely by both Shoe Box and Frog Prints, 
which are centralised processing services, so these are a good bet 
if you’re looking for a regular processor. Agfanet and MyPrint offer 
very good image quality, though if you’re going through Agfanet you 
should check which photo lab you’ll be using — some are cheaper 
or closer than others. 

Trailing behind a little bit was Kodak, which did produce good prints, 
and handled colours very well. Some photos weren’t quite as vibrantly 
coloured as those from other photo lab services, but clarity and tonal 
range were still very good. Photobugs 
did produce some solid prints, but 
weren’t quite up to the level of the other 
photo processors. 

The last word. There are many 
options available to you, so take the 
time explore all these photo lab services 
to find the one that’s right for you. 


iLife drawing. Shoe Box has a 
downloadable plug-in for iPhoto which 
allows you to order your prints directly 
through iPhoto itself. 
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THE NEW SAFE YOU CAN TOSS IN YOUR POCKET 




US 


■ 






Locking your confidential files in a safe isn't anything new, but carrying that safe around with you in your pocket is. Access your private data 
anywhere with the new LaCie Safe Hard Drive with biometric access. Fingerprint recognition is fast and secure, ensuring that you control 
who has access to your confidential files. This revolutionary drive is plug & play and USB2.0 buspowered. 



LACIE 


More infos at COM/AU , sales.au@lacie.com. Available from Apple resellers. 









Your favourite Computer, 
Software, and Toys 


Proud to be an Adobe® Channel Partner! 

Ph: 02 9548 3231 



Authorised Solutions Resell 


Over 100 titles to get the most out of your iPod 

Plus a 60page eBook packed with tips, tricks & troubleshooting technicques 


Introducing — POD TOOL KIT 

The perfect gift to place under the tree for that special someone, 
or just spoil you - and your iPod - this Christmas $49.95 

SAVE hours of searching for and downloading iPod programs 

MAXIMISE your iPod with the huge collection of programs, scripts and updates 

OPTIMISE your iPod with the included updates 

CUSTOMISE your iPod with software hacks and change the font or graphics 

ALL iPods are supported (lst-4th generation, U2, mini, photo/colour, shuffle and nano) 

EASY TO USE as your iPod 

The collection contains, full and trial versions of programs that will allow you to : 

* Easily copy music from your iPod music to your PC/Mac 

* Organise and listen to your collection of digital music files 

* Edit or record audio to upload to your iPod 

* Join two or more MP3 files together without encoding again 

* Transfer the chapters of the bible to your iPod 

* Find song lyrics and upload to your iPod 

* Share your iPod music with everyone in your home, office or the web 

* Download the latest news, weather and other information to your iPod 

* Manage, subscribe and download podcasts 

* Take any document or web page and convert it into a MP3 / AAC track 

* Find and download driving directions to your iPod 

* Manage contacts, notes and all other iPod extras 

* Create your own iPod text games or stories 

* Modify and/or replace all the graphics or fonts on your iPod 


* Microsoft Windows 98SE, ME. 2000 & XP 
* Apple Mac OS 9.x, OS X 10.2.x, OS X 10.3.x & OS X 10.4.x 


Also there are demonstrations of various titles, including : 



POD 

TOOL KIT 

m 


an iPod based mixed drinks and food recipe database with over 100 recipes combined, a language 
translator for the iPod, a few sets of professional exercise routines made by an ACE certified personal 
trainer and a iPod “notes” based digital purse accessory. 

For a bit of fun included is the world’s first webcomics viewer and over five trivia games to upload to 
your iPod. 

There are scripts included that will: 

* delete all the notes in the entire contents of the Notes folder 
on your iPod 

* eject the currently mounted iPod 

* display a list of the installed notes 

* transfer text from the clipboard to a note on the iPod 
Lastly, enhance your iPod’s functionality and performance with the latest updates 


Adobe Multi-User Licensing Specials - Save $1000's & $1000's by taking advantage of us! 

Pick up the phone and order your f _ 

NEW Multi-User license TODAY! F a 1 

Need to bring your business up to date with the latest f 1 

industry standard ADOBE® software? « ■ ■ 

Why don't you take advantage of our over-abundance of MQO DC 

multi-user Adobe® Photoshop v5 licenses, and get your business 
up and running with Adobe's Creative Suite® Premium v2, 

Standard v2, or Photoshop® CS2 v9 at a price you can easily afford! 

Ask about maintenance so you get all the upgrades automatically for 2 years too! 

® This is all you need- 

Full Installation Disks with your new Serial Number. 

Legal transfer of ownership of previous 
Photoshop® v5 mulit-user licenses, with 
dual platform Mac and/or Windows installation capabilities. 

Some examples for vou to consider - 
remember, we will suit your needs! 

10 user Photoshop® CS2 v9 Full License.... $7,000 Save $4360 

5 user Creative Suite2 Premium Full License... $7,500 Save $2500 

10 user Creative Suite2 Standard Full License... $11,000 Save $3500 

10 user Creative Suite2 Premium Full License... $ 14,000 Save $6000 

Recent Popular Upgrades and Crossgrades 


Adobe® Acrobat® Professional 

$253 

Adobe® GoLive® 

$307 

Cleaner 

$365 

Macromedia® Freehand® from 9 

$249 

Adobe® Acrobat® Standard 

$154 

Adobe® Illustrator® CS 

$299 

Delta Graph 

$440 

Macromedia® Freehand® from 10 

$175 

Adobe® Audition 

$165 

Adobe® Indesign® CS 

$299 

DiskWarrior 

$ 88 

Macromedia® Studio 8 

$599 

Adobe® After Effects® Pro 

P.O.A 

Adobe® Pagemaker OS9 Mac/Win 

$165 

Filemaker® Pro 8 

$286 

MasterJuggler Pro 

$ 89 

Adobe® After Effects® Standard 

P.O.A 

Adobe® Premier 

$349 

Filemaker® Pro 8 Advanced 

$499 

Microsoft® Office 2004 Standard 

$399 

Adobe® Creative Suite 2 St from PS 

$869 

Adobe® Pagemaker Indesign Edition 

$649 

Intellihance Pro 

$199 

Microsoft® Office 2004 Pro 

$599 1 

Adobe® Creative Suite 2 St from CS1 

$599 

Adobe® Photoshop® CS 

$285 

Macromedia® ColdFusion 

P.O.A 

Portfolio 

$199 

Adobe® Creative Suite 2 Pr from PS 

$1249 

Adobe® Streamline 

$165 

Macromedia® Contribute 

$132 

QX Tools Pro 

$195 

Adobe® Creative Suite 2 Pr from CS1 

$899 

Adobe® Type Manager Del OS9 Mac 

$119 

Macromedia® Director (from 8.5+) 

$599 

Stuffit Deluxe 

$ 59 

Adobe® Dimension 

$149 

QuarkXPress® v3 to v6.5 

$775 

Macromedia® Dreamweaver® 8 

$299 

Suitcase 

$ 88 

Adobe® Framemaker - UNIX 

$495 

QuarkXPress® v4 to v6.5 

$595 

Macromedia® Flash Pro 8 

$479 

TechTool Pro XGrade 

$ 99 

Adobe® Framemaker - Windows Only 

$385 

QuarkXPress® v5 to v6.5 

$439 

Macromedia® Freehand® Xgrade 

$275 

TechToolPro 

$110 


Favourite Upgrades 
And Crossgrades 


» 


NEXTI 
MAC 


Australia Wide Shipping 
PO Box 289, Sutherland 1499 

Ph: 02 9548 3231 

Fax: 02 9548 3901 
www.nextformac.com.au 


For your full expanded price list in PDF, visit our site at www.nextformac.Com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 
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Hot Links 

www.sibelius.com 

Get the scoop on Sibelius software 

www.helsinki.fi/kasv/nokol/sibelius.html 

Jean Sibelius — Finland’s voice in the world 

Sibelius 4 at first glance 


also happily utilise QuickTime’s standard sound set. What stands out 
across the board with this application is the attention to detail and the 
education focus. 

Sibelius 4 needs a Mac that can run OS X 10.2.8 or later (10.4 
recommended) and has 256MB RAM and 250MB of hard disk space 
available. Owners of previous versions can upgrade for $399 (full 
upgrade), $269 (education), $169 (tertiary student) or $99 (secondary 
student). If it’s your first time buying Sibelius it will cost you $895 
(professional), $495 (for teachers or schools), $395 (tertiary students) 
$295 (secondary students). Extras like PhotoScore Pro, Kontakt Player 
Gold and the Sibelius education products can be purchased at a 
discount if bought in conjunction with Sibelius. 

Want to know more? Sibelius Australia can be contacted on 08 
8277 1722. ^ 


V ERSION 4 of Sibelius does indeed have a range of new 
features. If you’ve never used a dedicated scoring package 
before (which I hadn’t), the feature set can actually be quite 
intimidating. That said, the manual is well written and covers in detail 
how to get started. I did find getting Sibelius to recognise my MIDI 
keyboard a little tedious, but OS X’s MIDI setup made it much easier. 

As far as the new features go, the standouts for me were the two 
mentioned by Ben Finn (see the sidebar “Up close with Mr Sibelius”): 
dynamic notation and video integration. For any Sibelius user regu¬ 
larly printing off parts for distribution to a choir, band or orchestra, the 
dynamic notation is nothing short of a godsend. The time this feature 
would save the intensive user may alone justify the upgrade price. For 
film, game and TV composers, the video integration means that a step 
has been taken out of the composition process where other applica¬ 
tions would have had to be used separately and then the MIDI data 
imported into Sibelius. 

You can cut and paste notation created in Sibelius 4 into Microsoft 
Word. There are eleven new plug-ins, over 1700 worksheets able to be 
completed on your Mac or in hard copy, and Quartz compatibility — 
which makes viewing intricate scores that much easier. Scores are 
what Sibelius is primarily about. With Sibelius and some regular music 
education, you can pick up some serious music knowledge and 
create your own compositions at the same time. You don’t even need 
any external sound sources — Sibelius comes with its own and will 



Up close with Mr Sibelius 

Co-creator of Sibelius Ben Finn was in Australia for the launch 
of version 4 and AMW had the chance to have a chat with him. 
What are the latest and greatest features in Sibelius 4? 

There are a few features that are significant with this upgrade. 

Dynamic notation is one of the big ones. What it allows you to 
do is easily update all the parts that form the score on the fly. It 
saves a lot of time to say the least. Video integration is the 
second one. We’re the first notation application to have that. The 
feedback has been excellent. Alf Clausen, who scores for The 
Simpsons, is using the video integration and is very happy with 
it. It’s also designed to help out education users. Video clips are 
provided with the application so that students can create scores. 
Or they can download a movie trailer and score to it. Education is 
one of our biggest markets and we want to make the teacher’s 
job as easy as possible in the classroom. We’ve also made a 
number of minor enhancements as with any version update. 
Things like Quartz graphics being applied to our scores. 


What are your plans for the future evolution of Sibelius? 

We don’t know yet (laughs). Essentially we always look at 
what we can improve and we’ll continue to go down that path. 

Sibelius recently bought out its Australian distributor. Is this a 
business model you intend on adopting worldwide? 

No, we don’t have any plans beyond what we’ve done in 
Australia. We have large offices [in the UK and USA] and 
Australia is then our next largest operation. It just made sense 
to coordinate distribution from a central point here. 

Do you plan to have a version of Sibelius to coincide with the 
release of Mac hardware on the Intel platform next year? 

We do. 

So you’ve already started work on that? 

Yes, it’s not going to require a major re-development actually. 
We may just release a minor update at the time. 

Do you think you’ll continue to support the PowerPC platform 
in the foreseeable future? 

Yes, it won’t be hard to do that. 
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Hot Links 

www.macosxhints. com/article. php?story=20050123205848370 

Store your library on a networked volume. 

www.dougscripts.com/itunes/itinfo/ituneslibrarymanager.php 

Manage multiple iTunes libraries. 

homepage.mac.com/oligrob/syncOtunes/syncOtunes.html 

Synchronise two iTunes libraries. 

Juggling iTunes libraries 



A MONTH or so ago we had a reader (Tom from Annandale, 
NSW) ask about options for utilising multiple libraries within 
iTunes. An obvious response to this question would be “Why 
bother? You use playlists to separate your music preferences”. This 
is true for most of us, but what if you have extremely large libraries of 
music that could even exceed your hard-drive’s capacity? In Tom’s 
case he has more than 170GB of music. One library can become prob¬ 
lematic when you get to that level. So, here are a couple of options: 

Network it. If the issue is purely hard drive size, then store your 
library on a networked volume. To do this: 

1. Copy your entire iTunes Music folder to a networked (or FireWire) drive. 

2. Go to iTunes Preferences and click on the Advanced tab. 

3. Click on the Change button to the right of the section showing 
where your current iTunes music folder is stored. Select the new loca¬ 
tion that your music is stored at. (itunes.tiff) 

4. relaunch iTunes, and it will load that library. 

If you choose to have another library located on your local drive, 
you can use that as well if your external drive is not connected — 


iTunes should default to the local location. There is a useful discus¬ 
sion thread on the issue worth checking out on Mac OS X Hints (see 
“Hot links”), including other options you can explore with libraries. 

Hack it. If you really do need multiple libraries on one volume, there 
are solutions available. If you’ve heard of Doug’s AppleScripts before, 
you’ll know what an invaluable resource it is for everything iTunes (see 
“Hot links”). Founder Doug Adams has created an AppleScript called 
iTunes Library Manager. What it does is allow you to create backups 
of libraries — each backup contains that library’s preference files, Via 
the iTunes AppleScript menu you can load and save libraries anytime 
you like, in any location you like. The obvious downside is that very 
large libraries will take some time to load or save. 

There is also a very useful application for synchronising two iTunes 
libraries on different Macs — Sync-O-Tunes. All you need to do is 
select the library that has the most songs in it, then select the other 
library. Sync-O-Tunes creates a Music folder on each of your Macs, 
with all the songs found in both folders. Sync-O-Tunes is a free down¬ 
load and at time of writing was at version 0.95. ^ 


Poly Evolver 

M OST people who make music (or just about anything else) on 
their Macs will have a wish list of what they’d love to own if 
money was no object For me, this is it: the Poly Evolver 
Keyboard (PEK). It has been created by Dave Smith, who designed the 
Prophet series of synthesisers in the late ’70s and early ’80s and was 
also the driving force behind the creation of the MIDI standard (he actu¬ 
ally coined the term). 

The keyboard itself looks like a throwback to the classic synthe¬ 
sisers — it has 77 knobs and 59 switches that give you control over 
an enormous range of sound options. Without going into deep 
synthesiser jargon, the keyboard has four oscillators — each oscil¬ 
lator creates its own sounds, and then all four can be combined for 
some seriously interesting results. Each oscillator can have different 
effects assigned to it and be assigned to separate sequencers. The 
big advantage over original analogue synths is the addition of a full 
digital signal processing chain — no noise aside from the type you 
are creating. The keyboard itself is five octaves and is semi- 
weighted. It has full velocity sensitivity and aftertouch — something 
that you notice when experimenting with some of the sounds. Slight 



pressure variations when you press and hold a key are reflected in 
what you hear. There is full MIDI implementation including the ability 
to dump new waveforms via MIDI. A software editor is available if 
you want to tweak sounds from your Mac, although the whole point 
if the PEK is the tactile experience of creating or altering sounds 
on the fly. 

If you do want to splurge out on a piece of gear that will give you 
an arsenal of sonic options, then explore the PEK. It’s not the only 
retro-styled synth out there, but the attention to detail makes it a 
standout option. The Poly-Evolver keyboard retails for $4299 and the 
Australian Distributor is Audio Chocolate 03 9813 5877. ^ 

© 

Hot Links 

www.davesmithinstruments.com 

Seriously cool 
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Individualise your iPod 


Don’t just think different... BE DIFFERENT 


CoNeXuS 


Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From hifi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 

www.iper^o^li+y.com.au 

iPod not included. iPod is a registered trade mark of Apple Computer Inc. 


www.conexus.com.au 
sales@conexus.com.au 
phone 02 9975 2799 














SUBSCRIBE TO MACWORLD 
AND GET PC OR MAC PHONE 
HOME WORTH $49.95 FREE! 

PC/MAC PHONE HOME 

— Tracks & Locates Missing Computers 

■ PC/MAC Phone Home is a stealth software that secretly allows 
you to track and locate your computer anywhere in the world. 

■ This award winning software is the number one computer 
tracking and recovery software in the world, available in Windows 
and Macintosh versions. 

■ There are no hidden or ongoing fees with full technical assistance. 

■ Special enterprise versions available for Education facilities, 
Corporate and Government Agencies. 

Phone 1300 886 473 

Web: www.pcphonehome.com.au 


PLUS SUBSCRIBE FOR 2 YEARS & YOU’LL ALSO RECEIVE 
ENCYCLOPAEDIA BRITANNICA 2005 WORTH $69.95 FREE! 

The 2005 updated Encyclopaedia Britannica, Merriam-Webster’s Collegiate Dictionary and Thesaurus and the World 
Atlas form the cornerstone of a total reference library which will interest and involve anyone with an enquiring mind. 
With exceptional bonus material including timelines, ‘year in review’, rich multimedia, additional videos, web links and 
magazines online, all available at the touch of a button, this is an essential addition to any home library. 
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Stay at the forefront of the Macintosh universe with Australian Macworld - 
the only full-colour Australian magazine dedicated to the Macintosh. Packed full 
of timely news, hard-hitting reviews, in-depth features, practical step-by-step 
guides and contentious opinions, Australian Macworld has a well-deserved 
reputation for excellence. 
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1800 804 160 
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Hot Links 

www.hp.com.au 

Hewlett Packard 

www.dell.com.au 

Dell 

www.palm.com/au 

Palm 

www.innopocket.com 

Innopocket for cases and screen 
protectors 

www.proporta.com 

PDA Accessories 

www.vaja.com 

Simply beautiful PDA cases 

www.covertec.com 

Great PDA Cases 


www.pocketmac.net 

Pocket PC sync software 

www.markspace.com 

Pocket PC sync software 

www.spacepen.com 

Home of the Fisher Space Pen 

www.rotring.de 

Great pens and combo styluses 

www.pocketinformant.com 

Pocket Informant 

www.iambic.com 

Agendus 

www.apple.com/isync 

Apple PDA and phone compatibility list 


Buying a PDA 



B UYING a PDA can be a confusing task even for an experi¬ 
enced technophile. There’s a constantly moving feast of 
features, operating systems and form factors — and when you 
throw in the increased functionality on many mobile phones you’ll end 
up questioning whether a handheld is even the right decision. 

Despite the religious war that rages between Windows Mobile and 
Palm zealots, both have the good and bad points. Palm OS supports 
basic multitasking, such as having an MP3 play while you’re reading 
a document, whereas Windows Mobile allows several applications to 
operate simultaneously and truly multitask. Most first-time PDA buyers 
feel that Palm OS is easier to use but that Windows Mobile has 
stronger multimedia capability — although that gap is closing. 

Smarter phones. It might sound obvious, but the first point to 
consider is what you want the device for. Most people skip this ques¬ 
tion and jump to specifications and brands. The first questions to 
ask are whether you want a device to replace your mobile phone, 
and whether you’ll be doing lots of text input. 

If you’re planning to do lots of input, a device with either a dedicated 
keyboard or decent handwriting recognition is a must. Palm’s Treo 650 
and the iMate JAM/XDA Mini are good places to start. 

The JAM and Mini share identical hardware but 
different bundled software. They rely on a touch¬ 
screen with handwriting recognition for input and run 
Windows Mobile 2003 SE. 

The Treo runs Palm OS 5, has an integrated QWERTY 
keyboard and enough inbuilt memory to store years of 
calendar entries and thousands of contacts. 

Trying to stand out from the pack in the crowded 
converged device space is tough, but HP has 
managed it with its iPaq hw6500 Mobile Messenger. 

It’s a solid device with a clear 240x240 screen and 
full QWERTY keypad, plus a GPS receiver thrown 
in. When someone calls and asks “Where are you?” 
you’ll be able to tell them — exactly. 

If you only plan to use the device to look at your 
diary and contacts and aren’t planning to do lots of 
data entry then a PIM-friendly mobile might be a 
better option for you. There are Windows Mobile 


Smartphones on the market such as 02’s Smartphone 2 and the myriad 
of phones from Sony Ericsson, Nokia and Motorola. Just check the 
iSync Compatibility List if you plan to sync with iCal and Address Book. 

On 3 budget. If you’re looking for a budget PDA then there’s 
only one device Australian Macworld can recommend — The Palm 
Tungsten E2. With 32MB of memory, Bluetooth, an SD slot, brilliant 
320x320 screen and zippy performance it’s the best budget device 
on the market. While the retail price is $400, you’ll find it for at least 
ten percent less than that if you shop around. 

Bang for buck. Mid-range devices pack the shelves of most 
electronics retailers. If you’re after a Windows Mobile handheld then 
take a look at Dell’s offering in this range, the X50. Skipping the VGA 
screen of the X50v trims about $250, giving you the chance to bump 
storage up with a big SD or CF card. Like its big brother, the X50v, 
it sports both Bluetooth and WiFi connectivity but drops back from 
a 624MHz processor to a 520 MHz powerplant. 

When Palm launched the Tungsten T5 it was maligned for producing 
what some called a boring device. However, with 215 MB of non-volatile 
storage it offers plenty of room for your data. Its biggest 
weakness is the lack of integrated WiFi — you’ll need 
an extra $50 for Palm’s bundled T5/SDI0 WiFi package. 

Cream Of the crop. If you’re after a device that 
will not only deliver great PIM capability but also wire¬ 
less connectivity and act as portable media centre 
then there are some excellent options. Palm’s 
LifeDrive Mobile Manager has Bluetooth, WiFi, a 
320x480 display and a massive 4GB of storage, 
making it the handheld storage king. 

If you prefer a Pocket PC and don’t mind investing 
in storage cards then HP’s iPaq hx4700 offers SD 
and CF memory card slots as well as the market’s 
best screen running at 480x640 resolution. The iPaq 
hx2750 delivers most of the features of the hx4700 
but eschews the VGA screen for improved device 
security with an integrated fingerprint scanner and 
an extra 50MB of available storage. While both iPaqs 
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The Huh 


Mobile 



Name 

Palm Tungsten E2 

Dell X50 

Palm Tungsten T5 

iPaq 2410 

iPaq 2750 

Palm LifeDrive 

iPaq hx4700 

Dell X50v 

Processor 

200 MHz 

520 MHz 

416 MHz 

520 MHz 

624 MHz 

416 MHz 

624 MHz 

624 MHz 

User Accessible 

26 MB 

64 MB RAM/ 

3.85 GB 

65 MB 

185 MB 

215 MB 

135 MB 

64 RAM/ 

Memory 1 


128 MB ROM 






128 ROM 

Slots 

SD 

CF and SD 

SD 

CF and SD 

CF and SD 

SD 

CF and SD 

CF and SD 

Wireless 

Bluetooth 

Bluetooth 

Bluetooth 

Bluetooth 

Bluetooth 

Bluetooth 

Bluetooth 

Bluetooth 



and WiFi 

and WiFi 

and WiFi 

and WiFi 


and WiFi 

and WiFi 

Size (mm) 

114x79x15 

119x73x16.9 

121x73x19 

119x77x16.3 

119x77x16.3 

121x78x15 

131x77x15 

119x73x16.9 

Weight 

133a 

I67g 

193a 

164g 

164g 

155g 

187q 

167g 

Screen 

320x320 

240x320 

320x480 

240x320 

240x320 

320x480 

480x640 

480x640 


3.5" 

3.7" 

4" 

3.5" 

3.5" 

4" 

4" 

3.7" 

RRP 

$399 

$569 

$599 

$799 

$899 

$899 

$799 

$849 


1: User Accessible Memory may be made up of both volatile and non-volatile memory 



lack the LifeDrive’s inbuilt storage, the falling price of memory cards 
means you can accessorise them to 2GB of storage for around $250 
on top of the purchase price. 

The Dell X50v delivers almost exactly the same specifications as 
the hx4700 but in a slightly smaller form factor going for a 3.7" screen 
instead of the iPaq’s 4” display. 


JllSt in Case. Once the screen is looked after you’ll want to 
make sure the rest of the device is safely cocooned. PDA cases 
come in a number of different styles and are made from many 
different materials. 

The best value protection can be achieved with an aluminium hard- 
case such as those made by Innopocket. If you’ve got some cash to 
burn then you may want to consider a titanium case but unless you 
really subject your handheld to a tough life this might be overkill. 

Leather cases look great and can offer excellent protection as well. 
My personal favourites are the Covertec and Proporta units. Proporta 
make a leather case that has an aluminium front flap that offers excel¬ 
lent protect without looking too “commando”. 

If your budget can stretch a little further then Vaja makes beautiful 
cases from a wide variety of materials in a broad range of colours. 
They are generally considered to be the creme de la creme of PDA 
cases with a price tag to match. ^ 


Let’s accessorise. Once you’ve decided on your handheld 
you’ll need to look at some accessories in order to protect and get 
maximum value from your investment. The first accessory to 
consider is a screen protector. The display is both the most expen¬ 
sive and most fragile component in 
the device. It’s not unknown for heavy 
PDA users to actually wear parts of a 
screen through. 

There are two types of protector: 
adhesive and electrostatic. The differ¬ 
ence is in how they stick to your screen. 
There are two things to consider with 
protectors: impact on screen quality 
and impact on touchscreen perfor¬ 
mance. My preference is for electro¬ 
static protectors. Look at units from 
Pocket PC Techs, Proporta and 
Innopocket. Although these covers are 
generally more expensive than their 
adhesive counterparts, with a single 
cover costing about as much as 12- 
pack of the adhesive type, they tend to 
last longer and are usually washable. 


The return of Palm 

PalmOne has become Palm once again, the hardware 
company having purchased outright the brand it once shared 
with software arm PalmSource. As part of the rebranding, 

Palm is also renaming its product categories. The Zire and 
Tungsten brands are no more, replaced with the new Palm Z 
and Palm T series devices. 

At just 98g, the Z22 would have to be the lightest handheld 
ever and, although there’s no wireless capability, a bountiful 
32 MB of non-volatile memory is provided — more than 
enough to carry thousands of addresses and calendar entries. 

The slick white casing looks durable, and although the 
screen resolution is at the low end of the market at 160x160, 
it’s quite bright and clear. Considering it replaces the mono- 
screened Zire 21 and (at $179) also undercuts its prede¬ 
cessor’s price, this is a great leap forward. 

Moving up the market is the T|X. Although it looks like a 
darker version of the Tungsten T5, there are number of critical 
differences. For starters it includes both Bluetooth and WiFi, 
but memory is a little smaller with 100 MB of storage available 
and no Drive Mode. However, at a market-breaking $499, the 
T|X delivers great value. 
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All That I Am 


Suits all dockable iPods 


MENU 


Available 
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Available from leading iPod retailers. 
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The Hub. 


Video. 


By Seamus Byrne 



Hot Links 

www.senatevfx.com/ 

The effects house he calls home 

www.hbo.com/rome/ 

The latest project he worked on, hitting screens 
here soon 

www.aenhancers.com/ 

Scripting and support for After Effects users, 
featuring some of his add-on scripts 


Pro File: Paul Tuersley 



A FTER 11 years in the business, Paul Tuersley has just come 
up roses with an Emmy award as part of the effects team 
for The Life and Death of Peter Sellers , on which he was 
Lead Visual Effects Compositor. In the Emmy afterglow, we grabbed 
a chance to speak with Paul Tuersley about how he got to where he 
is now and his love for the Mac platform. 

How was the Emmy experience? The Emmys was a great 
experience, especially the bit where we all got to go up on stage. It 
was a lot more glamorous than my usual days spent in a dark room 
in Twickenham Film Studios. 

I'm taking a few weeks off now, after spending the last year or so 
doing VFX for a new HBO/BBC series called Rome. 

Did you learn anything new about the business? i 

was reminded that there are a lot of VFX houses out there, employing 
some really talented people. The quality of the work in the two VFX 
categories was very high, so we were pretty surprised when we won. 

Tell us about your career experiences and some 

Of the highlights. When I first started I was doing mostly motion 
graphics TV work, commercials and opening title sequences, working 
with a great designer/director called Pat Gavin. Obvious highlights have 
been the times I've worked abroad, living in New York while working on 
the Paul McCartney documentary Wingspan was particularly memorable. 
A few years ago I was doing mostly music videos, having a great time 
working with talented upcoming directors such as Simon & Jon and Lisa 
Lloyd, at a company called Addiction. Since I've been at Senate VFX, 
another highlight (beside the Emmy) came in late 
2004, when I spent six weeks as onset VFX 
Supervisor for Rome , Episode 11 at Cinecitta Studios 
in Rome, which was a great learning experience. 

How have the last few years led to 
ending up with an Emmy on the 
mantle? Film visual effects work is still relatively 
new for me. I started working at Senate VFX two 
years ago with Peter Sellers being my first project. 

I worked on quite a few shots, but the one that 
probably put me on the nominees list involved 
recreating a scene from the Peter Sellers film Being 
There where his character walks out onto a lake, 
actually walking on the water. The shot required a 


mix of 2D/3D compositing, for which we made good use of the ability 
to import 3D camera tracking data from Maya into After Effects. 

What makes up your current work rig? At Senate vfx 
I work on a Dual 2Ghz G5, with 3GB RAM and a couple of 200GB 
LaCie drives to store the footage locally. I spend most of my time using 
After Effects 6.5, but the compositors here are pretty evenly split 
between AE and Shake. We also use Commotion for rotoscoping and 
some 2D tracking. 

Are you a Mac devotee? How long have you been 
working on the platform? Yes, I would say so. The first time 
I used a Mac would have been on a National Diploma in Graphic Design 
sometime around 1989.1 think it was 1994, the year I graduated, when 
I started using After Effects 2.0 and I've stuck with it ever since. 

What’s your favourite gadget or device of the 
moment and why? I guess my favourite has to be the 20” G5 
iMac I use at home. I work from home less than I used to, so I don't 
need a top of the range machine. It takes up a lot less space than my 
old CRT plus box and I love the screen, using my iPhoto library with 
the screensaver. It makes a great picture frame. 

What projects are you currently working on? As i 

said, I've just finished working on Rome. I don't think I can tell you 
about what I'm working on next either, boo! 

Something I can tell you, I've been getting into scripting with After 
Effects for the last year or so and am a regularly contributor to the AE 
scripting and expressions resource AE Enhancers. 

Any advice for new kids on the 

block? Simply, get Into the industry by whatever 
means necessary. Working with people in the 
business is the best way to learn. A lot of people 
start out in film VFX by doing rotoscoping 
(animating bezier/b-spline masks to create cutout 
mattes for non-bluescreen or bad bluescreen 
footage) and then move on to compositing over 
time. Obviously, the web is a great resource for 
help and tutorials. Google “after effects tutorials” 
for plenty of help. And be prepared to put in the 
extra hours to learn new software and 
compositing/animation techniques. ^ 
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left side 


right side 


Portable Audio for iPods 
AC & Battery Powered 
XdB“- enhanced Subwoofer 
High Efficiency Digital Amplification 
Wireless Remote 
Built-in iPod®Cradle 
Neodymium Drivers 
Onboard Digital Signal Processor 
S-Video Output 
Universal Power Adapter 
Auxiliary Input Jack 



BOTH SIDES 
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Altec Lansing 


inMotion 


www.alteclansing.com/inmotion 

©2005 Altec Lansing Technologies, Inc. All rights reserved. iPod is a trademark of Apple Computer, Inc., registered in the U.S. and other countries. 
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DAVID JONES 


Also available at some Apple dealers and all good retailers, or call 1300 300 364 for your local dealer 






SUBSCRIBE TO DESKTOP 
AND GET PC OR MAC PHONE 
HOME WORTH $49.95 FREE! 

PC/MAC PHONE HOME 

— Tracks & Locates Missing Computers 

■ PC/MAC Phone Home is a stealth software that secretly allows 
you to track and locate your computer anywhere in the world. 

■ This award winning software is the number one computer 
tracking and recovery software in the world, available in Windows 
and Macintosh versions. 

■ There are no hidden or ongoing fees with full technical assistance. 

■ Special enterprise versions available for Education facilities, 
Corporate and Government Agencies. 

Phone 1300 886 473 

Web: www.pcphonehome.com.au 


PLUS SUBSCRIBE FOR 2 YEARS & YOU’LL ALSO RECEIVE 
ENCYCLOPAEDIA BRITANNICA 2005 WORTH $69.95 FREE! 

The 2005 updated Encyclopaedia Britannica, Merriam-Webster’s Collegiate Dictionary and Thesaurus and the World 
Atlas form the cornerstone of a total reference library which will interest and involve anyone with an enquiring mind. 
With exceptional bonus material including timelines, 'year in review’, rich multimedia, additional videos, web links and 
magazines online, all available at the touch of a button, this is an essential addition to any home library. 
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Subscribe 
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FREE FAX 

1800 802 326 

7 

FREE CALL 

1800 804 160 

El 


FREE POST 

NICHE MEDIA Reply Paid No.2. PO Box 2135 ST KILDA VIC 3182 



□ 1 Year $75 (save $13.00) (inc GST) Get PC/MAC Phone Home □ 2 Years $119 (save $57.00) (incGST) Get both PC/MAC Phone Home & Britannica □ RENEWAL 
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PHONE BHOURS ( 


EMAIL 
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□ PLEASE FIND MY CHEQUE TO NICHE MEDIA ENCLOSED 


□ PLEASE CHARGE MY CREDIT CARD 


□ VISA □ BANKCARD □ MASTERCARD □ AMEX □ DINERS CLUB 


□□□□□□□□ 

SIGNATURE 


maxi 

EXPIRY 


System Requirements: Mac® OS 10.3, iMac™ or G3 350 MHz or faster processor, or Microsoft® Windows® 98 SE, 2000, Me, XR NT® (with Service Pack 5 or higher) Pentium® 350MHz or faster processor; 256 MB 
RAM, 350 MB free hard-disk space, CD-ROM drive, 800x600 resolution, millions of colours, Mouse, Sound Card and speakers recommended, Printer and internet access recommended. 
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Apple and education in Australia. 


^ Education. 


By Martin Levins. 
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Sounding off 

S O, you’ve tried your hand at podcasting? Got past the 
network nazi at your school and had a chance to play with 
various software? A lot of teachers are reporting success in 
using audio in this way to deliver teaching materials. The obvious 
winner here is in the language area where pronunciation exemplars 
can be used for practice. 

I want to move from the student as consumer, assuming they’ve 
understood the basics of a topic. Moving them to the role of producer 
allows them to express their world view, with the implied workflow of 
reflecting on and exploring their own ideas. Writing an essay, preparing 
a presentation or producing a movie are ways of achieving this, but 
can podcasting be used in the same vein? 

I don’t know if you’ve tried it in class, but one of the things 
that strikes you is motivation (or lack of it) in the 
students. Like 3000 word essays, radio is not their 
preferred medium — unless you count the back¬ 
ground that they listen to whilst working. You 
know, where you come in and say “you can’t 
study with that noise in your ear” (they can of 
course, but that’s another story). They tend 
to swap focus in and out of the background 
to listen to snippets of songs rather than 
listening to whole programs per se. 

So is podcasting a good tool to use in the 
classroom? 

Well, it’s another arrow in the quiver; 
another option to engage learners. The reflec¬ 
tive, tight programming style of a Science 
Show is more suited to older learners, but 
younger students need a bit more verve. It’s 
hard to find programming for the 10-16 set 
as even JJJ, the doyen of youth broad¬ 
casting, seems to be aiming more at 21-35 year olds these days. 

However, you can find nuggets of interest. Look for ideas and 
example programs to motivate. Get something a bit jazzy such as 
the J-cast, described as “a weekly grab bag of triple J radio high¬ 
lights”. It’s a true mishmash (even the JJJ copywriters use this term) 
featuring excerpts from favourites such as Roy & HG, reviews, inter¬ 
views and so on. At 30 minutes, it’s probably a bit on the long side 
for younger aged students, your mileage may vary depending on 
their age. 

Commercials are experimenting as well, so you might be able to 
find some stimulus there. In the eastern states, MMM has excerpts 
from breakfast radio that are reasonably short, chaotic and noisy — 
ideally matched to a year 9 class. 


Hot Links 

triplej.net.au/listen/jcast/jcast.xml 

List of podcasts from TripleJ 

www.mrock.com.au/music/podcast/index.php 

TripleM radio’s offerings 

rubistar.4teachers.org 

An online rubric generator to assist with assessment 

www.screensound.gov.au 

Australia’s audio visual archive 



This is all part of the sandbox of course: that part of teaching where 
students get to play, familiarise and experiment. Very powerful learning 
is happening here, accompanied by excellent teaching opportunities. 

Once you’ve listened to the professionals, start using the termi¬ 
nology. Everyone loves jargon: it makes them feel part of the scene. 
I’m not talking CB radio here, no need to 10-4, spy a Kojak with a 
Kodak or shake the trees and rake the leaves. I’m referring to the day 
to day jargon used in the profession. 

I’ve always designed a teaching session around three elements: Tell 
them what you’re going to tell them, tell them, then tell them what 
you’ve told them. This structure is very similar to headlining a radio 
segment, cutting to the segment, then back-announcing it. 

Get your students to refer to the headphones as “cans”, 
get them to link or segue between segments and 
ramp the audio through a link. (Makes me feel a 
bit like Ensign Parker in McHale’s Navy: "Gee I 
love that kind of talk”.) Showing my age? No 
matter — the kids are gonna love this. 
Jargon — check. Motivation — check. 

To really set the scene for radio, try to build 
a sense of history by recreating a radio 
show that would have been broadcast 
before TV. Lots of opportunity here for subject 
areas such as Science (early manned space 
missions), History (reports from the first world 
war, propaganda broadcasts, Sir Henry 
Parkes’ Tenterfield speech), LOTE (“France 
today”) and so forth. You get the picture (or 
the sound anyway). 

Not only will the putative broadcasters have 
to come up with the content, they need to 
match it with the soundscape of the day to 
give the show some verisimilitude. The obvious GarageBand filters and 
tweaks can be matched by downloaded material from Screensound 
Australia. Who could resist Harold Latimer’s “If England wants a hand” 
or Leonard Hubbard’s “I’m going back again to Yarrawonga”? It’d be 
worth designing a unit around podcasting just to hear it. 

Assessing this sort of thing can be helped with the production of a 
rubric to help keep the kids on track. Check out Rubistar with a search 
on “radio” for some good ideas. 

So now, you’ve no excuse. There’s the what, how, and now the why 
— you’ll be broadcasting long blocks of non-stop rock in no time. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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How to. 


By Kirk McEihearn 


Surf between the flags 


Kid-proof your Mac 


© 


Hot Links 


www.freeverse.com/bumpercar2/ 

www.app4mac.com/ 

Child-friendly web browsers 


D on’t take e-mail from strangers.” “Look both ways before 
you iChat.” “Stay away from bad web sites.” Being a 
parent can be complicated — and now modern parents 
have the internet to worry about, too. Luckily, Tiger’s parental 
controls can help. 

Whether you share a Mac with your children or they have their 
own, it’s a snap to create user accounts so that everyone has sepa¬ 
rate preferences and settings for applications. Tiger also lets you 
set parental controls, or limits on what your kids can do, so it’s 
easier for them to use the computer - and so they have fewer 
things to fiddle with (or break). 

Setting limits is a great way to get kids used to the Mac. Starting 
with basic applications and the games they want to play, you can 
gradually broaden their access to other programs. Parental 
controls are also a good way to protect your kids from the seamier 
side of the internet without investing in add-on software. 

One Mac, many users. If you’re the only user on your 
Mac, you may have noticed that you have special powers. With 
your secret decoder ring (your password), you’re allowed to 
install software, make changes to preferences that affect the 
entire system, and create and delete other user accounts. You’ve 
got all this power because you’re the administrator. Each Mac 
has at least one. 


There are also more-limited types of accounts. By default, when 
you create an account without administrator abilities, it’s called 
a standard account. Standard users can’t install software for all 
users or make changes to options in certain System Preferences 
panes (such as options in Startup Disk and Network, and others 
that affect the entire computer). 

If you restrict an account further by using parental controls, it 
becomes a managed account. For instance, you can choose 
exactly which applications managed users can run, and you can 
limit the tasks they can perform in the Finder. 

Create a new account. When you’re ready to get started, open 
System Preferences, click on the Accounts pane, click on the 
padlock, and enter your administrator password. (Only adminis¬ 
trators can create user accounts.) 

You’ll see a list of your Mac’s user accounts. To create a new 
one, click on the plus-sign icon (+) below the accounts list. A 
sheet will appear. Enter a user name, a short name (which doesn’t 
have to match the user’s real name), and a password. Type the 
password a second time to verify it. Add a password hint if you 
want. Now you’re ready to make the rules. 

House rules. With the user account selected, click on the 
Parental Controls tab. You’ll see that Tiger lets you set restrictions 
for five things: Mail, Finder 8t System, iChat, Safari, and Dictionary 
(see the screenshot “Setting limits”). You have 
different options for each one. I’ll take you 
through the application options first. 

Mail. Worried about your kids receiving sleazy 
spam or exchanging e-mail messages with 
strangers? You can set up a list of people (for 
instance, relatives, their homeroom teachers, 
and their best friends) with whom they can 
exchange messages. 

Select the Mail option and click on Configure, 
and you’ll see a sheet where you can add e-mail 
addresses. Select the Send Permission Emails To 
option, and Mail will send a message to you, or 
to someone else, so you can authorise e-mail 
messages to or from people not on the list. That’s 
handy if your child is working on a project and 
needs to send and receive messages from new 
people. You must be using Mail in Tiger to give 
this authorisation. 

Setting limits. Tiger lets you set parental controls 
for five different areas of your Mac. For instance, 
you can specify the people your children can 
exchange e-mail and iChat messages with, or 
restrict them to specific Safari bookmarks that 
route them toward safe sites. 


#e 


Accounts 


◄ ► 


| | Show All 




My Account 

_ Kirk McEihearn 

Admin 


Other Accounts 



0 Samuel Pepys 
Standard 

H Johann S Bach 
Admin 

jfg Ralph Emerson 
bJ Standard 


tit Login Options 


Password Picture Parental Controls ' 


Turn on family controls for “Henry Thoreau" in these 
applications: 


MaH 

□ Finder & System 

□ iChat 

□ i^f) Safari 

□ f§ Dictionary 


Click the lock to prevent further changes. 


Configure.. 


Configure... 


Configure.. 


Configure... 


info... 
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Only the essentials. Simple Finder gives kids a 
minimalist interface in which they can’t break 
anything. The Dock contains only three folders: My 
Applications, Documents, and Shared. 


iChat. As with Mail, you can set up a list 
of people your child can chat with. Select 
iChat, click on Configure, and add any 
names you want. 

Safari. Until recently, you’ve had to use 
a special browser, such as Freeverse 
Software’s BumperCar or app4mac’s 
KidsBrowser (see “Hot links”), if you 
wanted any control over your kids’ 
surfing habits. Safari 2.x’s parental 
controls cover the basics. You create 
Safari bookmarks for the sites you want 
to allow. 

Select the Safari option and click on 
Configure. Now go to Apple: Log Out 
your user name, and then log back in as 
your child. Launch Safari. When you try 
to visit a web site, Safari will display a 
page telling you that the program is 

limited by parental controls. Click on Add Website, and then 
enter your administrator user name and password in the dialog 
box. A link to the site will appear in the Bookmarks bar. The user 
will be able to access sites only through the Bookmarks bar, so 
you may want to shorten the site name to conserve space. 

If you want to add or subtract multiple bookmarks, the easiest 
way is to click on the locked Show All Bookmarks icon to the left 
(represented by an open book with a lock). Enter your user name 
and password, and then organise bookmarks in this view. Notice 
that Apple provides a Kids folder here with a number of sites you 
might want to include. 

Dictionary. If you activate parental controls for the Dictionaiy appli¬ 
cation, it will limit access to “certain words, such as some profanity”. 
You have no control over which words Dictionary blocks. 

A fitting Find6r. The Finder ft System controls give you the 
most latitude in choosing what your kids can and can’t do on 
your Mac. Select Finder 8t System and click on Configure to see 
the many limits you can set. 

Simple Finder. Your first choice is between Simple Finder and 
Some Limits. Simple Finder is a great choice for young children, 
or for situations (such as in a computer lab or a library) where 
you want users to access only certain programs. It presents a veiy 
limited interface to the user: the Dock contains three folders (My 




m i 


My Applications 


/ 

0 


n 

GarageBand 

iChat 

Image Capture 

iTunes 





Mail 

Preview 

Safari 

TextEdit 



No kids? 


Parental controls aren’t just for parents. Use these tools to 
limit users to certain tasks on any Mac — whether it’s at a 
computer lab, a library, a kiosk, or an internet cafe. 


Applications, Documents, and Shared), and the user can work 
only with the applications you choose (see the screenshot “Only 
the essentials”). To set up this list, deselect the Allow option next 
to Applications, click on the disclosure triangle, and then select 
the applications you want to allow the user to work with. 

Some Limits. You can use the Some Limits option to bar a user 
from certain areas of the Mac. For instance, you can let the user 
open all System Preferences panes, though he or she won’t be able 
to change any that require administrator access. You can let the 
user modify the Dock. (If you don’t choose this, set up the user’s 
Dock the way you want before turning this option off.) You can 
also allow the user to administer printers and bum CDs and DVDs. 

Your last option is Allow Supporting Programs. Choose it, and 
any application that you allow can launch any other application 
(even one you have not allowed). For example, clicking on a web¬ 
site link in Mail will open Safari, even if you have not allowed 
the user to work with Safari. 

Next, decide which applications you want the user to run. As 
with Simple Finder, you can allow any or all applications, clicking 
on the disclosure triangles to see the programs available on your 
Mac. Once you’re done, set up the user’s Dock to contain icons 
for only the permitted applications. Just log in to the person’s 
account (don’t set limits yet, or you won’t be able to make 
changes), drag the icons to (or from) the Dock, log out, and turn 
off the user’s ability to change the Dock. 

The family-friendly Mac. After you set up your kids’ 
accounts, you’ll know that they can mn only the programs and 
access only the web sites that you want them to. As time goes by, 
you can relax these limitations, until your kids become the 
family’s computer geeks. 
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By Charles Purdy 


Design like the professionals 


Newsletter first-aid 

W HEN creating a holiday newsletter or a PDF outlining 
your company’s new dental plan, you generally don’t 
have a cadre of nitpicking designers and copy editors 
to help you — you may not even have a page-layout program 
other than Microsoft Word. No one else has to know that. 

In fact, it’s surprisingly easy to create professional-looking 
newsletters, using only the typesetting tools built into your 
word processor. 

If your newsletters suffer from a boring or clumsy design, this 
makeover plan will help. By following the editing and typesetting 
rules the pros follow, you can give your work a fresh new look 
and make it easier to read. The best part is that all these adjust¬ 
ments are possible not only in professional layout programs such 
as QuarkXPress and Adobe InDesign, but also in Word 2004 (as 
well as other versions) and Pages, part of Apple’s iWork ’05 suite. 

Divide the page. Nothing kills a reader’s enthusiasm more 
quickly than a long, unbroken block of text (see the illustration 
“Beauty school”). 

Rather than cramming a year’s worth of activities into one 
narrative, look for ways to break out some pieces into stand-alone 
stories. Then place each of those stories in its own text box. 

To create a new text box in Word, go to Insert: Text Box and then 
click and drag to draw the box on screen. To give the box a back¬ 
ground colour and help separate it from the rest of your text, choose 
Format: Text Box and click on the Colors And Fines tab. To remove 
the default border around the box, set Line Color to No Line. 


Hot Unks 

www.creativepro.com/story/feature/23163.html 

Good tutorial on font selection 


To create a new text box in Pages, go to Insert: Text (if the menu 
item is greyed out, click on the edge of your document to hide 
the blinking cursor) and then drag the edge of the box to create 
the desired shape. You can add a fill colour or a border from the 
Graphic section of the Inspector palette. 

If you can’t turn your long story into a few shorter stories, you 
may be able to separate your text into smaller chunks by adding 
subheads. Leave an empty line above each subhead, but not below 
it - you want the eye to associate the subhead with the para¬ 
graph beneath it. Also, make your subheads similar in size to your 
body text (you can use a special font or colour to help them stand 
out). If the subhead is much bigger than the body text, it could 
mess up text alignment. 

Tip: To ensure that your subheads are consistent - a key tenet of 
good design - create a style for them. Once you’ve designed a 
subhead, highlight it. In Word, go to Format: Style. Click on New 
and give the subhead style a name. If you’d like to use it in other 
documents, select the Add To Template option. Then click on OK. 
In Pages, click on the plus sign (+) at the bottom of the Styles 
drawer (if you don’t see the drawer, press Sf-shift-T to open it). 

Add white space. What isn’t on your page can be just as 
important as what is. Elements tend to look messy when they’re 
crowded together. Leaving breathing room around all the items 
on your page will make your document more inviting. 

Set wide margins. Start by placing generous margins - a couple 
of centimetres or so — on either side of your page. In Word, set 
margins by going to Format: Document. In 
Pages, go to the Layout section of the 
Inspector palette (it’s the second button 
from the left in the Inspector window). 
(After your newsletter is complete, 
adjusting margins is a good way to fill a 
page or fit more text.) 

Create columns. Long lines of text are 
hard to follow; short ones can look 
choppy. To keep the eye moving, limit the 
length of lines to no less than 20 and no 
more than 75 characters. The easiest way 

Beauty school. This holiday newsletter (left) 
suffers from poor font choices, long stretches of 
dense text, and overall spacing issues. To fix the 
problem (right), I divided the text into more- 
manageable chunks with subheads and a small 
text box, added columns to shorten the lines, 
and created consistent white space throughout 
the page. 
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to keep this proportion in check is to divide the text into 
columns. In Word, go to Format: Columns and enter the number 
of columns you want. In Pages, go to the Layout section of the 
Inspector palette. 

Adjust the leading. For readability, your document’s leading — 
the amount of space between lines of text — should be at least 
one point larger than your text size. Adding slightly more leading 
often looks better. 

In Word, you can fine-tune leading by going to Format: 
Paragraph. Set the Line Spacing pull-down menu to Exactly and 
enter the desired leading size in the text box. In Pages, you’ll find 
the leading controls in the Text section of the Inspector palette. 
Use the Line slider to adjust leading, or use the arrows to the 
slider’s right for more-precise control. (Adjusting leading is 
another great way to fit text precisely on a page.) 

Change the indentation. Too much white space can also be a 
problem. By default, many word processors and page-layout 
programs create indents that are too deep, especially for narrow 
columns. An indented line should usually project only two or 
three characters into a paragraph. 

To set a more moderate indentation in Word, press 3€-A to select 
all of your text and open the Alignment And Spacing section of 
the Formatting palette; the First setting adjusts the indentation 
of paragraphs. 

In Pages, go to the Text section of the Inspector palette and open 
the Tabs pane. The First Line setting adjusts paragraph indentation. 
Be consistent. When you’re working with white space, check for 
consistency. For instance, the space around an image (defined by 
its text-wrap setting) should match the space between columns. 
To specify the text wrap in Word, select the image or text box 
and go to Format: Picture or Format: Text Box, respectively. Select 
the Layout tab and click on Advanced. Use the Distance From 
Text settings in the Text Wrapping tab to define your spacing. To 
access text-wrapping controls in Pages, click on the Inspector 
palette’s Wrap button (the third button from the left). 

Pay attention to details. Once you’ve settled on your page’s 
overall design, it’s time to focus on the details. Before I prepare 
any document for print, I check for the following problems: 
Correct straight quotation marks. Even professional designers 
sometimes neglect to watch out for straight apostrophes (j and 
quotation marks ("); they seem to crop up everywhere, marring 
otherwise lovely typefaces — their biggest problem is that 
they’re unsightly. To make sure they aren’t in your document, 
find and replace all your apostrophes and quotation marks 
(keep in mind that you should use straight apostrophes and 
quotation marks in some cases, such as when they’re referring 
to feet and inches). The process is the same in both programs. 
Press 3€-F to open the Find palette, enter an apostrophe or 
quotation mark in both the Find and Replace fields, and then 
click on Replace All. (If this doesn’t work in Word, go to Tools: 
AutoCorrect. Click on the AutoFormat As You Type tab and 
select the Straight Quotes With Smart Quotes option. Click on 
OK. Perform the search and replace again.) 


Choose fonts wisely 

Funky fonts can make a wonderful visual impact when they’re 
used sparingly. Using an off-the-wall font for a document’s 
primary text, however, can make the document hard to read. 

For long blocks of text, err on the side of readability — go 
with something fairly conservative. For small type, serif type¬ 
faces (those with tiny decorative strokes at the tops and 
bottoms of letters, such as Times and New York) tend to be 
easier to read than sans serif faces (such as Verdana and 
Arial). However, sans serifs — with their clean-cut edges — 
have a simplicity that some designers find irresistible. 

Whatever typeface you choose, avoid using too many 
different fonts (unless you’re going for a ransom-note look, 
of course). Two fonts (and their associated alpha¬ 
bets — italic, bold, and so on) are enough to 
handle most of the text in most documents 
Using one serif font and one sans serif foni 
in a document — for example, using a 
serif font such as Janson for body text 
and a sans serif such as Gotham for 
subheads — can provide an eye-pleasing 
contrast. (For more on choosing type¬ 
faces, check out the recent tutorial on 
CreativePro.com — see “Hot links”.) 

Save stragglers. A widow (a one-word line left alone at the top 
of a page) can be a sad sight in an otherwise cheerful document. 
Both programs have options for controlling widows. In Word, go 
to Format: Paragraph: Line And Page Breaks and select the 
Widow/Orphan Control option. In Pages, go to the More tab of 
the Inspector palette’s Text section. 

Turn on hyphenation. If your paragraphs are justified - meaning 
that all lines are the same length - you may end up with odd 
gaps in your text (also known as loose lines). To even out the 
spacing, turn on the document’s automatic-hyphenation settings. 
In Word, go to Tools: Hyphenation and choose the Automatically 
Hyphenate Document option. To prevent the stacking of too many 
hyphenated words, set the Limit Consecutive Hyphens To option 
to 3 or 4. 

To activate the hyphenation settings in Pages, go to Inspector: 
Text: More, and make sure that the Remove Hyphenation For 
Paragraph setting is not selected. 

Hyphenation will also help prevent abrupt, jagged edges in non- 
justified (or ragged) lines of text. If you still end up with a word 
hanging in white space, well beyond the lines above and below 
it, place the cursor in front of the lonesome word and press shift- 
return to force it to the next line. 

Check your work. Your holiday newsletter might just become 
a family heirloom, so take the time to check it twice. When your 
pages are perfect, run your spelling checker one last time; then 
you’re ready to print. ^ 
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Readme. 


Reviews of the latest computer books. 


Title 


Author 


Photographic memoirs 

IPhoto 5 The Missing Manual is a 400 page full colour 
treatment of what is often regarded as the junior partner of Apple's 
brilliant iLife suite. iPhoto has become a serious beast now that it’s 
five, and you'll probably need a bit of help to work it to the max. 

The first of the three main sections of the book deals 
with the basics of digital photography: composition, 
lighting and the particular requirements of different 
locations. This is useful stuff and a counter argument to 
the often-heard “I know I’m shooting crap but I can fix 
it on my Mac”. The second section is all about getting 
your photos into your Mac, organising and editing 
them. IPhoto ain’t Photoshop but it's got some pretty 
handy editing tools to help you with exposure, levels, 
contrast, colour balance and sharpening. 

The third section shows you how to publish your 
organised and edited masterpieces as prints, online, 
as a book or as a DVD slide show. A short finale shows 
you some iPhoto stunts including screensavers, 

AppleScript tricks and disk backup techniques. 

Appendixes cover troubleshooting, additional resources 
and a menu-by-menu dissection of the program. 

The standout colour illustrations in this book perform 
a vital function in highlighting the often subtle differ¬ 
ences between an OK photo and a stunner. Like many 
Mac users I'd paid iPhoto little attention. Since I've read 
this book I use it a lot more. 


Digital Photography Top 100 Simplified 
Tips And Tricks (Second Edition) is for 

people who already know the basics of digital photog¬ 
raphy, and vows to make you better quick smart. 

Beautifully illustrated in full colour and divided into ten 
colour-coded sections of related techniques, this book 
goes all out to deliver on its promise. Preliminary 
sections deal with setting up your camera and the 
fundamentals of lighting, exposure, focus and depth 
of field. Here you will learn to choose the best image 
file format and resolution for your purposes, to frame 
silhouettes, and to master metering techniques, shutter 
speeds and focal length. After this you'll learn about 
developing your own style, using filters and making the 
most out of natural conditions 
Editing is done with Photoshop Elements, which you’ll 
use for batch processing, creating adjustment layers, composing 
panoramas and hand colouring black-and-white originals. More specif¬ 
ically you'll correct colour casts, improve image contrast and bring out 
hidden shadow and highlight detail. Then you're ready to crop, sharpen, 



By Keith White, 


© 

Hot Unks 


www.missingmanuals.com 

The Missing Manuals series 

www.wiley.com 

Read an excerpt from Digital Photography Top 100 Simplified Tips and Tricks 


IPhoto 5 The 
Missing Manual 
David Pogue and 
Derrick Story 
O’Reilly 
0596100345 
$55.00 



Title Digital 

Photography Top 
100 Simplified 
Tips And Tricks 
(Second Edition) 
Author Gregory Georges 
Publisher Wiley 
ISBN 0764596160 

RRP $30.95 



Title 

Teach Yourself 


Visually Adobe 


Photoshop CS 2 

Author 

Mike and Linda 


Wooldridge 

Publisher 

Wiley 

ISBN 

0764588400 

RRP 

$38.95 



arrange and print. Finally you’ll learn how to archive your photos, create 
PDF slideshows or show them off in a variety of other ways. 

Each of the hundred tips occupies a two-page spread and has a 
four-stage difficulty level indicator like a GarageBand audio meter. 

According to the publisher, the five stars in this Five- 
Star Visual Learning System are: Minimal text and 
maximum illustrations (tick); Task-oriented step-by-step 
approach (tick); Navigational aids connect instructions 
to illustrations (I think this means they use arrows, but 
tick anyway); Self-contained two-page lessons (tick); 
Uniform layout makes it easy to read less and learn 
more (tick for me but some may disagree). 

Teach Yourself Visually Adobe 
Photoshop CS 2 also targets visual learners — 
people who "prefer instructions that show you how to 
do something and skip the long-winded explanations”. 
So it's straight down to work exploring the Photoshop 
workspace, setting preferences, opening an existing 
image or starting one from scratch. The pace at the 
start is very gentle, working through views, rulers and 
guides and the Undo command into changing image 
size, making and manipulating selections, painting, 
drawing and adjusting colour. More sophisticated stuff 
includes layers, layer styles such as drop shadows and 
bevels, applying filters, drawing with the shape tool and 
manipulating type. 

Turn Photoshop into a willing robot by recording 
Actions or use other automatic features to create contact 
sheets, picture packages, web galleries and panoramas. 
Learn the pros and cons of different file formats, add 
descriptive and copyright information and slice your 
images for effective web deployment. Then print. 

Although all the numerous screen shots come from 
Platform 2, any minor differences between Windows 
and Mac systems are consistently noted throughout 
the book. The steps in each sequence are brief and 
clear and well-linked to screen shots. One minor 
annoyance was the use of Illustrator-type graphics 
on nearly every page to introduce a topic or to illu¬ 
minate tips. In a visual book like this every image has 
to earn its keep and these cutesy images just didn't 
cut it for information load to the extent that screen 
shots would have. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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Pro Tools LE 


SOFTWARE 


industry-standard recording, editing & mixing . integrated midi . beat detective le . 51 plug-ins & instruments . rewire support 



All-new Pro Tools Ignition Pack™ 

software & tools included 



metodyne bunker 8 broadjam* 


ww.digidesign.com c - 2005 Avid Technology, inc. Ai! rights reserved. Avid, Digidesign, Beat Detective, Mbox 2, Pro Tools Ignition Pack, and Pro Tools LE are either trademarks or registered trademarks of Avid Technology, Inc. 
n the United States and/or other countries. All other trademarks contained herein are the property of their respective owners. Product features, specifications, and system requirements are subject to change without notice. 



Now it’s easy to pick the right partner to help 
you grow your business into the digital future. 



The Kodak you see today grows out of all the names that can help your business thrive. 


To learn how, call us on 1800 339 803 or visit us on the web graphics.kodak.com 


Kodak Polychrome 00 NEXPRESSJ ENCAD, Inc. 

A Kodak Company mmm A Kodak Company 


© 2005 Kodak. All rights reserved. 


Kodak Versamark, Inc. 
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Ratings key 


Web browsers 

Firefox and OmniWeb help 
you navigate better 

C ONVERSATIONS about web browsers are like conversa¬ 
tions about religion or politics: if you join one, you’ll prob¬ 
ably hear some strong opinions. You also might also hear 
questions like “You mean that thing I look at the web with?” 

Perhaps you use a certain browser simply because it came with 
your Mac, not because it provides you with the best web¬ 
browsing experience. Your web browser may not be doing all it 
can for you — in other words, it may not allow you to efficiently 
access all the web has to offer. 

This review highlights five browsers that have excellent repu¬ 
tations, have recently been updated, and are widely available: 
Apple’s Safari 2.0, Mozilla’s Camino 0.8.4 and Firefox 1.0.6, The 
Omni Group’s OmniWeb 5.1.1, and Opera Software’s Opera 8.0.2. 
Alexander Clauss’s iCab isn’t included here because its most recent 
update, version 3.0, is currently a beta. Netscape’s Navigator hasn’t 
been updated since our last web-browser review. Also, Microsoft’s 
Internet Explorer isn’t included here because its days are numbered 
— it’s no longer being developed for the Mac. (Just as we were 
going to press, Opera Software announced that it would no longer 
be charging for the ad-free version of its browser. This review is 
based on that browser when it cost $US39.) 


Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 
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Must-have features, a web browser is simply a vehicle that 
helps you get around the web, and a good web browser is one 
that’s unobtrusive. All the browsers in this review have common 
features - ways to manage bookmarks, cookies, and security 
options; tabbed browsing; and autofill capabilities for web-based 
forms. Each browser also loads web pages at about the same speed. 
The only noticeable speed difference used to be Firefox’s very long 
program-launch time, which seems to be resolved in version 1 . 0 . 6 . 

While each of these programs implements standard features in 
a slightly different fashion, the principles tend to be the same 
across all five browsers, or at least similar enough that you’ll 
quickly get used to the differences. (Only OmniWeb posed a bit of 
a problem — the program’s default home-page setting was called 
Start Page and took us several minutes to locate.) These browsers 
differ most in the extra features they offer and in the ease with 
which they let you navigate the web. 

Firefox extends the experience. Mozilla’s Firefox and 
Camino are the most versatile and extensible browsers in this 
review. They are based on the Mozilla engine, which is compat¬ 
ible with most web sites. They are also designed to accept third- 
party plug-ins, or extensions, which can add features, 
functionality, and different looks (or skins) to the program. There 
are many more plug-ins available for Firefox than for Camino. 

In fact, these extensions are what make Firefox so great. For 
example, Forecastfox displays a weather forecast at the bottom of 
your browser window. My personal favourite, FoxyTunes, lets 
you control iTunes. There are so many extensions for Firefox that 
you can have nearly as much fun tricking out the program as 
you can browsing the web. 



We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 

Austere but able. Camino lacks many of the features found in the other 

web browsers, but it was able to handle complex sites such as ESPN.com 

• ... tSPH.com ....._. „ _% . o 

^ ■ http://tspn.go.conV } ^*&o©5« *) |Ijj 

Reload Location Search Bookmarks 
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■ Type 

■ Rating 

■ Pros 


■ Cons 


■ RRP 


■ Publisher 

■ Distributor 

■ Reviewer 

■ Hot links 


Test drive. 

Safari 2.0 Camino 0.8.4 

Web browser 

m w 

Integrated RSS reader Compatible with a wide array of web sites; 

extensible with plug-ins and extensions 


May not be fully supported by all web sites; Lacks some standard features; Fewer 
integrated RSS reader may not satisfy hard- availableextensions than Firefox 
core newshounds 

Free Free 


Apple Computer Mozilla Organization 

Integrated with OS X 10.4 Available online 

Jeffery Battersby 

www.apple.com/macosx/features/safari/www.mozilla.org 


Firefox 1.0.6 


_ 

Compatible with a wide array of web sites; 
excellent Find feature; extensible with 
plug-ins and extensions 

None significant 


Free 


Mozilla Organization 
Available online 


www.mozilla.org 




MozlHa Update : Extensions - Add Features to Mozilla Software 


^ £ »https //addons.mozilla.org/ewensions/’application-fire ▼ Q 


Getting Started Latest Headlines 


mozilla update 

# Firetox: 

Extensions, Themes, Plugins 


home about developers search: 


| Entire Site * fop 


Ui\ 


Extensions, Themes, Pluoins 


Firefox Extensions 

Extensions are small add-ons that add new functionality to Firefox. They can add 
anything from a toolbar button to a completely new feature. They allow the application 
to be customized to fit the personal needs of each user if they need additional 
features, while keeping Firefox email to download . 


Newest 
Popular 
Top Rated 
All Extensions 

Blogging 
Bookmarks 
Developer Tools 
Download Tools 
Editing and Forms 
Entertainment 
Humor 

Image Browsing 

Kiosk Browsing 

Languages 

Miscellaneous 

Navigation 

News Reading 

Privacy and Security 


Most Popular Firefox Extensions g 

The most popular downloads over the last week. 

1. FlashGot. (4,9 stars. 468512 downloads) 

Download one link, selected links or all the links of a page at the maximum 
speed with a single click, using the most popular externa! download managers 
for Windows, Mac OS X, Linux and FreeBSD (25 currently supported products, 
see http://www.fiashgot.net for details). FlashGot offers also a Build Gallery 
functionality which helps to synthetize full media galleries in one page, from 
serial contents previously scattered on several pages, for easy and fast 
"download all". 

2. Customiz esoo g te ( 4 . 76 ste rs, 328134 downloads) 

CustomizeGoogie is a Firefox extension that enhance Google search results by 
adding extra information (like links to Yahoo, Ask Jeeves, MSN etc) and 
removing unwanted information (like ads and spam), All features are optional 
and easily configured from the options menu. 


Q Q, metMa 

Dons 


i, (4,49 stars, 107433 downloads) 

Extra protection for your Firefox: NoScript allows JavaScript, Java (and other 
plugins) only for trusted domains of your choice (e.g. your home-banking web 
site). This whltelist based pre-emptive blocking approach prevents exploitation 
of security vulnerabilities (known and even unknown!) with no loss of 
functionality... Experts will agree: Firefox is really safer with NoScript;-) 

. Ad block, (4,42 stars, 92061 downloads) 

©Find Next (2) Find Previous fj Htghftghl Q Match case 
aPdpnt rrtozrtlAprg £ 


Sever* weather alert lor Beaton. NY 


Plug me in, soup me up. Installing plug-ins in Firefox and Camino is as easy 
as downloading them from the Mozilla.org web site. The plug-ins installed in 
Firefox are listed at the bottom of the browser window, on the right. 

Firefox also includes several less obvious but equally cool tools. 
It has the best Find tool of the browsers in this review. While 
most browsers lay a Find window right on top of the web page 
you’re trying to search, Firefox simply brings up a little Find box 
at the bottom of the page. Then it highlights the results on the 
web page; options for how your results are displayed are easily 
accessible. This feature is nothing short of brilliant. 

Pop on top. Opera displays little pop-up windows (top right) to tell you 
that it has blocked pop-up windows. 


“. ' “ ..Jt 



Firefox also has a killer pop-up blocker that you can 
enhance with extensions such as Adblock, which also 
allows you to block other types of ads on web sites. 
Unlike Safari, Firefox doesn’t have a built-in RSS 
reader; instead, it includes Live Bookmarks, which 
monitor web pages that have RSS feeds and then 
alert you when the sites are updated. 

Aside from the fact that it’s built on Mozilla’s stellar 
foundation, Camino is a little immature. It lacks many 
features — such as text autofill (except for passwords) 
and RSS-feed recognition — that are standard in all the 
other browsers. You’ll want to choose a different browser 
for day-to-day use. 

All the news that’s fit to read. Safari’s most 
touted new feature is its built-in RSS news reader and 
aggregator. Many sites on the web — such as weblogs 
and news sites — use RSS feeds to notify site visitors 
that the web site has changed. You used to need 
specialised software to monitor and alert you to these 
changes. Now most web browsers include some RSS- 
feed-monitoring capabilities. 

Each browser, except Camino, monitors sites that 
have RSS feeds and alerts you when a site has been 
updated. Safari also lets you read all the latest head¬ 
lines without having to leave the comfort of your browser. 
Safari’s news reader is a little awkward, though. Short of creating 
a folder for all your favourite news sites, there’s no easy way to 
organise and view all your favourite feeds — so hard-core weblog 
readers or news junkies who are used to using a dedicated 
program may not find Safari’s RSS feature useful. If you’re new 
to the blog- and news-reading game, Safari is certainly a good 
place to start. 

Safari also has a leg up on the competition if you have a .Mac 
account. Using iSync with .Mac, you can synchronise your book¬ 
marks across several Macs. 

What a browser costs. Opera is the only browser reviewed 
here that (at the time of writing) came in both a free and a for- 
pay version ($US39). (OmniWeb costs $US30 up front and has 
no free version.) The free version of Opera sported little, slightly 
annoying advertisements at the top of the browser. When you 
paid for Opera, the only thing that changed was the ad banner 


Australian Macworld November 05 


















































077 


OmniWeb 5.1.1 

Opera 8.0.2 


m 

W'/2 

Excellent, unique browser features; 
thumbnail views of open pages 

Highly configurable; useful keyword 
shortcuts for search sites 

May not be fully supported by some 
web sites; tabbed browser not well 
suited to small displays 

Features don’t justify price; some 
unusual interface quirks 

$US30 

Free with advertising; ad-free version 
$US39 (as reviewed) 

Omni Group 

Opera Software 

Available online 

Available online 


www.omnigroup.com 

www.opera.com 


at the top of the application disappeared; paying for Opera didn’t 
gain you any features that the other browsers don’t provide. 

Opera has several strange interface quirks that kept me 
guessing. For example, pressing 3€-T brings up a new tabbed 
window in the other browsers, but in Opera the same key combi¬ 
nation brings up a bookmark window. When you configure the 
program to block pop-up windows, it pops up its own little 
windows telling you when a pop-up has been blocked. Although 
you can turn off this preference, many such oddities that mar the 
browsing experience appear from time to time. On a positive note, 
Opera is highly configurable, even allowing you to create your 
own shortcuts for search sites. So typing G (the shortcut for 


Google) and hogwash in the address field will execute a Google 
search for hogwash and display your search results. 

OmniWeb is our second-favourite browser of this bunch, 
providing a unique tabbed-window environment, as well as exten¬ 
sive options for customising your browsing experience. Unlike the 
other four browsers, which place tabs at the top of the browser 
window, OmniWeb places a thumbnail image of each open 
window in a drawer on one side of the main browser window. The 
benefit of this thumbnail view is twofold: first, you can see each 
open web page, which is a useful visual cue; second, OmniWeb 
constantly monitors the pages in the thumbnail view for changes 
and, if a change occurs, a small green check mark appears next to 
the thumbnail image. This approach is handy, but having several 
tabs open at a time requires that you scroll up and down in the 
drawer to see eveiy site. Even if you change the thumbnail tabs to 
text, the drawer itself takes up quite a bit of space. 

OmniWeb also lets you create Workspaces, which are essen¬ 
tially collections of web pages that you can open at the same 
time. Further, OmniWeb can save your current browsing state so 
all the windows open just as you had them when you closed the 
browser or shut down your computer. 

The only problem with OmniWeb is that it may not be compat¬ 
ible with some web sites because it’s not based on the Mozilla or 
the Internet Explorer engine. This can be inconvenient (for more 
details, see the sidebar “What a difference a browser makes”). 


What a difference a browser makes 


Not all browsers let you take full advantage of every web site. 
In fact, some web sites hobble themselves if you’re not using 
a certain browser. I learned this lesson while using Six Apart’s 
web-based application TypePad. TypePad lets you create and 
remotely host a weblog without having to install any software 
on your computer, and it makes entering text, adding images 
and hyperlinks, and styling text easy. 

I first discovered a problem while I was using Safari to write a 
blog about a house I was building. At the time, Six Apart had 
announced some new TypePad features that I didn’t seem to 
have access to. Six Apart’s tech support prompted me to give 
the application a go in Netscape 7.0; sure enough, I suddenly 
had access to all of the site’s features. 

The reason? The site has been developed for use with 
Microsoft Internet Explorer and Mozilla-based browsers such 
as Camino, Netscape, and Firefox. Browsers such as Safari 


can probably handle the JavaScript that gives these pages 
their application-like features, but when you load the page, the 
site receives your browser information, sees that you’re not 
using IE or a Mozilla-based browser, and won’t load the 
JavaScript. In many cases, this has nothing to do with your 
browser’s actual ability to load the web site fully. 

So if you find that some web sites are missing features that 
you think they should have, try using a Mozilla-based 
browser such as Netscape or Firefox. That simple change 
may give you access to everything you need. Alternatively, 
some browsers, such as Opera, allow you to imitate another 
browser, effectively identifying your browser as either IE or 
Mozilla. You can also do this in Safari, with Gordon Byrnes’s 
Safari Enhancer, which gives you the option of enabling 
Safari’s Debug menu. Via the Debug menu, you can select 
the browser you’d like to imitate. 


Compose a New Post: Building the Perfect Beast 



Post toff Compose Post Edit HTML 

fitowraTFl B / 1 S Ki E3 ♦« »♦ ( != IE ! SI @ 5 s 



Post Body 

s s 


Less is more? Depending on which browser you use, you may not be getting all the features a web site has to offer. For example, TypePad’s formatting 
palette in Firefox (left) shows all available options. In Opera, OmniWeb, and Safari (right, in descending order), various features are disabled. 
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Test drive. 


f) A A riouse8iogs.net - Headlines 

I < <5 H C M+l teed //www.housebtogvnei/Bom.xml RSS +?€>? Google 

OQ House» Hews- .Mat Apple Bookfmder CD Releases IMOIt lOi.1 MacCentrxl MacUpdate MobyOves S 



Newsworthy. Safari now includes the ability to aggregate and display 
RSS news feeds. 

Dahling, you look mahvelous. Over the past several 
years, web pages have moved from simple HTML that displayed 
text with a few images to sites that can be as beautiful and 
elegant as high-end magazines. 

To get that slick look, graphic artists and web designers have 
come to rely on Cascading Style Sheets, or CSS. By using CSS, 
designers can be more creative with the graphical elements they 
use, change the organisation of text on a page, and change type¬ 
faces, sizes, and styles. 

Most of the sites you visit daily, such as newspaper or maga¬ 
zine sites, take advantage of basic forms of CSS but still rely on 
older, HTML-driven techniques such as tables and frames to 
provide a consistent look-and-feel. As expected, all the browsers 
handled the test sites without a problem (see the sidebar “How 
we tested”). Ssurprisingly, all the browsers handled cutting-edge 
CSS technology well, too. So as web designers take greater 
advantage of CSS, you’ll be able to view the content on those 
pages without a problem and exactly as the designers intended, 
no matter which of these browsers you choose. 


© 

Hot Links 

andrew.hedges.name/experiments/speed_test/index4.html 

JavaScript Speed test 4.0 

How we tested 

We selected ten different web sites that represented what 
users might encounter in a typical day of browsing. We 
visited these sites to see whether the browsers met several 
criteria. We also ran a test of common JavaScript actions in 
each browser. 

To assess overall user experience, we visited web sites for 
the New York Times (www.nytimes.com), Newsweek 
(www.newsweek.com), and the San Francisco Chronicle 
(www.sfgate.com/chronicle), and a banking web site called 
M&T Bank (www.mandtbank.com). We considered how 
consistently each browser displayed the pages, making sure 
that a site’s functionality was the same across browsers. 

To look at CSS implementation, we checked out the W3C- 
validated Vivabit (www.vivabit.co.uk) and CSS Zen Garden 
(www.csszengarden.com). For our discussion of 
XMLHTTPRequest, a technology that could be challenging 
for many browsers, we went to the sites discussed in the 
sidebar “Ready for the revolution.” 

We ran JavaScript Speed Test 4.0, from Andrew Hedges 
(see “Hot links”), to determine not only how each browser 
handled the widespread JavaScript language, but also how 
fast each one completed common JavaScript actions. We 
also looked at various features on these sites, and used a 
web-based weblog-creation application called TypePad (see 
the sidebar “What a difference a browser makes”). 

The developers for each of these browsers are making a point of 
embracing powerful technologies, such as XMLHTTPRequest, that 
aren’t currently ubiquitous on the web but that are certain to shape 
its future (see the sidebar “Ready for the revolution”). 

Australian Macworld’s buying advice. 

Mozilla’s Firefox 1.0.6 is our browser of choice 
because it’s hugely customisable, compatible with the 
most web sites and web-based applications, and 
downright fun to use. Sure, Safari 2.0.1 is an excel¬ 
lent browser and has some nice new functionality 
with its integrated RSS news reader, but its useful¬ 
ness doesn’t outweigh Firefox’s. 

Are you willing to spend a few more bucks for a 
browser with better features than a free one can offer? 
The Omni Group’s OmniWeb 5.1.1 offers significant 
value for $US30: thumbnail-based tabs, the ability to 
save groups of web pages as Workspaces, and several 
small but useful features. ^ 

Love-hate relationship. OmniWeb’s tab view lets you see 
thumbnails of all your open tabs but does so at the expense 
of precious desktop space. 
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Hot Unks 

maps.google.com 

labs.google.com/suggest 

www.pressdisplay.com 

Sites that make use of XMLHTTPRequest technology 

Ready for the revolution 

A number of web sites are beginning to make use of a new 
technology called XMLHTTPRequest. Developed by Microsoft 
and supported by most browsers, XMLHTTPRequest allows a 
web page to communicate with a server and retrieve data. 
Combined with a little JavaScript programming — a technique 
known as Asynchronous JavaScript and XML (AJAX) — this 
technology can dynamically change information on a web page 
without reloading it. According to David Sawyer McFarland of 
Sawyer McFarland Media —a frequent contributor to this maga¬ 
zine — this technology is now driving sites such as Google 
Maps, Google Suggest, and PressDisplay (see “Hot links”). 
McFarland states that this technology is, “hot, hot, hot” and that 
“many web sites are jumping on the bandwagon.” 

All the browsers reviewed here stack up evenly when it 
comes to loading this not-yet-standard code. They all handled 
these sites without a problem, which means that no matter 
which browser you use, you’ll be ready for the revolution. 
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View new tech. Each browser we tested easily handled sites such 
as PressDisplay, which uses XMLHTTPRequest technology. 




Say goodbye to expensive analog security equipment forever. SECURITYOCAM utilises the latest computer 
technology to deliver powerful and low cost security surveillance systems for a wide range of environments. 

Get peace of mind with automated motion detection, tracking & recording. Get control with touchscreen 
capabilities, and get mobile with secure access to all aspects of your system via the internet. 

Your security network can be as simple or as sophisticated as you want it to be. The future of surveillance is 
here, and it’s available from SECURITYOCAM. And it's for Mac, it's low-cost & easy to configure. 


Phone 03 9895 2950 • Fax 03 9898 9355 
www.securitycam.com.au 

Dealer Enquiries Welcome 


securityQIcam 


• Computer Controlled 

• IP Networked 

• Wired Or Wireless Options 

• Local Or Remote Controlled 

• Fully Automated Triggering 
& Motion Control 

• Low cost, flexible expansion. 


Get the low-down on our I.P. cameras and SecurityCAM software. 


A great solution for: 

• Home • Health Care 

• Schools • Car Parks 

• Point of Sale • Public Spaces 

• Banking 

• Government 

• Shopping Centres 
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■ Type Database application 

■ Rating NW 


■ Pros More efficient Find Matching Records command; easier 


data-entry with drop-down calendars and text auto¬ 
completion; efficient Save as PDF and Save As Excel 
commands; tab-control layout objects save time and space; 
scripting variables offer more options; developers can 
reuse tables, fields, and scripts using new copy and paste 
support (Advanced edition) 

■ Cons 

Variables can’t be used in custom dialog buttons 

■ OSX 

OSX 10.3.9 or later 

■ RRP 

$869; upgrade from FMP 6 Developer or 7 Developer $519 
(Standard version $499 or $299 upgrade). 

Until 30 June 2006, users of FMP 6, 7 or 8 Standard can 
upgrade to FMP 8 Advanced for $519. 

■ Publisher 

FileMaker 

■ Distributor 

FileMaker Asia-Pacific 

■ Reviewer 

William Porter 

■ Hot links 

www.filemaker.com.au 


FileMaker Pro 8 
Advanced 

Easy-to-use program morphs into a 
powerhouse 

J UST last year, enthusiastic software reviewers throughout 
the computer industry greeted the release of FileMaker Pro 
7 as the most significant upgrade in the product’s history. 
With the release of FileMaker Pro 8, the company has done 
something surprising: Rather than resting on its laurels, 
FileMaker has released another significant upgrade about a year 
sooner than many industry observers expected. 

Developer edition renamed. Starting with the release of 
version 4 in 1997, FileMaker has come in two flavours: a stan¬ 
dard version, called FileMaker Pro, for end-users and users with 
limited development needs, and a separate version, called 
FileMaker Developer, which had all the features in the standard 
version plus some features specifically for expert developers. 
With the release of version 8, FileMaker Developer has been 
renamed FileMaker Pro Advanced, though the term “FileMaker” 
is commonly used to refer to features both products share. 

The Advanced version accounts for the biggest changes in 
the new release. Don’t let the word “advanced” scare you off. 
This is now the version I recommend for anyone designing 
FileMaker databases. 

FileMaker Pro 8 Advanced lets you copy and paste fields, rela¬ 
tionships, script steps and whole scripts - even entire tables - 
not just within the same file, but from one file to another. This is 
especially significant because when converting your old FileMaker 
6 databases, you can now take greater advantage of the new rela¬ 
tional features in FileMaker by bringing all your tables into a 
single file, and you no longer need a third-party utility to do it. 

FileMaker Pro 8 Advanced also gives expert developers nearly 
complete control over what menus are displayed for which users 
and when, what commands are in those menus, and what actions 
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(or scripts) those commands trigger. In most of my FileMaker Pro 
8 databases, for example, I’ll get rid of the Delete All Records 
command and substitute my own New Record script action for 
the default New Record action. 

A number of developer-oriented features are available both in 
FileMaker Pro 8 Advanced and in the standard version of 
FileMaker Pro 8. Developers can now define variables right in the 
scripts that use them. In the past, it was necessary to use prede¬ 
fined global fields to hold temporary values. I love variables, and 
my only complaint is that they can’t be used in every instance, 
for example, to provide the text for buttons in custom dialogs. 

The wonderful Tab-control feature lets you assign the same 
space on a single layout to different groups of fields. When users 
click on a tab, the fields assigned to it become visible and the 
others are hidden, as if they were in different layers. This used to 
require careful creation of multiple layouts. You can now enhance 
a database’s user interface in minutes, where it used to take hours. 

It’s not all about developers. The standard edition of 
FileMaker Pro 8 includes a number of out-of-the-box improve¬ 
ments for end-users, too - that is, people who use databases as 
opposed to designing them. The File menu contains a pair of new 
commands that make it a snap for users to save reports as PDF 
files or export record sets directly to Excel files, and at the same 
time, e-mail these files instantly to colleagues or clients. FileMaker 
offers improved live spell-checking (it uses a squiggly underline 
to highlight suspect words, instead of just beeping at you as you 
type) and - finally - auto-completion of values entered in fields. 

The new Find Matching Records command lets users find all 
the records that have exactly the same data in the same field, 
without having to enter Find mode, type, and execute the 
command. You can now enter dates by clicking on a day in the 
calendar instead of typing numbers, slashes, and four-digit years. 
There are also a number of nice shortcuts that make finding dates 
and date ranges easier; for example, you can now find all the 
records with dates in April 2005 by searching for “4/2005” rather 
than “ 1/4/2005..30/4/2005”. 

Australian Macworld’s buying advice. The usability 

enhancements in FileMaker Pro 8 are compelling enough to pique 
the interest of end-users, but the indirect benefits of FileMaker 8 
may be even greater. Developers working in FileMaker Pro 8 
Advanced can now write smarter scripts, build better user inter¬ 
faces, and deliver databases more quickly than they could before. 
And that’s good for end-users, too. ^ 

Layer upon layer upon layer. The Tab-control tool lets you layer fields 
on top of one another on the same layout, and you don’t have to be a 
FileMaker guru to use it. 
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■ Type 

Adventure game 

■ Rating 

beta 

■ Pros 

Beautifully produced; challenging puzzles; multiple 


navigation modes 

■ Cons 

Puzzles are occasionally frustrating; Mac players can 


use only the more expensive Limited Edition 

■ RRP 

$90 

■ Publisher 

Ubisoft 

■ Distributor 

Try and Byte 02 9906 5227; PICA Australia 03 9388 9588 

■ Reviewer 

Peter Cohen 

■ Hot links 

mystworlds.ubi.com 


Myst V 

The end of an era 

A FTER more than a decade, the Myst series — hugely 
popular adventure games with rich pre-rendered 
graphics, detailed stories worthy of a novel, brain¬ 
twisting puzzles, and non-violent game play — is finally 
complete, with the release of Myst V: End of Ages. 

Like other Myst games, Myst V draws you into a mystical, 
magical world. The storyline continues from previous editions; 
you must help restore the empire of the D’ni, a civilisation of 
people who met with catastrophe as a result of Atrus’s family. 

Of course, solving puzzles is what Myst V is all about. As in past 
games, many of the puzzles involve moving levers or other appa- 


The last of its kind. Myst V, the final instalment of the hugely popular 
Myst series, offers new puzzles to solve, new worlds to explore, and 
plenty of beautiful graphics. 




ratuses to see how they affect something much larger than you. 
This game introduces slates, stone tablets that can be used to 
communicate with the mysterious and elusive creatures you’ll meet 
throughout the game. To use the slates, you draw primitive symbols 
you find on your adventures and then lay the tablets out in plain 
sight so the creatures can see what you’ve written. If you’ve drawn 
the symbols correctly, the creatures will carry out your orders. 

Whereas previous versions of Myst let you interact with live 
actors who were composited into 3D environments — a some¬ 
times disjointed affair — Myst V maps the actors’ faces onto 3D 
characters. The net effect is uncanny - the characters aren’t 
entirely lifelike but are much better integrated into the game. 

You’ll be amazed at how good this game looks. Each world is 
rich with details, including intricate tapestries and rugs, artfully 
crafted cornices, striated rocks, and lush vegetation. The worlds 
are filled with animations of swarms of bugs, flying birds, 
crawling creatures, and lapping waves. 

The system-requirement recommendations are a 1.6GHz G4 or 
faster, at least a 4x DVD-ROM drive, and OS X 10.3.9 or later. 

The CD-based Standard Edition ships for PC only, while the 
Limited Edition DVD version works on both Macs and PCs. So 
Mac users must purchase the more expensive version. The Limited 
Edition version of the game features a making-of video, a sound¬ 
track, a collector’s art piece, and the official strategy guide - a 
handy addition for the mere mortals among us who may get stuck 
trying to unravel some of Myst V’s secrets. 

The bottom line. Myst’s final chapter is a beautiful, chal¬ 
lenging, and fitting close for this historic series. ^ 
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Test drive. 


■ Type 

Brother QL-550 

Dymo LabeP 

Writer 400 Turbo 

Seiko Smart Label Printer 430 

■ Rating 




W '/2 

■ Pros 

Built-in cutter; built-in power supply 

Easiest label changing 

Support for OS X and Entourage 
address books 

■ Cons 

Bigger than the other two 

No separate on/off switch 

Fiddly label changing; price 

■ OSX 

USB 2.0 

USB 2.0 


USB 2.0; serial 

■ SRP 

$249 

$249 


$599 

■ Manufacturer 

Brother 

Dymo 


Seiko Instruments 

■ Distributor 

Brother International Australia 

02 9887 4344 

Dymo Corporation 1800 633868 

Smart Products 1300 788 081 

■ Reviewer 

Ian Yates 




■ Hot links 

www.brother.com.au 

www.dymo.com.au 

www.smartproducts.com.au 


AM\N lab: label printers 

Mini printers for specialised tasks 

A T some point or other everyone has tried to use their 
Macintosh to produce labels. The experience can be 
highly variable, from “no problem” all the way to 
“printer repair required”. The latter usually happens when you 
grab a sheet of partly-used labels and feed it into your laser or 
inkjet one last time. The partly-populated sheet then self-peels 
one or more labels around the rubber rollers in the bowels of your 
printer, which coincides with someone nearby saying “why did 
you have to use the computer just for one label?” 

For most of us the question is rhetorical. We use the Mac to make 
a label because we can, fully convinced that the last time we did 
this - followed by total dismantling of the printer - was just a 




one-off glitch that is unlikely ever to happen again. For some of us, 
printing labels on a regular basis is part of life so we stop trying to 
feed sheets of labels into lasers and buy a dedicated label printer. 

The Contenders. AMW lab was able to find three brands on 
sale locally: Brother, Dymo and Seiko. There are myriad models 
available from these three vendors, including self-powered 
portable numbers, which is where Dymo began its labelling 
history. For this review we looked at three dedicated labellers 
designed to sit alongside your Mac and produce labels on demand 
in an ordinary office or warehouse scenario: the Brother QL-550, 
the Dymo LabelWriter 400 Turbo and the Seiko Smart Label 
Printer 430. The Brother is larger than the other two, due to its 
internal power supply - both the Seiko and the Dymo use 
external in-line power bricks which make the print unit smaller. 

All three of these units use special heat-sensitive labels which 
come on rolls in various sizes suitable for everything from price- 
tags in a jewellery shop up to shipping labels for pallets of 
produce. The printing process applies a very intense heat to the 
label to produce the image, so you needn’t worry about the labels 
becoming illegible in ordinary use. AMW lab left some labels in 
the direct sun for several hours without any obvious degrada¬ 
tion. You can also choose between “removable” and “permanent” 
labels, as well as your choice of various paper-colours or clear 
plastic. Although you have to buy the special heat-sensitive 
labels, you don’t have to buy ink, toner or ribbons. 

Although each vendor makes different sized-labels, the Brother 
QL-550 also comes with a built-in cutter. This feature lets you 
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load the printer up with a “tape” which is 
label-printer speak for a label that runs the 
entire length of the roll. You then decide 
how much label you need for your 
project and the printer snips them off 
as they are printed. If you regularly 
need to use several different-sized 
labels this feature would be very handy. 

If you mostly use the same few label 
sizes repeatedly, then pre-cut labels are 
a bit easier to handle since they don’t 
end up as individual pieces until you 
decide to separate them. 

What to print. Each printer also comes 
with dedicated labelling software which makes it 
easy to lay out your label and print off what you need 
without fiddling with settings in your word processor. Each 
labelling program included a very sensible “shrink to fit” func¬ 
tion, which makes it easy to fill the whole label with whatever 
you are trying to say. They each come with a built-in database so 
that you can keep names and addresses handy. 

All three allowed for the import of existing lists of data that 
you might want to make into a label, but the Dymo version let 
you switch to using the Mac OS X Address Book while the Seiko 
version went one step further and allowed you to switch in the 


Entourage address book as well. Being able to use 
various OS X address books means that you don’t 
have to duplicate perfectly good databases, 
and end up wondering which one is current. 
All three programs present an initial blank 
label using the last label-size you specified, 
and all you need then do is type in the 
details or click on the chosen record 
from one of the available address 
books. You can alter typefaces and 
text size and include graphics, 
images, barcodes and logos on 
your labels with a few clicks of the 
mouse. Of course the resulting label 
will be black and white, with not 
many shades of grey, so line-art works 
best (a bit of deft Photoshopping can convert most 
images to high-contrast line art suitable for label printers). 

Australian Macworld’s buying advice, if you need to 

change label types often, the Dymo is the easiest to load, and 
doesn’t require you to remember what goes where because there 
is a diagram of the loading process inside the loading bay. The 
Seiko software’s easy switching between address books is 
tempting. However, unless size really matters, our pick is the 
Brother with its nifty built-in label cutter. ^ 



The Perfect Partners for Your Mac 



iGO desk 


Authorised Reseller 



Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 


Turn your imac 

at the push of a finger. 

i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 


Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
comfortably on your lap as well as your desk. 

See our HUGE range of Mac wi 
—accessories in ^fbre. 




e: info@infinitesystems.com.au 
123 Charlotte St, Brisbane QLD 4000 • p: 07 3210 7400 • f: 07 3210 6444 

ujujuj. infinite systems. com. au 
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Test drive. 


I Type 


Utility 


■ Rating 


■ Pros 

Unique data-spanning capabilities; convenient, 
customisable disc creation; includes Popcorn DVD- 
copying software; includes DivX Pro 6 codec; includes 
other useful applications 

■ Cons 

Slow to encode DivX files 

■ OSX 

10.3.9 or later 

■ RRP 

$170 

■ Publisher 

Roxio 

■ Reviewer 

Jonathan Seff 

■ Hot links 

www.roxio.com 

Toast 7 Titanium 


Impressive new data, audio, and video 
capabilities 

W HEN Sonic Solutions — a digital media software 
company that specialised in the PC market - 
purchased Roxio in 2004, many users feared it would 
mean the end of Roxio’s popular Toast software for the Mac. 
Fear not. Toast (and the Roxio brand) have survived, and with 
Toast 7 Titanium, Roxio has created an even better application 
with a sharper contrast between it and the built-in CD- and 
DVD-burning capabilities of OS X and Apple’s iLife apps. Toast 
7.0.1 is ideal for anyone who wants more control over burning 
data discs, audio CDs, and DVD-video discs in one convenient, 
full-featured package. 

Data. The heart of any good burning program is good data 
backup. Toast has long excelled in this area, but Toast 7’s new 
Data Spanning feature is an outstanding addition. Data spanning 

Long Division. Toast’s built-in DivX-encoding feature lets you create 
high-quality movies at small file sizes. You can even take projects from 
iMovie HD or Final Cut Pro HD and convert them to HD DivX CDs or DVDs 
— this is currently the only affordable way to watch burned HD content on 
a standard television. 

' ' HKvX--—-- 
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DivX Certified Profile 

Input 


■ ■ .. —> 

f 

Home Theater Profile 

Length: 00:22.08 


The specifications for this profile 

File Size: 4553 MB 

fbiv <r 

* will ensure that DivX Certified 

1 home theater devices such as DVD 
players, set-top boxes, and 
gaming consoles, can play back 

Resolution: 720 x 480 

FPS: 29.960 




alt versions of high-quality DivX 
content. 


Settings 


Output 

0 Wake a high quality file 

0 Wake file 0 MB in size 

Length: 00:22:08 

Bitrate: 1300 kbps 

Audio: MP3 160 bps 

@ ( Advanced Settings... } 

File Size: 232.95 MB 



Resolution: 720 x 480 

FPS: 29.970 

Restore Defaults ) 

( Cancel ) (■ OK ) 


solves the problem of trying to back up files, folders, or applica¬ 
tions that are too big to fit on a single piece of optical media (CD 
or DVD) by divvying up items among as many discs as necessary. 
It chops individual files that are too big (large disc images or DV 
files, for example) into multiple pieces, and you can use the small 
(1MB) Roxio Restore application included on every disc of the 
series you bum to reassemble such files, copy self-contained files, 
or restore an entire disc series to your hard drive. The Restore app 
is very intuitive - it lets you drag and drop or double-click files 
to restore them — and it even includes a search feature so you can 
find a single file out of thousands across multiple DVDs. Note that 
spanning works only with Mac Only-formatted discs, not Roxio’s 
cross-platform Mac 8t PC format. 

Toast 7 also adds the ability to create hybrid discs with content 
specific to each operating system — simple checkboxes determine 
what files or folders will be visible on each platform. 

Video. Toast 7 includes the functionality of Roxio’s 1.0, soft¬ 
ware that can compress a costly dual-layer DVD movie for backup 
on a standard blank DVD (for legal reasons, you have to deciypt 
the DVD yourself before Toast can compress it). On a dual-2.3GHz 
Power Mac G5, it took 16 minutes and 20 seconds for Toast 7 to 
compress a 6.75GB movie. The 28 percent reduction in file size 
produced an excellent-looking DVD with no visible compression 
artefacts. Toast underestimated the time it would take to burn the 
DVD by more than a minute and a half, though, mostly because 
fast burners write data at different speeds on different parts of the 
disc - not a major fault, but it can be confusing at times. 

For creating DVDs from scratch, Toast 7 adds ten different menu 
styles, a new MPEG-2 encoder, and more control over video 
compression settings and Dolby Digital data rates. And with the 
inclusion of the DivX Pro 6 codec, you can now encode movies to 
DivX format (Standard or High Definition) to watch on a computer 
or compatible set-top DVD player. Encoding is slow - it took 36 
minutes to encode a 22-minute DV file to DivX format on a dual- 
2.3GHz Power Mac G5 — but the quality was quite good consid¬ 
ering that the file size was reduced by 95 percent. (Toast did, 
however, leave annoying log files at the root of my hard drive.) 

Audio. Toast 7’s native support for open-source Ogg Vorbis and 
lossless FLAC (Free Lossless Audio Codec) files means you no 
longer need to convert such files to another format before 
burning. In my tests, burning a live concert in FLAC format 
worked perfectly, and the resulting discs contained music that 
flowed flawlessly from song to song. Roxio also has improved 
the Music DVD feature, which now lets you create a DVD disc 
with up to 50 hours of music that will play on most recently 
manufactured DVD players. This new version allows you to burn 
more music on one DVD, and gives you the same menus as DVD 
video discs, shuffle play, and more. 

Australian Macworld’s buying advice, if os X s built- 

in burning abilities aren’t enough for you, you won’t find a better 
burning application than Toast 7.0.1. For owners of previous 
versions, I recommend the upgrade for its data-spanning, inclu¬ 
sion of Popcorn, and its DVD and DivX-burning capabilities. ^ 
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DUPLICATION 
0 ®& REPLICATION 

CD+DVD 


Customer Portals 

Your^Gateway-To Round The 
ClockiSer.vice 




CBD - Colour Bureau / Large Format Printing 

272 Kent Street Sydne&NSW 2000 
I Tel: 02 9262 4888 • Fax: 039262 1960, 
i * . email, biiroau@wysiwycj.oom.auJ 

pass®** ' t 

St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW'2065 
I-;l: 02 9922 7288 • Fax: 02 9922 2788 
lemail. sates@wysiwyg.com.au 


SPECIAL OFFERS 

upto 1/3 of CD surface printed 
jewel case with black tray 

100 CDs for $190 

4 COLOURS ON PRESSED DISC 
with 4pg insert + rear inlay, jewel case (black tray) 

500 CDs for $990 

3 COLOURS ON PRESSED DISC 
with 4 panel digipack 

1000 CDs for $2475 

• Specialists in small and large 
quantity, high quality CD & DVD 
copying 

• Australia's most competitive 
prices 

• Fast and reliable turnarounds 

• In-house design service 

• Large range of packaging options 

www.implantdesign.com.au 


1300 79 78 78 


:CD DUPL/CA T/O/V :DES!GN 


mac 

ShareManager 

The easy little program that does the lot! 

For home or professionals 


Year end reports, capital T' 0v vn/oa c y 
gains, calculates profit/loss, y Q e pe/r> 0 / 
multiple portfolios, etc . 


achelp 

Phone (02) 4443 7665* 

e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe& 

■C ^HTER 

digital video capture cards and 

Fast G4 PowerMac CPU upgrades from 



OSX & PC 

(03) 9884 8080 

Version 

www.aesoftware.com.au 

Available 



GJjc/sj 

DESIGNS 


Express Powermac Solutions 

Full range of upgrades for all Apple Macs. 


sr 


• Apple Mac & iPOD Accessories 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards ^ 

www.epowermac.com.au 

Ph: 07 5549 2204 / 

Firewire is FAST 
Our delivery is FASTER! 


pK ^^acally" 
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for ideas 
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MACPOWER PERIPHERALS LTD 




Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-clip 
and ultra-clear screen protector. 

STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
Flarvey Norman, Domayne, & 
www.apple.com.au/store/ 


Click-Wheel iPod Protector 


TRY BYTE 


A 


Modulo 


systems 


Modulo Systems Australia 

For all your software and hardware 
needs at competitive prices. 


Resellers of Adobe, Quark, Macromedia, 
Microsoft, Sony, Hewlett-Packard, and 
much, much, more. 

| Phone: 1800 700 300 | Fax: 02 9713 9925 | 
| Email: info@modulosystems.com.au | 

| www.modulosystems.com.au | 



Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 


The Mac Doctors 


Specialists - Always On Call 

Ph: 07 3890 5809 
Mobile: 0401 335 545 

eMail: heIp@themacdoctors.com 

o Fix - No Charge 
Mobile Service 


Authorised Authorised 
Service Provider Solutions Reseller 


Apple EducationCentre 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 
Call for more Details 
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Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


www.synergeticaustralia.com 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * * Aid 


gsmocossist 

Mac OS X solutions and support 


02 9388 0866 

www.maccentre.com.au 


Take a byte from a sweeter apple. 


||i In the area of Information Technology, the talented 
/ team at CoreMac are dedicated to serving 
professionals and home users alike. 

B We invite you to taste test the following: 

f • Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 


CoreMac. 

Yoma. XT. panXy^iLn. 
coremac.com.au 

. Authorised Solutions Reseller 
. Authorised Service Provider 

0713369 6066 


Bad battery? 
Cracked screen? 
Damaged case? 
Failed hard driue? 


STRATiX 

MacBarcoda4 

OSX, 0S9 & PC barcode generation software 

Axicon Verifiers 

Mac a PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 


At eis.net, we specialise in providing 
Mac users hassle free Internet 
services, such as: 


• Mac OS X and Unix Web Hosting 

• Filemaker 7 Hosting 

• AAPT and Powertel DSL Services 


e/s 


net 


14/344 Queen Street 
Brisbane 4000 
Ph:1-800-655-244 
www.eis.net.au 
info@eis.net.au 


Business Internet Sen/ices since 1995 


MacThermal Labelling Software 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Short term rentals s.t.a. 

• Software & Peripherals 

• On-Site Support Authorised 

Solutions Reseller 


RAM 

LIFETIME WARRANTY 

Matches/Exceeds Apple Specs 


Supplying 1 GIG iBook G4 $279 
Mac memory 1 GIG PowerBook Al $289 
since 1984. 1 GIG Mac Mini $259 

Schools and 1 GIG G5 Towers $209 
Universities a 256MB White iBook G3 $89 
speciality. 256MB Beige Desk or Twr $71 
256MB G3 iMacs $69 
128MB Older PowerMacs $48 


Installation 

instructions 

supplied 

Email for 
a quote 


macrabbit Memory for all Macs, ever! 
Tele 0404 872 832 Email sales#macrabbit.net 


iPOD REPAIRS 


available for all models* 
Phone (03) 9857 0611 

‘except iPod Shuffle & subject to parts availability 


SeriTek Int/Ext Serial ATA Controllers 


SERIAL 




1.5Gb/s 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 
www.tryandbyte.com.au 


TRY BYTE 
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CD 


& 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 



macs 

it iw 


330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
rax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Appl« Sccoodtund Rawlkr 





POSER 6 has Arrived! 

Easily design, pose and animate your dream 
3D figure with Poser 6. Click to create 
photorealistic human imagery, fantasy art, 
illustrations, Flash movies, cartoons, and more. 


$363 Full Product 

$209 Upgrade from v4 and above 

Call 1300 137 140 for more details. 

(Reseller enquiries welcome!) 


NLpiusive 

www.xdusive.com.au 


-p 

o 


o • 


$ U L ' 


24 hours macintosh support 
greater melbourne area 
mob: 0419 554 495 
www.msc.id.au 


To advertise in 
Macworld MacMarket 
call (03) 9525 5566 
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applecentre 


Phone: 02 9332 8600 
Fax: 02 9360 8304 
Email: academy@applecentretaylor 
square.com.au 

Web: www.applecentretaylorsquare.com.au 

Page: 4 & 5 



Phone: 1800 023 367 
Web: www.bose.com.au 

Page: 13 


canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: vwwv.canopus.com 

Page: 23 


Canon 

Phone: 02 980 52000 
Fax: 02 9805 2633 
Web: www.canon.com.au 

Page: 92 


COMPUTERS 



North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow. com. au 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 

Page: 2&3 


CoNeXuS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 


Web: www.conexus.com.au 
Email: info@conexus.com.au 

Page: 59 


Designwyse 

Professional Computer Solutions 

Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 8 & 9 



cligriile s i gn 


Phone: 03 9654 6030 

Fax: 03 9654 6031 

Web: www.digidesign.com.au 

Page: 73 


DVDirect 

The hottest products at the coolest prices 

Phone: 02 9452 6001 / 0412 073 320 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 

VoIP Phone: 6629944 
Page: 29 


elgato 


For more information on our products see 
your local Apple Centre 
Web: www.elgato.com 

Page: 25 


EPSON* 

EXCEED YOUR VISION 

Phone: 1300 361 054 
Web: www.epson.com.au 

Page: 19 



everythingapple 


Web: www.everythingapple.com.au 
Email: sales@everythingapple.com.au 

Page: 49 



Phone: 1800 028 316 

Web: www.filemaker.com.au 

Page: 16 



Phone: 07 3210 7400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 83 


Innovision 
Technology 
Australia Ply Ltd 


Phone: 03 9817 7799 
Fax: 03 9817 7499 
Web: www.innovision.com.au 
Email: cheyne@innovision.com.au 

Page: 65 


distribution ply ltd 


Phone: 1300 657 587 
Web: www.khdist.com.au 
Email: keith@khdist.com.au 

Page: 20 


Kodak Polychrome 

Phone: 1800 339 803 
Web: www.kpgraphics.com 
Email: anzsales@kpgraphics.com 

Page: 74 



made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 55 


macromedia 


Phone: 02 9550 6012 

Fax: 02 9550 2706 

Website: www.macromedia.com/ap 

Page: 15 


9j 


maxon 

australia. 


Phone: 02 9707 2000 
Fax: 02 9707 3328 
Web: www.maxon.com.au 

Page: 47 
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Phone: 131 632 from anywhere in Australia 

Web: www.nec.com.au 

Email: he.marketing@nec.com.au 

Page: 91 



next byte 


Phone: 1300 361 119 
Web: www.nextbyte.com.au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 

MELB CBD - Bourke St. 

Ph: (03) 9639 9444 Fax: (03) 9639 5544 

MELB CBD - Elizabeth St. 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 10 


NEXT 

IMAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 56 


powermov^- 

Phone: 03 9499 2744 
Web: www.powermove.com.au 
Email: sales@powermove.com.au 
Page: 6 & 7, 63 


QUARK 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 31 


OServerlOl 

Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.serverlOl .com 

Page: 26 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 44 



Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 79 



M SCHOLASTIC 


Phone: 1800 665 774 

Email: 

customer_service@scholastic.com.au 

Page: 31 


TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 50 



Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 90 


iTITl ZYTECH 

■■■■I .cofYi.au 

Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 27 
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Something to chew on. 


You can't 


Soapbox. 



By Alex Rieneck. 


go back 


Hot Links 

nofences.net/iphotoBuddy/ 

homepage.mac.com/bwebster/iphotolibrarymanager.htnnl 

www.subrosasoft.com/ 

Recovery and management software 


I TS funny the things you can read in readme files of programs on 
your hard drive if you are at a loose end. I was just browsing though 
the readme of iPhoto Buddy and found these deeply amusing 
words. In red: 

WARNING: Never alter the contents of an iPhoto Library directly with 
the Finder. Doing so can corrupt your Library and potentially cause 
the loss of your photos! 

I can attest to the truth in these words. With my 
blood. You see, it was only a few short 
weeks ago that, in preference to actually 
doing productive work, I decided to organise 
my iPhoto libraries, so that they — I can 
remember it well — “looked neat.” It was 
something to do with the idea that if they were 
all in the one place, and sensibly labelled, they 
would be easier to back up. You can see the 
end of this story already can’t you? Yep. With a 
criminal excess of competence, a Logitech 
mouse and a series of about three ill-advised 
clicks, I sent my main photo library to the bad place. 

It’s funny. By nature I am a deeply foul-mouthed character. I turn the 
air blue around me on subjects ranging from the weather, to my appre¬ 
ciation of well-made toast. However, when I realised that I had just burnt 
my main photo library to the ground and poured salt into the crater, the 
best I could manage was a sort of strangled squeak. 

It was simple enough. It pains me to type it now, and it pains me more 
to know that any rude words I type in the next couple of sentences will 
just get removed by my hard-working editor, but the backups, well, lets 
just say that they were in a sad state of disarray. It’s easy when you are 
an elected official and your actions kill a whole bunch of your coun¬ 
trymen. You just resign, and after a while you write a book. Sadly, I have 
to take the rap for the backups and I couldn’t resign. Because nobody 
actually died I only get to write a column. Without interesting adjectives. 

I’m joking a lot here, but suddenly losing eight hundred and fifty 
images was a really bad thing, and knowing that it was my own fault 
made the pain even worse. Things then went scatty. I downloaded 
several file recovery programs. All of them were shareware. All of them 
went to huge lengths to disguise this fact before download and each 
time I downloaded and extracted, I was writing over the top of my lost 
images. I got angrier. Eventually I paid about a hundred bucks to 
register the program with the web site that offended me the least. 
FileSalvage took hours and hours, clicking away over my hard drive. 


I spent the time wondering whether the thunderclouds over my head 
would actually rain on me and if they would rain blood. 

FileSalvage recovered fifteen thousand images. Just shy of two 
gigs worth. These images are comprised of thousands of things 
from the internet cache, tons of abandoned porn, things I had taken 
and actually deleted on purpose — I told you I was tidying up, didn’t 
I? — and the images from iPhoto. And their 
thumbnails. So, interspersed evenly 
throughout the fifteen thousand images 
there were those 850 lost images. With 
850 thumbnails that look just the same. 
You see, by some evil trickery the recov¬ 
ered files could arbitrarily vary in size. A 
100 by 100 pixel thumbnail could be three 
megabytes. A full size image could easily 
be twenty-five megabytes or two. 

Absolute best of all? All these images were 
randomised, and numbered sequentially from 
one to fourteen thousand nine hundred and eighty eight. 

Over a month later, I am still sorting through the mess. In that time 
my moods have passed through an entire spectrum ranging from 
incandescent anger to utter boredom to deepest blackest nihilism. 
It’s been educational. 

I have seen pictures which I lost, and loved, and been unmoved by 
them. I have seen happy snaps, their bottom half lost forever, which 
have moved me to tears. I have seen moments which I had forgotten 
and which were enshrined forever by a photo, and I have seen other 
moments to which no photo could ever do justice. In short, I have 
spent a month trolling through the past, and at long last come to the 
completely unpleasant conclusion that the past is the past, and that 
the past cannot be owned, by images, or by memories, or by recovery 
software and most definitely not by iPhoto. I eventually decided that 
people whose houses burn down on top of their priceless photo 
albums are at least spared the craven, sweaty-palmed drudgery of 
using computer recovery software on the ashes. 

Are you in the mood for advice? Back it up now. Tonight. Don’t think 
that it will wait till whenever. Take the time now. If possible, print every¬ 
thing. Onto paper. Failing that, prepare yourself for a learning experi¬ 
ence. At about a hundred bucks, they’re cheap. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the Publishing and Graphics 
software you need: Read the full details, view screenshots, 
download the demo and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... 

www.xclusive.com.au 

















State of the art design, state of the art technology... Available in screen sizes from 15" to 40". NEC LCD Monitors 
boast unrivalled screen performance with leading edge technology that makes your visual experience both comfortable 
and enjoyable. As well as delivering outstanding image quality with minimised glare, reflection and distortion, NEC 
LCD monitors offer a wide array of features and options such as XtraView® wide-angle viewing, Rapid Response 1 ' 1 for 
virtually uninterrupted, undistorted viewing of high-speed, full-motion video, portrait/landscape viewing, high efficient 
backlight promoting extraordinarily long life, a wide range of inputs available, No Touch Auto Adjust allowing the monitor 
to automatically sync with your graphics card, adjusting screen settings for optimal viewing. All of this and more, in a 
lightweight design and ultra thin frame, NEC LCD Monitors define the fine art of technology. 



AccuSync 

MultiSync 




Empowered by Innovation 

Call 131 632 from anywhere in Australia or log on to www.nec.com.au 
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Home photos have never been this real. 


The Canon Bubble Jet printer defined home and office printing. Now Canon introduces PIXMA, a new 
generation of printers that bring a higher standard of quality to home photo printing. With PIXMA 
you’ll enjoy razor-sharp image quality, vibrant colour and high-speed printing. Some PIXMA printers even 
allow you to switch from photographic paper to document paper at the touch of a button. And with 
Canon’s range of creative software, you can eliminate “red eye”, retouch any blemishes, brighten faces 
and crop photos in no time at all. So now you can produce professional results and have fun at 
the same time. For more information about how the Canon PIXMA Bubble Jet and 
PIAIVIA All-in-One range of printers can bring your photos to life, visit canon.com.au/pixma 



Canon 

advanced simplicity 















